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No, seriously, 
Tmat 

First Entertainment. 

Yeah, I know 

its Saturday:' 

So there I was - 9:20 am, relaxing on the 
patio, enjoying the free gourmet coffee, 
being way too productive via the free 
WiFi, when it dawned on me ... I'm at my 
credit union. AND, it's Saturday morning! 



If you're reading this ad, you're eligible to join. 888.800.3328 \ www.firstent.org 
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Give It Away 

What The Co-Founder Of Elevation Learned From The Jam Scene 



BY ROGER McNAMEE 

In 1980. 1 was in a band that was poised 
to go for it when one of the core members 
chickened out. With my dream on hold. 
I took a day job in venture capital that 
worked out better than I could have imag- 
ined: During the past 27 years, I have been 
an early-stage investor in some of the 
greatest technolof^y companies, inthid- 
ing Google. Facebookand Palm. I'm also 
a co-founder of Elevation Farmers, where 
my partners inchide Bono. 

But I've kept performing in bands, and 
I've sen'ed as an adviser to the Grateful 
Dead and Pearl (am. Along with Bono. I 
spent nearly five years trying to figure out 
how to fi.v the music business before I ac- 
cepted tlial it doesn't want to be Exed. So 
I decided to lead by example. 

My band. Moonalicc. isn't a traditional 
act, so we don't use a traditional approach. 
We tr>' to spend less money and get bet- 
ter results. 

Moonalice exists because T Bone Biu-- 
nett oflered to produce an albmn for us if 
we disbanded oiu previous group, the Fly- 
ing Oilier Brothers, and started over. So in 
2{X)7. me and my bandmatcs — G E Smith: 
Pete Sears: John Molo; Barry Sless: my 
wife. Ann McNamee: and sometimes }ack 
Casady — became entrepreneurs. We de- 
cided to create a business plan that would 
allow us to build a successful touring band 
in four or five years, witlioul the assistance 
of the traditional music business. 

When we started oul, we thought that 
releasing a Burnett-produced album a 
month after he won the Grammy Award 
for album of the year — and using Bur- 
nett's CODE teciinology to enhance the 
fidelity of our recording — would get us 
attention. We were wrong. 

Then we gained some insight: All thai 
matters is building a core audience of 
100,000 fans. The traditional way to do 
this is to spend a fortune making an 
album, then another fortune promoting 
it. But that strategy only works some of 
the time, almost exclusively for young 
bands. And we realized we could not af- 
ford to outsource management, public- 
ity, Web marketing and the other 



FOR THE RECORD 

■ Lady GaGa grew up in 
Manhattan, and the singer is 
co-headlining an upcoming 
tour with Konye West. An Aug. 
15 story misstated these points. 

■ An Aug. 15 story on Nicki Minaj 
should have stated that Mizay 
Entertainment is a management 
company. 
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fimctions starved by labels. 

We devised a strategy that focuses on 
finding new fans by trying to replicate the 
live music experience we enjoyed so much 
as kids. Moonalice plays the kind of shows 
we wouid want to attend and uses the In- 
ternet to make that experience available 
to fans who can't be llierc. Since we dis- 
tribute every show we play, we do two or 
three Twittercasts and Facecasts per week. 
Here's what we've learned: 

• Don't delegate the important busi- 
ness decisions. Business is really about 
comtuon sense. Tlie success of tlie Rolling 
Stones and U2 was greatly enhanced by 
the business acumen of .Mick lagger and 
Bono and the Edge. 

• Have a business plan. Our goal is lo 
build a touring business that supports the 
band and its crew, so everylliing else comes 
second. We post music and video from our 
shows online for free. Some people com- 
plain that it's hard to navigate so much con- 
tent, but no one complains about all the 
music being there — and they like Che price. 

• The more you can invest In your 
brand, the faster you'll grow. If you 
have the opportunity to work with a label 
and publisher, recognize that their money 
is capita) to invest in your success. Use 
it wisely. 

• Building a band requires money, 
time or both. If you have money, spend- 
ing it can speed up a band's growth. If 
not. Facebook is an inexpensive way to 
advertise, since you can target your ads 
by geography, demographics and inter- 
ests. Our advertising budget is approxi- 
mately $100 per show, and we only pay 



for the fans who actually click on the ad. 
As a result we get at least 1 .000 impres- 
sions of our logo and name for every click- 
through we pay for. A million people on 
Facebook have been exposed to our ads 
100 times each. Even if they haven't heard 
our music, they may know our name. 

• Try new technologies to see what 
works. Moonalice experiments with new 
media every week. Some of this works 
(such as Twitter concerts). Some of this 
doesn't. We learned the hard way that you 
can t send as many messages to fans on 
Facebook as on Twitter. 

• Old media can help, but It's expen- 
sive. The press release we sent out to an- 
nounce our first Twittercast concert cost 
three limes as miu:h to distribute as the 
rest of ihe Twittercast combined. 

• Record everything. We learned this 
from the Dead and Pearl Jam. We record 
every show, plus shoot rehearsals and be- 
hind-the-scenes videos. We make all of this 
stuff available for free, because it costs lit- 
tle to produce and distribute and lowers 
the barriers for fans. They know tliat we're 
giving them value, and tJiey appreciate that. 

• Do stuff that's different. We con- 
ceived Moonalicc as a tribe whose "leg- 
end" incorporates every town we visit. We 
share that every night with the audience. 
We also give out free posters at e\'ery show. 
We have formed a consortium with 17 
poster arUsts. who acatc a unique design 
for each show in return for shared copy- 
right. This allowed us to publish a book 
of posters from our first year — "The 
Moonalice Legend" — that oiu fans love. 

• Be honest with fans. Our investors 
won t subsidize the band forever, so we 
explain that. The response has been fan- 
taslic, particularly with respect to mer- 
chandise. The fans know we need revenue 
to survive. 

• Do it yourself. Too many artists are 
unwilling to think about, mucli less learn, 
the business side of running a band. They 
outsource everything to middlemen, 
which only works if an act is popular and 
profitable. Otherwise the outsourcing 
costs may exceed your revenue. To sur- 
vive on "new band" economics, you have 
to prepare to struggle. •••• 

Roger McNmme founded Bievation 
Partners, has acted an as adviser to the 
Grateful Dead and Pearl jam. and leads 
the band Moonalice. 
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Tired of labels. Cheap 
Trick opts to go DIY 
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>>>JACKSON, 
JOURNEY 
AMONG TOP 
DOWNLOADS 

Chuck Berry's 
"Johnnie B. Goode," 
Michael Jackson's 
"Black or White" and 
Journey's "Don't 
Stop Believin' " are 
among the top 
downloaded tracks 
for their respective 
decade, according to 
Nielsen SoundScan 
(as of July 26). The 
top downloaded 
track of the past year 
was Flo Rida's "Right 
Round," which has 
been downloaded 
3.7 million times. For 
the full list of top 
sellers by decade, go 
to Billboard. biz. 

»>COWELL 
TO SIGN NEW 
'IDOUDEAL 

Simon Cowell wilt be 
a judge on "American 
Idol" for at least 
three more seasons. 
CKX chairman/CEO 
Robert Sillerman 
indicated that 
Cowell, who is 
headed into the last 
year of his contract, 
is finalizing a new 
two-year deal with 
Fox. CKX is the 
parent company of 
"Idol" co-producer 
19 Entertainment. 
Financial details 
weren't revealed, but 
Cowell will report- 
edly earn $45 million 
under the new pact, 
up from $36 million 
per year under his 
current contract. 

>>>MARIAH 

ALBUM 

DELAYED 

The release date of 
Mariah Carey's 
"Memoirs of an 
imperfect Angel" has 
been pushed back 
again, this time to 
Sept. 29. The date 
was changed from 
Aug. 25 to Sept. 15 
late last month. 
Additionally, Carey 
has canceled a 
number of 
appearances. 
Including a season- 
ending performance 
Aug. 28 as part of 
NBC's "Today" 
summer concert 
series. Miley Cyrus 
will replace Carey, 
according to a show 
representative. 




Original Guitar 
Hero Dies At 94 

Legendary guitar and record- 
ing innovator Les Paul, 94. died 
Aug. 13 from complica lions of 
severe pneumonia at While 
Plains (N.Y.) Hospital. 

A key pioneer in elec trie gui- 
tar sounds, responsible for de- 
veloping and lending his name 
to what many consider rock- 
'n'roll s dcfmilive guitar. Paul's 
career spanned from ihe jazz 
age through the new millcn- 
niiuii. tvery Monday, he played 
two sets at New York's Iridium 
Jazz Club. 

"Les was a renaissance 
man." says Patli Smith guitarist 
and rockhistorian Lenny Kaye. 
"He was many things: a great 
inventor, a great concept ualizer. 
But for me he w'as a great mu- 
sician, who played with feeling 
and originality." 

Paul's early innovations in 
the development ofthe solid- 
body guitar woidd become the 
template for Gibson's best- 
selling electric, the iconic Les 
Paul model, introduced in 1952. 
Among Paul's other technolog- 
ical innovations were develop- 
ments in mullilrack recording, 
guitar effects and the meclian- 
ics of sound in general. 

Bom Lester William Polsfuss 
|une 9, 1915, in Waukesha, 
Wis., Paul began performing 
publicly as a honky-tonk gui- 
tarist by the age of 1 3 and 
dropped out of high school at 
17 to play in Sunny joe Wolver- 
ton's Radio Band in St. Louis. 

His first recordings came in 
1936 when he recorded as the 
solo coimtiy act Rhubarb Red 
and also appeared on records 
by blues singer Georgia White. 
Paul eventually switched to 
jazz, forming a trio in his early 
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LES PAUL 



20s. In 1938. he moved to 
New York, where he began 
performing regularly on na- 
tional radio with Fred War- 
ing's Pennsylvanians, the 
popular dance orchestra. 

■' 1 would say Eddie Lang 
and Django Reinhardt were 
the ones who really influ- 
enced me," Paul told Bill- 
board in a 2005 interview, 
"They were both out of this 
world, and I worshipped 
them. Worshipped isn't even 
the word, it was more than that 
... it was just something be- 
yond any belief" 

The guitarist moved to Hol- 
lywood in 1 943, where he met 
Bing Crosby, with whom he 
recorded the 1 945 hit " It's Been 
a Long. LongTime." Paul went 
on to enjoy his greatest success 
as a recording artist with his 



Guitar man: LES PAUL and then-wife 
MARY FORD in a Capitol Records 
publicity photo from the '50s. 

wife, Colleen Summers, who 
performed under the stage 
name Mary Ford. Together, they 
scored a string of hits on Capi- 
tol Records, including "Mockin 
Bird Hill." "How High the 
Moon," "Vaya Con Dios" and 
"Hummingbird." fThe couple 
divorced in 1964.) 

In addition to his artistic 
prowess. Paul was an inveter- 



ate tinkerer who harbored an 
interest in electronics and 
guitar ampbfication since liis 
youth. In the late '30s, he 
began experimenting with 
twin pickups and steel- 
reinforced guitar bodies. 

In the early '50s, he part- 
nered w'ith Gibson to develop 
a solid-body guitar, eventu- 
ally leading to the release of 
the 1952 Les Paul Goldtop. 
After issuing different itera- 
tions of the signature guitar. 
Gibson released the Les Paul 
Standard in 1958, which the 
guitar makersays has since re- 
mained unchanged. 

Paul's innovations in multi- 
track recording were also a piv- 
otal part of his legacy and one 
that revolutionized the record- 
ing process. 

"He allowed us to hear music 



in a way that would never have 
been possible without him." 
producer Rob Cavallo says. "If 
we didn't have multi tracking, 
how else would you gel to hear 
someone sing their own back- 
ing harmonics or play a lead 
guitar over a rhythm guitar they 
themselves have played?" 

Paul will always be most 
indehbly associated with the 
guitar that bears his name. 
Aerosrnilh guitarist loe Perry 
says he owns about 50 of them. 

"It's an amazingly comfort- 
able guitar to play." Perry says. 
"That's why for some ofthe 
hardest rockin" punks to 
country twangcrs and every- 
body in between it's the gui- 
tar of choice." 

Bon ]ovi guitarist Richie 
Sambora recalls the time he 
first met Paul in 1988 when the 
band was starting work on its 
album "New jersey." 

"Les came lo over on my 
birthday and we sat on the dock 
behind my house for hours and 
talked," he says. "At the end. he 
gave me a guitar and said, ' Son, 
here's the sword, now go out 
and cut the shit.' " 

Paul is survived by his 
daughter. Colleen Wess; sons 
Lester (Rus) G. Paul. Gene W. 
Paul and Robert (Bobby) R. 
Paul; five grandchildren: and 
five great-grandchildren. 

A private funeral service 
will be held in New York, with 
a service in Waukesha to be 
announced. In lieu of flow- 
ers. Paul's family asks that do- 
nations be made to the Les 
Paul Foundation, 236 W. 30th 
St., Seventh Floor. New York, 
N.Y. 10001. 

Additional reporiingby Pd 
Christman. Cortney Harding 
and Ken Tucker. 
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>>>SOUND- 
EXCHANGE, CPB 
REACH DEAL 

SoundExchange and the 
Corp. for Public 
Broadcasting reached an 
agreement to govern 
royalty rates for 
webcasting through 
2015. The CPB will pay 
SoundExchange $2.4 
million for the 2011-15 
term, based upon 
anticipated systemwide 
usage. If usage exceeds 
expectations, additional 
payments will be made, 
which SoundExchange 
will distribute (along 
with the original lump 
sum) to the artists and 
rights owners. 

>>>WARNER 
EXPANDS EOS USE 

Warner Music Group is 
expanding the use of 
Cisco's Eos social 
entertainment platform. 
Eos now will be available 
to WMG to deploy an 
unlimited number of Web 
sites for its artists and 
labels. As previously 
reported, Cisco unveiled 
the Web development 
software in January at 
the CES trade show. The 
platform provides the 
features needed to build 
and manage Web sites, 
with a specific focus on 
social networking. 

>>>'BRUTAL 
LEGEND' 
SOUNDTRACK 
UNVEILED 

The soundtracl< to the 
highly anticipated heavy 
metal adventure fantasy 
videogame "Brutal ^ 
Legend" will include H| 
more than 100 songs 
from 75 acts, including 
Judas Priest. Kiss, Ozzy 
Osbourne and Black 
Sabbath. The game is 
scheduled for release 
Oct. 13 in North America 
and Oct. 16 in Europe. 
The game's publisher. 
Electronic Arts, is 
sponsoring the 
Metalocalypse tour with 
Mastodon and Dethklok 
under the "Brutal 
Legend" banner. The tour 
starts Oct. 2. 

Compiled by Chris M. 
Walsh. Reporting by 
Nellie Andreeva, Antony 
Bruno. Gary Graff, 
Cortney Harding and 
Kenneth Hein. 
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COUNTRY 
CROSSROADS 

Fate Of A Planned Alabama Entertainment 
Complex Could Hinge On Bingo Ruling 



|ust south of Doihan. Ala., not far from 
the peanut fields the region is famous 
for, constniction has begun on Countr>' 
Crossing, an ambitious entertainment 
complex that some hope will become 
the area's equivalent of Branson. Mo. 

Country Crossing boasts the involve- 
ment ofbig countr>' music stars and the 
support of local elected ofBcials in Hous- 
ton County, who are excited about its po- 
tential economic benefiLv. And heading 
up the project is Ronnie Gilley. a real es- 
tate developer with close ties to the coun- 
tr>' music establishment. 

But plans to open an electronic bingo 
facility at Country Crossing have be- 
come ensnared in a broader debate in 
the state about whether bingo ma- 
chines aren't any different from slot 
machines. Alabama ofTicially outlaws 
gambling, but some county govern- 
ments have passed constitutional 
amendments enabling the operation 
of "machine bingo" games. 

Gilley says he's confident that elec- 
tronic bingo in Houston County will 
withstand any legal challenges. But he 
doesn't mince words when he contem- 
plates what an adverse ruling from the 
state's high court would mean for Coun- 
try Crossing. "Obvioasly, it would kill 
the project." he says. 

Country Crossing is being built on a 
nearly 400-acre site just of! U.S. High- 
way 231 and would feature restaurants 
and entertainment venues, all with a 
countr)^ music theme. Among the artists 



aflfiliated with the project are big names 
like George Jones, |ohn Anderson. l.or- 
rie Morgan and Tracy Lawrence. 

The project also has the backing of 
the Houston County Commission, 
which believes Countr)' Crossing could 
become a key economic growth driver 
in the region. " From the commission's 
perspective, it is full speed ahead." com- 
mission chairman Mark Culver says. 

Constniction has already begun on 
the first phase of the project, which in- 
cludes artist-branded restaurants with 
names like George Jones' Possum Holler 
DinnerTheater& Restaurantand Dar- 
Ty\ Worley s Worley Bird Cafe, as well as 
an RV park, an amphitheater, an elec- 
tronic bingo center and fairgrounds to 
host music festivals and other outdoor 
events. Gilley declines to reveal finan- 
cial details of Coun Ir)' Crossings agree- 
ments with participating artists, saying 
only that the project has licensing pacts 
with most of them and that some have 
investment deals. 

Future attractions will include re- 
sort hotels, a water park, a family en- 
tertainment center with bowling, 
go-carts and videogames, and other 
commercial properties. 

The Economic & Community Devel- 
opment Institute at Auburn University 
estimates that Country Crossing will 
create 2.965 jobs in its first year and 
nearly 4.000 jobs by its fifth year. 

"Considering the Gulf Coast, the re- 
tirees, the I-IO traffic and traffic from 




Atlanta down to the beach, it's in a 
prett>' good location." says Judson Ed- 
wards, director of Troy Universit>''s 
Center for International Business and 
Economic Development. 

But Judson adds that bingo would be 
a financial cornerstone of the project, 
"rm not so sure that it could make it 
without it." he says. "The stability that 
the gaming would provide from a rev- 
enue standpoint would definitely be 
helpful. That's the steadying force." 

The original plans for Country' Cross- 
ing, which was first planned to be built 
in nearby CofTee County, didn't include 
electronic bingo. Gilley says. Instead, 
the planned sale of new residential re- 
tirement uniLs neighboring tlic site was 
to provide a financial anchor for the en- 
tertainment properties. 

But "when the real estate market col- 
lapsed and the financial market col- 
lapsed, our project collapsed." Gilley 
says, acknowledging that the market 
downturn also forced him to delay con- 
struction of a planned townhousc and 
condominium project in Panama City. 
Fla.. that he was marketing with tlie help 
ofcountr>' star Alan Jackson. 

Electronic bingo will provide Comi- 
try Crossing with the vital "economic 
catalyst" that the Coffee County residen- 
tial project was expected to provide. 
Gilley says. 



But growing discomfort in some 
quarters over the growth of electronic 
bingo in the state is coming to a head. 
Alabama Gov. Bob Riley is backing ef- 
forts by the district attorney and sheriff 
of St. Clair County near Birmingham to 
appeal a recent Circuit Court niling that 
permitted an American Legion hall to 
operate electronic bingo machines. As 
part of its appeal to the Alabama 
Supreme Court. St. Clair County is seek- 
ing clarification on whether the lower 
court erred in determining that a bingo 
machine isn't a slot machine, according 
to District Attorney Richard Minor. 

"You can tr>' to slice it a tliousand dif- 
ferent ways." Riley spokesman Todd 
Stacy says. " But it comes down to the 
state law outlawing gambling devices. 
The governor's been ver)' dear that we 
need some definition here." 

Gilley counters that electronic bingo 
has been allowed in Alabama since 1 989 
and that the St. Clair County case 
shouldn't have any bearing on the rest 
of Ihe state. 

"The governor came out of nowhere 
opposed to bingo." he says. "Itall boils 
down to pohlics." 

Despite the uncertainly surrounding 
tlie future of electronic bingo in the slate. 
Gilley says the future of Country Cross- 
ing is secure. "I feel 100% confident with 
our position." he says. 
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BILLBOARD UNVEILS 
WEEKLY COUNTRY 
MUSIC NEWSLETTER 
Billboard has launched a 
weekly newsletter called the 
Billboard Country Update that 
provides news and informa- 
tion about the country music 
world. Published every Mon- 
day evening, ttiis updated 
version of the Radio & 
Records Country Hot- 
fax features exclusive 
Billboard charts, unique 
research products and 
insight from Billboard's 
expert editorial team. 
Ttie newsletter will 
be edited by in 
dustry veteran 
Ken Tucker. 
"The RfiR 




Country Hotfax set the bar as 
the first and most widely read 
weekly trade fax. and then 
later, e-mail news and informa- 
tion source." Tucker says. "The 
new Billboard Country Update 
not only takes over where R&R 
Country Hotfax left off but im- 
proves upon it." 

The Billboard Country 
Update chart package is 
anchored by the Hot 
Country Songs chart, a 
60-position list based 
on airplay data from 
Nielsen BDS, as well as 
Billboard's Coun- 
try Indicator 
tally, a com- 
panion chart 
to Hot Coun- 
try Songs 



driven by secondary radio 
markets and national for- 
mat playlists. 

Each issue will also include 
country radio and retail chart 
analysis from Wade Jessen, 
Billboard's senior chart man- 
ager in Nashville: a list of all 
current titles appearing on Hot 
Country Songs, including in- 
formation on the songwriters, 
producers, music publishers 
and performing rights affilia- 
tions for those publishers; John 
Hart's Bullseye research prod- 
ucts including Callout Amer- 
ica and Radio Feedback; and 
country touring breakouts 
from Billboard Boxscore chart 
manager Bob Allen. 

The Billboard Country 
Update is available for free 
at billboard. biz/newsletters. 
To advertise, contact Lee 
Ann Photoglo at laphotogloo 
gmail.com. 



BILLBOARD EN 
ESPANOL RELAUNCHES 
ONTELEMUNDO.COM 

A redesigned Billboard En Es- 
panol has launched on Tele- 
mundo.com, accessible at Bill- 
boardEnEspanol.com and on 
Telemundo.com's music tab. 

"We are thrilled to be offi- 
cially launching this exclusive 
new online destination that 
melds together the commu- 
nity and engagement of Tele- 
mundo.com with the robust 
content of Billboard En Es- 
panol," says Peter Blacker, 
Telemundo executive VP of 
digital media and emerging 
businesses. "Telemundo.com's 
page views have increased by 
167% since the site went live 
seven months ago and the ad- 
dition of this exciting new con- 
tent will continue to take the 
site to new levels of engage- 
ment, delivering more online 



programming to our users." 

The updated and more in- 
teractive version of Billboard 
En Espanol combines Latin and 
non-Latin content from Bill- 
board, as well as acoustic Cafe 
Billboard performances, re- 
views, reader polls and forums. 

The site, which currently 
features Billboard's weekly 
Hot Latin Songs and Top Latin 
Albums charts, will soon 
include additional Billboard 
Latin music charts. 

"The combination of Bill- 
board En Espanol's unique 
content with the extraordi- 
nary traffic of Tetemundo.com 
allows us to reach more mu- 
sic fans than ever before and 
truly be the destination for 
Latin music worldwide," says 
Leila Cobo, Billboard execu- 
tive director of content and 
programming for Latin music 
and entertainment. 
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MOURNS THE LOSS OF OUR DEAR FRIEND AND PARTNER 



NORMAN K. SAMNICK 
1940-2009 

WE EXTEND OUR HEARTFELT CONDOLENCES 

TO HIS WIFE, JACKIE, 
THEIR CHILDREN, JONATHAN AND KAREN, 
AND THEIR ENTIRE FAMILY 

A TOUCH NEGOTIATOR WITH AN ENDEARING, 
HUMOROUS AND LARGER-THAN-LIFE PERSONALITY, 
NORMAN WAS LEGENDARY AS A LABOR LAWYER 
IN THE ENTERTAINMENT INDUSTRY FOR THE PAST 40 YEARS 



Norman, we will miss you 
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BY ANTONY BRUNO 



CheckTheMic 

Online Karaoke Sites Stumble In Search Of Viable Biz Models 



The term "karaoke" is derived 
from the Japanese words for 
"empty" and "orchestra." The 
translation is ironicforonline 
karaoke services, because 
empty is exactly what some of 
them have become. 

Not long ago, big media 
brands were eagerly jumping 
on the online karaoke band- 
wagon. News Corp. acquired 
kSolo in May 2006. and Yahoo 
bought Bix in November of the 
same year. Electronic Arts 
picked up SingShot in Feliru- 
ary 2007. But today only kSolo 
survives as part of MySpace. 

The experience of all three 
provides lessons in the lim- 
its of using music to build an 
online audience. Bix was a 
contest-oriented site where 
users uploaded performance 
videos and judged clips that 
other users created. After 
Yahoo acquired it. it scored 
some early successes — Time 
magazine named it one of 
the top 100 Web sites of 2007. 
and Capilol Records Nash- 
ville launched a country 
music talent contest through 
the service offering the win- 
ner $50,000 and the chance 
to record three demos. But 
Yahoo shut it down ]une 30. 
citing a desire to focus its re- 
sources on other areas. 

The move followed Elec- 
tronic Arts' decision in March 
to shutter the Sims On Stage, 
a similar service thai origi- 
nated as SingShot. The Sims 
On Stage let users post 
karaoke and performance 
videos to the site and their 
MySpace pages. Signs of 
trouble emerged a year ago 
when EA began pulling user- 
posted karaoke videos from 
the site and disabled certain 
features. Representatives 



from Yahoo and EA declined 
to comment. 

So, what happened? Kara- 
oke remains a popular pas- 
time in bars and clubs. Of 
course, many karaoke venues 
make available songs they 
aren't licensed to offer, skirt- 
ing rules that online services 
must obey. At launch, Bix of- 
fered little more than 2.000 
songs, while SingShot had 
about 2.500 when EA acquired 
it. What's more, licensing 
costs drove both to feature 
older songs rather than pricier 
new music. 

But the fate of these serv- 
ices can't be blamed on the 
cost of licensing music. Nor 
should they be seen as an in- 
dictment of the viability of on- 
line karaoke. 

Rather. Yahoo and EA mis- 
calculated by using karaoke as 
a rallying point to form a new 
social network. And just like 
most other such networks that 
have attempted to challenge 
MySpace and Facebook — as 
well as video-sharing sites that 
tried to compete with You- 
Tube — they failed. 

Despite the popularity of 
user-generated video and 
music content, karaoke is just 
too small a niche to make the 
center of a new social network. 
According to the online traf- 
fic monitoring firm Compete. 
Bix averaged only 40.000 
unique monthly visitors be- 
fore it shut down, and the 
Sims On Stage barely sur- 
passed 4,000. 

By contrast. MySpace's 
karaoke site, which built its 
foundation on the kSolo 
acquisition, averages 400,000 
unique monthly vis- 
itors, according to 
com Score. MySpace 



SOUND AND VISION 

Cheap, portable flip cameras are now all the rage, 
especially for struggling artists who want to film 
their gigs and behind-the-scenes action for their 
MySpace and YouTube sites. But what you get 
in portability is often diminished by less-than- 
optimal sound quality. Enter the Zoom Q3. It con- 
tains two directional microphones that users can focus 
manually or with the device's automatic pre-set con- 
figurations. It runs on two AA batteries and comes 
with a 2GB memory card that can be expanded with 
larger capacity options. 

The Zoom 03 Is scheduled to ship in September and 
will cost $250. -AB 
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Hitting a high note: Unlike many of its rivals, MySpace's 
karaoke site has built a sizable audience. 




executives say that more than 
1.4 million karaoke record- 
ings have been uploaded to 
the service in a little more 
than a year. 

Eor all its recent challenges. 
MySpace has the benefit of 
having a far larger base of 
members and the MySpace 
Music sen'ice it leverages to 
drive users to the karaoke site, 
even though there isn't any 
formal integration of My- 
Space Music with the 
karaoke ser\ice. 

MySpace faces the 
.nne licensing chal- 
ii-nges as any other on- 
line karaoke service. But 
it works more closely 
with artists releasing 
new music to create ex- 
clusive karaoke contests, 
such as recent initiatives 
with Beyonce, Elvis Presley 
Enterprises and a current con- 
test to pick a winner to sing 
the national anthem at a Los 
Angeles Dodgers baseball 
game in September, 

Meanwhile, smaller kara- 
oke sites are exploring differ- 



ent business models. 

The Karaoke Channel, 
which launched as a video 
on-demand service with 
cable TV operators, operates 
an online hub that uses a 
free, ad-supported. 250-song 
service to coax users into 
signing up for a paid service 
with 4,587 songs that charges 
by the day ($15), the month 
(SIO, with a two-month min- 
imum) and the year ($100). 
The Karaoke Channel also 
sells downloadable karaoke 
versions of songs for 99 cents 
without scrolling lyrics and 
for SI. 49 with scrolling 
lyrics. The site had a modest 
53,000 unique visitors in 
June, but that was up from a 
negligible 1 ,500 a year ear- 
lier, according to Compete. 

Online karaoke is far from 
dead. But the recent shake- 
out of some key players may 
be what the business needs 
for the winners to be heard 
more clearly. 
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RINGTONE SALES 
PLUNGED IN '08 

According to the research 
firm SNL Kagan. U.S. ring- 
tone sales fell 24% in 2008 
to $541 million, from $714 
million in the prior year. The 
dip was so severe that it 
caused the first decline in 
overall U.S. mobile music 
revenue to date. Ringtones 
made up only 63% of over- 
all mobile music revenue in 
2008, down from 80% in 
2005. SNL Kagan noted 
that mobile executives ex- 
pect ringback tones to be 
the next leading revenue 
generator for mobile music, 
but ringbacks aren't yet 
making up for the decline 
in ringtone revenue. Ring- 
back sales totaled $198.7 
million in 2008, up 13.5% 
from $175.6 million In 2007. 

'BAND HERO' 
SNARES SWIFT 

Taylor Swift is joining the 
soundtrack to Activision's 
upcoming "Band Hero" 
videogame. Her songs "Love 
Story" and "You Belong 



With Me" wilt appear in 
the next installment of the 
"Guitar Hero" franchise, as 
will the artist herself in 
avatar form. Fans can play 
alongside Swift or as Swift 
herself on both tracks. Ad- 
ditionally, a "Band Hero" 
contest will award 20 fans 
the chance to see her in 
concert; details will be un- 
veiled in the coming weeks. 

KATZ TO SELL ADS 
FOR PANDORA 

The personalized radio 
service Pandora has part- 
nered with Clear Channel 
Communications subsidiary 
Katz Online Network for ad 
sales. Under the agree- 
ment, Katz will take on a 
"significant portion" of 
Pandora's digital audio ad- 
vertising inventory. Audio 
ads are key to Pandora's 
business model. In addition 
to various terrestrial radio 
outlets, Katz also handles 
advertising for such Inter- 
net radio services as Accu- 
Radio.com, RadlolO and 
Digitally Imported. 
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In Its wcond w«9k on the chart 
"Down" by Jay Sean blasu 25'14, 
up 91%. Tho track alto bounds 
47-26 on Hot 100 Airplay and 31- 
22 on Mainstream Top 40. 



YOU BELONG WPTH ME 
I KNOW YOU WANT ME (CALLE OCHO) 



IMMA STAR (EVERYWHERE WE ARE) 
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Come On, Come On 

Cheap Trick Tries DIY Approach With Its 'Latest' 



Nothing has ever come easy for Cheap 
Trick, which helps explain the band's un- 
usual release strategy for its new album, 
"The Latest." 

Not only did the power-pop icons opt 
against signing with a label, they also dechned 
to debut "The Utest" at traditional retail. In- 
stead, the band chose to make the album avail- 
able )une 23 only at its Website, fan club and 
Amazon. On (uly 21 . it finally released the 
album to all retail through MRl. the indie dis- 
tribution arm of Megaforce. which goes 
through RED. 

The results so far? U.S. sales stood at 
10,000 copies since its release at the end of 
June, according to Nielsen SoundScan. Not 
bad for a DIY release, especially 
given the absence of label mar- 
keting support and release sna- 
fus that dogged "The latest" 
early on. Moreover, some key 
retailers, including Best Buy 
and initially Amazon, complied 
with a request from the band's 
management not to report sales 
to SoundScan. 

It isn't hard to understand 
why Cheap Trick chose to release "The Latest" 
on its own Cheap Trick Unlimited imprint. 
After nearly a decade-and-a-half on Epic 
Records, the band signed with Warner Bros, 
and released its 1994 album "Woke Up With 
a Monster" just as the label underwent a 
change in management. Then the band went 
independent, signing with Red Ant and re- 
leasing its second self-tilled album in 1997, 
just as that label got caught up in the Chap- 
ter 1 1 filing of its parent. Alliance Entertain- 
ment. More recently. Cheap Trick released its 
2006 album "Rockford" to rapturous reviews, 
only to get caught up in label problems yet 
again when Big3 Records downsized its staff. 

Not surprisingly, this time around Cheap 
Trick took a rather dim view of hitching its 
star to yet another label. " I asked any of the 
signing people if they can honestly tell me 
that they would still be at that label in six 
months." says Cheap Trick manager Dave 
Frey of Red Light Management. 

Once the band decided to release its new- 
album on its own and give Amazon a one- 
month exclusive, it decided to market "The 
Latest" directly to fans, partnering with Ama- 
zon, Live Nation's online retail fulfillment 
subsidiary Musictoday. promoters and ticket 
agencies to send e-mail alerts to anyone who 




had ever purchased Cheap Trick music, mer- 
chandise or concert tickets. 

And by selling the album through its own 
Web site, it also found an ideal means to up- 
sell additional merchandise. For instance, the 
site ofi'ered a CD and T-shirt bundle for $35 
and a CD. T-shirt and tote bag bundle for S45. 

Bruce Halverson, a former indie-music 
biiyer for the Virgin Megastore chain, says 
that by the time he purchased "The Latest" 
at the band's Web site, he had also purchased 
two Cheap Trick T-shirts, a tote bag. a rari- 
ties CD. the band's 1999 live album "Music 
for Hangovers" and another live bootleg 
from 1976. The total bill? Nearly $124. in- 
cluding shipping. 

But there were a few hitches 
a 1 1 along the way. The hand booked 
^<C;tail manufacturing for the CD too 
I I odx late for its scheduled june 2 1 re- 
lease. As a result, those who pre- 
ordered the album through the 
fan club or band's Web site got 
it late. Meanwhile, with only a 
one-month window of exclusiv- 
ity to exploit. Amazon decided 
to push ahead and meet the 
street date by selling CD-R versions of the 
album, upsetting some fans who didn't real- 
ize they were Imying a CD-R. 

" Less than one- tenth of 1% had a problem, 
but boy were Lhey vocal." Frey says. To placate 
them. Cheap Trick offered CD-R buyers the 
proper CD when it was available, he says. 

A band with a long history always faces a 
stiff challenge when trying to sell a new re- 
lease, even when the marketing surround- 
ing it helps move catalog titles. Frey stresses, 
however, that Clieap Trick intends to pursue 
a long-term marketing strategy to promote 
"The Latest." 

To help keep the album relevant. Frey says 
he's counting on synch deals to make people 
aware of the music. Besides working with the 
band's music publisher Randall Wlxen. "we 
have incenlivizcd other publishers in a nonex- 
clusive way to get us ]synch| licenses." he says. 

The band is leaving no stone unturned, re- 
leasing the album not only on CD and vinyl 
but also on 8-track. As a joke. Frey even tried 
old-school payola. " I sent the 8-track to radio 
with a $20 bill taped on it and said we are going 
for adds," he says. 
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MINI NO BLESS = DENIS LE PAGE 




HIHI H* Bleu 

World renowned, mnlion seller top ten Biliboard, for 5 years with 3 limes #1 
Ttiis recording anist returns with new tranny music since Lime, ^^jk 
Vogue. Katmandu fame, releasing no less than two albums a year." Sf 
a feat never seen since tlie 60's. In his or her true self untouched, 
onginal. disco galore! True Le Page compositions! Incredible 
playing! Mature stuff!! Tranny singif>g!! Hot very hot!' 
What you haven't had tor years! Already playing in top clubs 
in Florida. New York. France. Finland and Europe. Available 
in all download sites worldwide and record stores in Canada. 
This is no ordinary big girl!! One gorgeous and strong evolution 
in playing, writing. arrar>ging and singing by NiNi not to count 
producing under the watchful eye of Adel Conslantin. President 
of AC Records, graciously presenting NINI to all of usi! and 
inviting you to hear NiNi's serious music in "Music Varieties' 
for a memorable experience! and mucho Tranny Disco 
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Musician's Guide, 32nd Edition 

Complete directory of music industry contacts. More than 
6.0O0 updated contacts: It's everything the working 
musician needs to book gigs and promote. And, unlike 
annual directories, the Musician's Guide to Touring and 
Promoting is updated every six months. 




2009 International 
Audarena Guide 

Complete data on over 3,500 venues worldwide 
comprising6.000+ individual facilities, including Amphi- 
theaters, Arenas. Stadiums. Sports Facilities. Concert Halls, 
Exhibition Halls and New Constructions. Plus, complete 
listings of companies offering services to the touring 
industry in the Facility Buyer's Guide. 




2009 International Buyers Guide 

Jam-Packed with over 1 1 .000 listings of key personnel and 
other information about every major and independent 
record company, video company, music publisher, digital 
music company and seller of products and services for the 
enlerlainment industry worldwide, A powerful tool. 

►ORDER TODAY! 

Online at www.orderblllboard.com or call 
800-562-2706 (U.S.) or 818-487-4582 
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Women 
Rule 

A Wave Of Female Artists Score Hits 
On The Male-Dominated Airplay Charts 



Flamboyant banda diva Jennl 
Rivera entered Billboard's 
Latin airplay charts with a 
bang last week with her new 
single. "Ovarios" (Ovaries). 

No, it's not a song about 
PMS. I t's a song about female 
"balls." Or, as Rivera calls 
them, "ovaries." 

The track is 
the latest in a 
series of high- 
profile entries by 
femaleartistson 
the Latin airplay 
charts during 
the past several 
weeks. This week 
there are three 
women — Nelly Furtado. 
Shakira and Paulina Rublo 
(at Nos. 7. 2 and 5. respec- 
tively)— in the top lOofBill- 
board's Hot Latin Songs 
chart, a rare occurrence. 

Some industry observers 
think the heav>' Female repre- 
sentation on the charts could 
be merely cyclical, as every 
couple of years a burst ofcs- 




trogen appears on the typi- 
cally testosterone-dominated 
Latin charts. 

"When it comes to music. 
I don't label the gender of (he 
song." says Marilyn Santi- 
ago, programming/opera- 
tions manager for Spanish 
Broadcasting 
System, "I label 
the message 
and the music. 
The fact that 
Paulina {Rubioj 
came out with 
a great record 
is not a trend. 
It's just a coin- 
cidence that 
they're making kick-ass 
music." 

But in this case, the coinci- 
dence also aligned — perhaps 
not wholly by accident — with 
the summer season, which 
usually invites more uptempo 
records. Shakira's "Loba," 
Rubio's "Causa y Efeclo" and 
Furtado 's " .Manos Al Aire" are 
all dance tracks. And earlier 



in the year, Fanny tu reached 
No. 1 with "Tu No Eres Para 
Ml," an uptempo pop song. 

"It was a natural evolution 
of the projects." says Pedro 
Guzman, A&R director for 
Universal Music Latino, 
which released Rubio, Furtado 
and Fanny l.u. However, he 
notes. Rubio has a tradition of 
coming out with an uptempo 
first single that coincides with 
summertime. 

Dance tracks have tradition- 
ally been successful in coun- 
tries like Spain that actively 
seek and play "summer 
songs." But in the United 
States, their success also point."; 
to format changes at some 
Latin radio stations, which 
have gone from urban during 
the reggaeton craze to a more 
uptempo pop playlist, as is the 
case ofWMGE Miami. 

Looking at previous years, 
the biggest female hits were 
ballads, including Pilar Men- 
tenegro's "Quitame Ese 
Hombre." which spent 13 
weeks at No. 1 in 2002. Thai 
tendency changed in 2005. 
when Shakira's reggaeton- 
tinged hit " La Tortma" spent a 
record 25 weeks atop the chart. 

In 2008. nol a single fe- 
male topped the Hoi Lalin 
Songs chart. In 2007. Jen- 
nifer Lopez hit .No. 1 early 
in the year for one week with 




Three of a kind (from left): SHAKIRA, NELLY FURTADO and 
PAULINA RUBIO 

"Que Hiciste." an uptempo 
ballad that doesn't quite rank 
as a dance track. Then Glo- 
ria Estefan ruled ihe chart 
for two weeks with the con- 
temporary pop/salsa song 
"No Llores," followed by 
Fanny Lu's tropical/pop "Y Si 
Te Digo," 

In 2006. there were three 
No. 1 female songs: Shakira's 
"Hips Don'l Lie." which was 
promoted in pop and reg- 
gaeton versions; Rubio's "Ni 
Una Sola Palabra." which is 



uptempo but not quite as fast 
as "Causa y Efecto": and "Lo 
Que Son Las C^osas." a ballad 
by Anafs that was also pro- 
moted in multiple formats. 

Today. Furtado's " Manos Al 
Aire" is on three of Billboard s 
Latin genre suhcharts — pop. 
tropical and rhythmic — in its 
original version. As a dance- 
able track, il can cross for- 
mats without a remix. 
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Digital Wliacl<-A-l^ole 

IFPI Expands Efforts To Combat Illegal Music-Sharing Sites 



IFPI Latin America's digital 
anti-piracy campaign has 
yielded the takedow^n of 1 mil- 
lion links to pirated content 
on forums, blogs and social 
networking sites in the last 
year, according to the labels 
group. But with new sites 
springing up all the time, the 
fruits of that labor can be hard 
to Identify. 

During the last six weeks, 
the Argentine labels associa- 
tion CAPIF assisted in the 
shutdown of Qsound.com.ar, 
Zona-mp3.com. ar, Emep3. 
com.ar and Death Valley, 
com.ar. Combined, the sites 
had tens of thousands of 
users, though the number of 
song postings was much 
smaller. (For example, Qsound 
linked to about 3,000 unau- 
thorized music files). Like 
Qsound, DeathValley was 
shuttered after it emerged to 
replace other file-sharing fo- 
rums shut down by CAPIF. 



IFPI regional Internet coor- 
dinator Paulo Batimarchi says 
Argentina, Brazil and Mexico 
are the main sources of digi- 
tal piracy in the region, fol- 
lowed by Colombia, Chile and 
Uruguay. While digital piracy 
involves a mix of international 
and local repertoire and users, 
in Argentina the focus has 
been on targeting administra- 
tors and Web hosting compa- 
nies of sites operated through 
local servers and protecting 
copyrights belonging to the 
Argentine music industry. 

IP addresses associated 
with file-sharing forums can 
be found using relatively sim- 
ple commands, allowing 
CAPIF to contact adminis- 
trators and Web hosting 
companies of file-sharing fo- 
rums even if they're uniden- 
tified on the site. After CAPIF 
identifies a physical address, 
the parties are then sent 
cease-and-desist letters by 




mail, not electronically. 

"We can't tell you *yes' or 
'no' if we've reduced the num- 
ber" of pirated files, CAPIF 
president Javier Delupi says. 
"We are reinforcing our re- 
sources related to this type of 
action, to monitor, to control. 



to notify, to try to reach agree- 
ments with hosting compa- 
nies online to try to develop 
the digital market." 

Taringa.net, an Argentina- 

EN ESPAf^OL: All the great 
.com you've come lo expect froi 
Blllboard«n«ipanoLeom. 



based community with news, 
chat, blogs and links to down- 
loads through such services 
as Rapidshare, is particularly 
popular, with a reported 1.6 
million registered users. It's 
also been an elusive enforce- 
ment target, Delupi says. 

"Taringa engages in activ- 
ity that itself isn't illegal." he 
says, adding that CAPIF has 
notified the site of infringing 
content. "They've taken ac- 
tion in some cases and we're 
working on that." 

Meanwhile, the industry is 
looking to license such digi- 
tal services as online radio sta- 
tions to monetize music con- 
sumption. In 2008. 13% of 
digital music revenue in Ar- 
gentina came from sources 
like video-on-demand serv- 
ices and ad-supported social 
networks, according to the 
IFPI, while just 6% came from 
online music purchases. 

—Ayala Ben-Yehuda 

Latin music coverage 
Billboard— in Spanish! 
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BREVE 

STATIONS JOIN BDS 
PANEL 

A trio of radio stations has been 
added to Nielsen BDS' Latin for- 
mat panel. Pop WMEG San 
Juan, Puerto Rico; tropical 
WRYM Hartford, Conn.; and re- 
gional Mexican KEXA Mon- 
terey-Salinas, Calif., are now 
monitored by BDS for its Latin 
format and corresponding sub- 
formats. The additions were 
made July 30 and effective in 
Billboard's Aug. IS issue, which 
tracks the week of July 27-Aug. 
2. Irvcludtng the added stations. 
Billboard's panel for Latin music 
comprises 121 stations: 32 for 
Latin pop, 61 for regional Mex- 
ican, 19 for tropical and nine for 
rhythmic. —Leila Cobo 

'EL SHOW EXPANDS 
REACH 

The syndicated morning radio 
program "El Show De Don 
Cheto" has been added to two 
California stations: KSTN Sacra- 
mento-Stockton- Modesto and 
KEXA Salinas- Monterey-Santa 
Cruz. The Liberman Broad- 
casting show— hosted by Juan 
Razo— is already carried in Los 
Angeles; Dallas; Santa Rosa, 
Calif.; and San Bernardino- 
Riverside, Calif. According to 
Arbitron's latest ratings, "El 
Show De Don Cheto" outranks 
Univision Radio's "Piolin De La 
Mahana" in Los Angeles among 
Hispanics ages 18-34. although 
"Piolin" still tops "El Show" in 
the overall 6-plus demo. 

—Ayala Ben-Yehuda 

REGIONAL MEXICAN 
SUMMIT ADDS 
PANELISTS 

Top radio programmers and 
producers have been con- 
firmed for Billboard's Regional 
Mexican Music Summit, set for 
Oct. 8-9 at the Hyatt Regency 
Century City in Los Angeles. 
Liberman Broadcasting's Ed- 
die Leon and Pepe Garza; pro- 
gramming consultant Jose 
Santos; WYMY Raleigh. N.C., 
PD Julie Garza; and KSJT San 
Angelo, Calif., PD Joseph Var- 
gas will participate on the 
"Play My Song" panel. At 
round-table sessions. Vargas 
and producer Byron Brizuela. 
Fonovisa/Disa A&R director 
Nelson Mendoza and producer 
Franco Giodani will provide 
feedback to artists and song- 
writers on their demos. To reg- 
ister, go to regionalmexican- 
musicsummit.com. —ABY 
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On The Case 

DOJ Quizzes Live Venues About 
Ticketmaster-Live Nation Merger 



While politicians in Washington, D.C.. have 
been loudly opposing the proposed Ticket- 
master-Live Nation merger, the U.S. Depart- 
ment of justice has been quietly conducting 
due diligence on the deal, trying to deter- 
mine how the combination of these two live 
entertainment giants would affect the tour- 
ing market. 

Susette Hunter, director of sales and mar- 
keting at the Birmingham (Ala.) Jefferson 
Civic Center, says DO] investigators called to 
ask about the merger more than a month ago. 

"They asked who does our ticketing/" 
Hunter recalls. "They asked if Live Nation and 
Ticketmaster merged, do I think any other 
promoters would still bring shows into our 
market, and ! said. 'Yes.' " 

Thev slso wanted to know which promoters 
brought shows to Birmingham. "I told ihem 
we had quite a few promoters that 
brought shows here." Hunter 
says. "They asked if I thought it 
would stifle competition and I 
said. 'No.' 1 [old ihcm we even 
have a local ticketing company 
here called Ticket Biscui I. and that 
I thought there were quite a few 
ticketingcompanies throughout 
the United Stales." 

The callers also asked 1 1 unter 
a loaded question: Should ihc DOj approve 
the merger? 

"1 said. That's not for me to decide. It's up 
to the )ustice Department,' and 1 didn't feel one 
way or another." she says. 

A couple of hundred miles north on Inter- 
state 65. Bob Skoney, GM of Nashville's Mu- 
nicipal Auditorium, also received a call from 
the DO). The investigator asked basic ques- 
tions, such as what kinds of events the audi- 
torium hosted and how many it booked per 
year, Skoney says. 

"She asked how do I think promoters and 
artists choose a cit)' or place to play," he says. 
"She asked what our revenues were and how 
many days we did ticketed events and how many 
different event promoters do we work with." 

Skoney recently reupped his ticketing con- 
tract with Ticketmaster and the DOJ wanted to 
know why. "I told her we just recently bid it 
out, she wanted to know how many people bid 
on it. and I told her about five companies bid/' 
Skoney says. "She asked. 'Why did you decide 
to go with Ticketmaster?' And I told her be- 



cause we feel the people in this market are 
trained to go to Ticketmaster to buy tickets.' 

When asked ifhe had any concerns about a 
Ticketmaster-Live Nation merger. Skoney 
replied that he did. "I said basically that It could 
affect future negotiations, as far as if Live Na- 
tion is tiie only ■promoter] that has fa certain] 
act. it could create a little bit of a monopoly." 
he says. He also expressed liis concern that if 
Ticketmaster becomes a promoter by way of 
Live Nation, they would have access to other 
promoters" ticket data, providing it with a pos- 
sible competitive edge. 

All in all. Skoney says he was rather surprised 
by the informed nature of the line of question- 
ing. "I was kind of impressed. She was asking 
the right questions. It was good to know the 
government is working hard to gel the infor- 
mation to make the right decision here."' 

Of course, the DO) isn"tcon- 
ducting its investigation in a 
jj ^ political vacuum. Sen. Herb 
ROdCl Kohl. D-Wis.. chairman of the 
Senate Judiciary Committee's 
antitrust subcommittee, sent a 
letter in late July to assistant at- 
torney general for antitrust 
Christine Varney. cautioning 
the DO) 10 approve the trans- 
action only if it wouldn't harm 
competition and wouldn't lead to higher 
prices for consumers. 

In a separate letter to Varney. 50 members 
of the U.S. House of Representatives urged the 
DO) to examine the merger "with great skep- 
ticism" because the combined company "would 
enjoy a virtual stranglehold over the live enter- 
tainment industry." 

Meanwhile, in an Aug. 6 earnings confer- 
ence call with Wall Street analysts. Live 
Nation CEO Michael Rapino expressed con- 
fidence that his company and Ticketmaster 
will complete their merger in the fourth quar- 
ter as planned. 

It s good that the DOJ is giving this proposed 
mergera diligent look. I've talked to dozens of 
building managers about what it could mean 
to them and their business. The prevailing view: 
If the merger means they get more shows, it's 
a good thing. If it means they get fewer shows, 
it's anything but. 
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JB HI-FI PROFIT 
SURGE H 

The Australian home 
entertainment, music and 
electronics retailer JB Hi- 
Fi says its net profit surged 
45% to $94.4 million 
Australian ($78.2 million) 
during the year that ended 
June 30. Gross revenue 
jumped 27% to $2.3 billion 
Australian ($1.9 billion), 
which included an 11.5% 
increase in same-store 
sales. Melbourne-based JB 
says music sales proved 
"very resilient" but didn't 
provide details about their 
impact on its bottom line. 

EMI, FAIRWOOD 
SIGN DEAL 

EMI Music Publishing has 
signed a subpublishing deal 
in the United Arab Emirates 
with Falrwood Music 
(Arabia), the major's first 
such deal in the Middle East. 
Dubai-based Fairwood will 
pitch EMI Music Publishing 
repertoire for synch deals 
within the UAE. The 
company, formerly known 
as Fairwood/BKP Music 
(Arabia), will also work with 
EMI to establish a 
mechanical and 
performance licensing 
framework in the UAE. Fair- 
wood, which already has 
subpublishing pacts with 
Universal Music Publishing 
Group and Cherry Lane 
Music Publishing, has 
targeted the film, TV and 
advertising sectors in 
Dubai for synch revenue 
(Billboard. April 25). 

U.K. P2PUSE 
DIPS 

An annual survey of young 
people commissioned by 
the trade group U.K. Music 
suggests that the number 
of young Brits involved in 
illicit peer-to-peer activity 
has inched downward, 
with 61% of those surveyed 
admitting to downloading 
music in this way, 
compared with 63% last 
year. Among P2P users. 
83% said they used such 
services on a weekly basis, 
but 85% said they would 
be interested in paying for 
an unlimited MP3 
download service. The 
online survey of music 
consumption behavior 
among 1.800 14- to 24- 
year-olds was carried out 
in the spring by the 
University of Hertfordshire. 

Reporting by Lars Brandle, 
Andre Paine and Richard 
Smirke. 
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INDIA GETS 
HEAVY 

Metal Bands Find Growing Audiences 
On The Subcontinent 



In the days of the Raj, the mock- 
Tudor oddit)' that is Bangalore 
Palace was the Maharajah of 
Mysore's peaceful haven in the 
heart of India's third-biggest 
city. It's a safe bet he never en- 
visaged it being overrun by 
25,000 metalheads bellowing 
""The Number of the Beast. " 

Watching that scene at Feb- 
niary's Rock in India Festival 
in the palace's verdant grounds 
was Iron Maiden manager Rod 
SmalKvood. overseeing his 
charges' third trip to the siib- 
conlinenl. where a vibrant 
metal scene is developing. 

Maiden's Indian debut in 
March 2007, which was also in 
Bangalore, attracted 30.000 
fans "from all over India," 
Smallwood recalls. "We even 
met some people who drove 
from Katmandu." 

The band has since returned 
twice, promoted by Bangalore- 
based DNA Networks, which 
pioneered Indian hard rock 
shows with Deep Purple in 
2001 and brought Acrosmilh 
over in June 2007. 

Aerosmith's Bangalore show 
for 22.000 fans was "very suc- 
cessful." says its London-based 
agent Rod MacSwcen of ITB. 
describing DNA managing di- 
rector Venkat Vardhan as "the 
best promoter in India." 

Live performances by over- 
seas metal acts have helped in- 
spire a growing number of local 
bands (sccstor)'. this page). The 
result. Smallwood says, is "a 
burgeoning metal scene, which 
I like to think we've played a part 
in developing." 

Iron Maiden wailed "until 
we were sure of the infrastmc- 
liire and production values" be- 
fore taking its first Indian trip, 
Smallwood says. The success 
that Indian promoters have en- 
joyed with large shows has en- 
couraged other overseas metal 
acts to come to India. 

Launched in 19%, pioneer- 
ing metal event the Great In- 
dian Rock Festival featured only 
local acts until 2006 when it 
brought Norway's ElCaco. U.K. 
act Your Codename is: Milo and 
Sweden's Freak Kitchen to 
Delhi and Mumbai. Enslaved. 
Sagh and Satyricon have since 
played the festival, which ex- 
panded last year to five other 
cities. Its biggest show yet, at 
Bangalore Palace Grounds in 



November 2008. drew around 
20.000fans,doubie the turnout 
of the largest 2007 Great Indian 
Rock show in Delhi. 

Great Indian Rock promoter 
Amit Saigal says this year's festi- 
val in Novemberwill feature Nor- 
wegian metal band Benea Reach 
and Los Angeles act Intronaut. 
Saigal, who edits the monthly 
magazine Rock Street |ournaL 
adds thathe expects thegrowing 
awareness of metal among young 
Indiaas will encourage more in- 
ternational acts to tour. 

DNA s inaugural Rock in 
India fest in Marcli 2008 with 
Megadeth and Machine Head 
drew 16,000 fans. Iron Maiden 




topped this year's bill, spon- 
sored by Romanov Red Rock 
vodka. Other 2009 sponsors in- 
cluded Pepsi and VHl. But 
Vardhan acknowledges that 
"there are not many sponsors 
for hard rock/metal in India." 

Saigal says he pays the same 
fees as overseas promoters. But 
"tickets for international acts 
range from 800 to 1 .500 rupees 
[S16.70-$3!..35]. which hardly 
covers any costs," he says. "We 
have to look for sponsors to 
cover tliat gap." 

The November 2008 terror- 
ist bombings in Mumbai and a 



decline in spon5orship> 
due to the uncertain 
economy have taken a 
toll on India's touring 
market. Seven overseas 
metal bands played in India in 
2008. up from three in both 
2006 and 2007. But so far this 
year. Iron Maiden and Opeth 
have been the only major acts 
to play in the country. 

Smallwood sa\^ Iron Maiden 
decided not to let securit)' con- 
cerns affect its plans to return 
to India. "You can't live by hid- 
ing," he says. "[And] our fans 
really appreciated the gesture." 



Smallwood praised Maiden's 
backstage accommodations, 
which included a unique local 
slant. "Red carpets, while tents 
and the best catered food ever — 
excellent curry of course." he 
says. "It was even arranged for 
an elephant to visit us backstage 
before we went on. We have a 
great affection for the country 
and the people — and will cer- 
tainly he returning." ••• • 



INDIAN METAL BANDS TO WATCH 

Inspired By Visiting International Acts, Indian Metal Acts Are Building 
Live Followings— And Have Their Eyes Set On Overseas Success 



BHAYANAK MAUT 
Hometown: Mumbai 
Year formed: 2003 
Current release: "Bhayanak 

Maut" (Grey & Saurian) 
MySpace: My5pace.com/ 
BhayanakMaut Music 
With a name that means 
"Terrible Death." Bhayanak 
Maut's blend of death metal 
and hardcore has become 
a staple on India's metal 
festival scene. "It's great to 
see people go crazy while 
we play," guitarist Venkat 
Raman says. 

The band's breakthrough 
came in 2007. when it played 
the Great Indian Rock Festival 
and was runner-up on "Launch- 
pad," a talent contest show on 
Star TVs Channel [V], which 
drew average ratings of 2.5 
million, according to the 
channel. The band also re- 
turned as a special guest on 
the 2009 series, when ratings 
had grown to 2.8 million. 

The group launched its 
third, self-titled album with 
an Aug. 4 show at Mumbai's 
Hard Rock Cafe and hopes 
to tour internationaHy soon. 



KRYPTOS 
Hometown: Bangalore 
Year formed: 1998 
Current release: 'The Ark of 

Get7iini" (Old 5chool Metal 
Records) 

MySpace: MySpace.com/ 
Kryptoslndia 





Kryptos became the first In- 
dian rock band to score an 
overseas record deal when 
it signed with Antioch, Calif.- 
based Old School Metal Rec- 
ords in 2006. 

Playing Black Sabbath-in- 
fluenced metal, its second 
album "The Ark of Gemini" 
was released last year, and 
the band has steadily built a 
live and online following. 

While drummer Ryan Co- 
laco remembers a 1998 gig 
in front of "10 people, a few 
cows and 55 million mosqui- 
toes," the band opened for 
Iron Maiden in February in 
front of 25.000. "We got a 
huge crowd to showcase 
our talent and it helped 
increase our popularity,' 
Colaco says. 

A U.S. trip is penciled in 
for November. 



DEMONIC 
RESURRECTION 
Hometown: Mumbai 
Year formed: 2000 
Current release: "Beyond 
the Darkness EP" (Demon- 
stealer Records) 
MySpace: MySpace.com/ 
DemonicResurrection 
After two full-length albums 
of relentless black metal (and 
a third, "Return to Darkness," 
due in December), Demonic 
Resurrection is aiming for in- 
ternational success. The track 
"Apocalyptic Dawn" appeared 
alongside songs from Sepul- 
tura and Mastodon on the 
soundtrack to the rock-umen- 
tary "Global Metal," released 
in Canada in 2O08. 

"We want to go global." 
singer/guitarist Sahil "Demon- 
stealer' ' Makhija says. ' 'We were 
selected to play at Brutal 
Assault 2009 in the Czech 
Republic but could not make 
it due to a passport problem 
with our drummer" The band— 
which opened for Opeth in 
Chcnnai this year and is a reg- 
ular on the Indian festival cir- 
cuit—plans a U.S. trip in 2010. 



IIIRD SOVEREIGN 
Hometown: Delhi 
Year formed: 2003 
Current release: "Destined 
to Suffer" (Demonstealer 
Records) 

MySpace: MySpace.com/ 
lllrdSovereignNew 



'l - 



The death metal act Ilird Sov- 
ereign has built a strong fol- 
lowing in northeastern India, 
where its Slayer-influenced 
sound has made it a local 
festival staple. The band, 
which claims to draw festival 
crowds of 10,000-12,000, 
opened for Norwegian black 
metal act Enslaved in 2007 
and is now working on the 
follow-up to its debut album, 
"Destined to Suffer." 

After multiple lineup 
changes through the years, 
drummer Reuben Pachuau 
now says "things are shap- 
ing up." 

"We want to go as far as 
possible with the band," 
Pachuau adds. "The Indian 
metal scene is growing slowly 
but we would love to go in- 
ternational—that's the main 
aim of the band." —ABB 
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BY ANDRE PAINE and MARK SUTHERLAND 



Race For The Prize 

U.K. Academy Of Contemporary Music Aims 
To Boost Touring With Oklahoma Branch 



LONDON— Britain's Academy of Contemporary Music is open- 
ing its first U.S. branch in Oklahoma City, with ambitious plans to 
enhance touring opportunities in the region, as well as educate 
students for a career in the music business. 

Based in Guildford, southern England, the ACM was estab- 
lished in 1995 and educates 1,200 students annually, produc- 
ing successful artists like singer/songwriter Newton Faulkner 
and Sugababes singer Amelle Berrabah, as well as many music 
business executives. It already has branches in Italy, South 
Africa and Japan. 

ACM classes at the University of Central Oklahoma, or 
ACM a UCO, begin Aug. 17, with first-year student enrollment to 
total 160. The ACM hopes to open additional U.S. franchises in 
the coming years. 

UCO executive VP Steve Kreidler says the university first 
learned of ACM through Scott Booker, veteran manager of the 
Flaming Lips and a Central Oklahoma alumnus. Booker met 
ACM executives at MIDEM a few years ago and was impressed 
by what the school had to offer, sharing his thoughts in subse- 
quent meetings with UCO president Roger Webb and Phil 
Moss, then vice chancellor of academic affairs for the Okla- 
homa State Regents for Higher Education. 

After Webb and Moss visited the ACM in 2007, and ACM exc- 
utives including international business manager Steve Laving- 
ton made a return visit to Oklahoma, they decided to support 
the launch of a music business program at UCO in partnership 
with the British school, Kreidler says. At Webb's suggestion, the 
university appointed Booker CEO of ACM a UCO. 



The spark that !■ 



"It's easier for people to 
take chances in a place like 
Oklahoma than it is in Califor- 
nia, New York or Chicago," 
Booker says. "Our commu- 
nity leaders all know each 
other and are willing to take 
the time to listen to new ideas 
and concepts." 

ACM a UCO occupies 12,000 
square feet on the fourth floor of the historic Oklahoma Hard- 
ware building in Oklahoma City's Bricktown entertainment dis- 
trict. The facilities include a recording studio, a computer lab and 
classrooms specially equipped for guitar, bass, drum and vocal in- 
struction. To help secure funds for the renovations, the UCO Foun- 
dation is halfway toward its goal of raising $2.1 million in donations 
by the end of the year, Kreidler says. 

The school will initially offer two-year associate degrees in per- 
formance and music production. The Flaming Lips' Wayne Coyne 
and Steven Drozd are among those who wilt teach master classes 
at ACM o UCO during its first year, Kreidler says. 

The ACM must compete for students with the established likes 
of the Berklee College of Music, which has also been expanding 
internationally (Billboard, Nov. 29, 2008). But Booker believes 
ACM a UCO's emphasis on contemporary music genres like rock 
and country will give it an edge. 

In addition to educating a new generation of artistic talent 
and industry executives, the school hopes to attract music 




mnnager SCOTT BOOKER (left); a classroom at ACM a UCO. 



businesses to the region and eventually plans to move to larger 
facilities that will also house a 600- to l,000-capac(ty per- 
formance venue. 

"That's very much the size of venue Oklahoma lacks at the 
moment," ACM's Lavington says. "They've got the bar scene 
and [arenas like] the Ford Center, but that midsized venue a 
band touring its first album would be looking to play just 
doesn't exist." 

British tour production/management company Cato Music, 
which has partnered with the ACM in Guildford on its academic 
program in tour production and management, says it plans to 
open a U.S. office on the UCO campus in May 2010 and encour- 
age touring acts to visit the region. 

"It's a great chance to develop U.K. and European acts in the 
middle of America, which hasn't really been done before," Cato 
company director Glen Rowe says. "I wouldn't put my business 
plan in jeopardy if I didn't believe in Scott Booker's vision for 
making [Oklahoma] the next Seattle or Nashville." ■ • 
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Singer/songwriter/guitarist Warren Haynes is rock'n'roll's consummate jam 
and professional— and these days, that isn't a contradiction in terms. A 
ick on both the business and creative sides of his career, he handles du- 
. an integral player in the Allman Brothers Band and the Grateful Dead, 
with his own hard-touring outfit, Gov't Mule, and occasionally finds 
time fl^ngage in his own well-received solo career. 

Hayrv believes in the jam band ethos of letting fans tape shows, tour- 
ing harflnd making money on merchandise. Haynes is an elder statesman 
siness model. He is often, as he puts It, "stepping off one tour bus 
another." and is out with all three bands this year. In October, Gov't 
Mule will release its eighth studio record, "By a Thread," on his own label. 

Recorded at Willie Nelson's Pedernales Studio in Texas, "By a Thread" 
comes on Evil Teen Records, the indie label owned by Haynes and his 
wife/manager, Stefani Scamardo, and distributed by RED. And that's not 
Haynes' only foray into the business side of music: There have been nearly 
2 million paid downloads of songs from Gov't Mule's Mule Tracks Web site. 

Amid all your touring and recording, you find time to run your record 
label, Evil Teen. Do you consider yourself a label executive? 

The word "executive" has never been one that 1 would use to describe myself. 
The progress of Evil Teen has really been a gradual, organic sort of thing. My 
wife has been in the music busi- 
ness since Tve known her — she 
started the laliel years ago — and we 
became partners shortly after. The 
way the music business is going, 
we could just feel ourselves getting 
( loser and closer to wanting to put 
out our own records. There was a 
lot of interest in other labels put- 
ting this record out. and we owed 
it to ourselves to see what every- 
body liad to say. But in the long run. 
we just felt like it was time for 
bands like us to represent change 
and the new model. 

There are opportunities now 
you certainly didn't see when 
you first started. 

Yeah, it seems to be kind of the 
way of the future. We got a pretty 
good glimpse of that when we 
started doing Mule Tracks and al- 
lowed people to download the 
shows. Thai's pretty amazing; I 
never expected it to catch on that 
quickly. Bands like us lhat play a 
difTerent show ever)' night can gel 
away with offering their live per- 
formances up. because they're so 
difVcrcnl nighl after night, people 
want to hear what's going on. 



What it does is create another 
revenue stream from your tour- 
ing that doesn't end when the 
show's over. 

We've always allowed people to tape the shows an>'way — we set up a special 
section so people can record the shows. People trade them for free: as long as 
there's no money changing hands, we have no problem with it. But Mule Tracks 
is us offering what we consider a step above thai, almost like a live record-qual- 
ity recording nighl after nighi. It's really caught on. and it's a little scary for 
us, because every note we play is available to the public. 



Why work that hard? 

1 just feel like the opportunities I have now are amazing: they're opportuni- 
ties that I'd never turn down. So if lhat means I'm busier than I thought I would 
be. or away from home more than I wish, that's just part of it. I'm really for- 
tunate to be part of all these things and be surrounded by all these amazing 
musicians. When 1 go from one project to another, there's always some fresh 
energy being created lo whatever I'm doing next because of the people I'm 
doing it with. I just feel hke I have the best job in the world, so it would be 
ridiculous for me to complain about the few negatives lhat go along with it. 

Is it hard to change your mind-set from the Dead to the Attmans to Mule? 

That's a really frequently asked question, and I guess it's easier than people 
must be thinking, because for me it just comes natural — and not only that, it's 
a welcome change when it happens. It keeps me from getting stagnated and I 
really enjoy it. A lot of musicians, if ihey have a complaint about their job or 
their lives, it would be that they have to play the same music or type of music 
all the time, and I don't have that problem. 

You brought In ZZ Top's Billy Gibbons for the song "Broke Down on 
the Brazos" on "By a Thread." What was that like? 
That was the last song we wrote and recorded for the CD. and when we lis- 
tened back to it we thought. "Wow, 
it's kind of got an old-school, early 
ZZ Top vibe about it." I've become 
friends with Billy through the 
years, so I thought, " let s give him 
a call, let's see if he wants to be 
part of it' — kind of a shot in the 
dark. We sent him the track and 
he loved it. The next obstacle was 
we only had a few days before the 
deadline and he says . " Let's make 
it happen.' That was the only 
track where I flew to LA. and sat 
in a room with Billy, and we over- 
dubbed our guitars at the same 
time, because I wanted us to be 
staring each other in the face 
when we did it. He was so amaz- 
ing and added so much to the 
track lhat it's hard to Ihink of it 
without him now. 

"Stepping Lightly" hasa great 
Texas swagger to it. 

We did jZOOG'sj "High and Mighty" 
at Willie Nelson's studiol too: we 
really like il. 1 le's got great equip- 
ment, but we love the atmosphere, 
loo. a very unpretentious sort of 
vibe. Where we were staying was 
out in the middle of nowhere, so 
all wc were doing was recording 
and eating and sleeping. 

With Gov't Mule, how does the 
dynamic play out differently 
in the studio from live? 

We actually are one of those bands that doesn't record conventionally. We set 
up in the studio live and play fust hke we normally do. Then we usually go back 
and overdub the vocals, and if there's something else we want to add, we do. 
We're kind of allergic lo the normal methods of recording, where you record 
one instrument at a time. We feel like the kind of music we love benefits from 
a more old-school approach. 



Q&A 

WARREN 

HAYNES 

Between Gov't Mule, The Grateful Dead And 
The Allman Brothers Band, Haynes Stays 
On Track With His Evil Teen Label 
By Ray Waddell ■ Photograph by Danny Clinch 



When you're in the moment, do you think about the fact that the per- 
formance will live on? 

As it gets easier and easier with technology lo make a mediocre singer sound 
pretty good, people are starting to realize that you'll never be able to push a 
button and make somebody sound like Otis Redding. So people that can really 
deliver live are kind of the way of the future, because people are always going 
to want to feel an intimate connection with the music they're listening to. 

Talk about your touring life this year. 

We did a few Mule shows prior to the Beacon [Theatre nin] with the Allman 
Brothers [in March in New York), and that started out a busy year. We went 
straight from the Beacon to Dead rehearsals, and then it's bouncing back and 
forth all year between the three bands. 



With all your experience touring, what do you think promoters 
should know? 

That's a really good question. 1 think keeping the ticket prices down is a really 
important issue right now. because we're seeing a lot of music fans not being 
able lo support live music like they want to because of how expensive it is be- 
coming to go to a show. 

The promoters might come back and say, "Ticket price Is just a func- 
tion of how much we pay you." 

Well, it's all relative. On this tour in particular we've made sure to keep the 
ticket prices down, even if it means taking smaller guarantees. With the 
economy being like it is people need music more than ever, and we're all in 
this together. «••• 
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The Disco Biscuits Liked To Play Festivals, 
So They Made Their Own. Now They Run It- 
Come Hell And High Water 
By Evie Nagya Photographs By Rich Krissel 

The night of Monday, )uly 13, jonathan Fordin couldn't sleep. It was three days until Camp 
Bisco — the annual three-day music festival hosted by jam band scene stalwarts the Disco Bis- 
cuits — and Fordin's Meatcamp Productions was almost S750, 000 behind where it needed to be 
for its biggest event of the year. "I was lying in bed thinking. This might be it,' " he says. " This 
whole thing might be over a week from now.' " 

MCP took a big risk on this year's Camp Bisco, the eighth for the band and the fifth for the 
company, increasing total expenses 30% from last year to $ 1 .4 million and upping the talent 
budget 40% to $650,000. Fordin and his business partner Brett Keber started with a $225,000 
budget when they took over the event in 2005, steadily increasing it every year to attract more 
people and bigger talent. "What we've tried to do is build this brand that's almost bigger than 
the band itself to lay the grounds for the band to grow with it." Fordin says. 

So far it had been working, with revenue, profits and attendance growing by 20% or more 
ever>' year, and scoring major artists hke Snoop Doggin 2008 and Nasand Damian Marley this 
year. But as the week went on. and ticket sales remained slow in a down economy, Fordin and 
Keber thought attendance might barely reach last year's levels. 

Then on Thursday, festival day one. the rain came. 

JAM-PACKED 

As Camp Bisco's founders, hosts and six-set headliners, the Disco Biscuits — dnmimer Allen 
Aucoin. bassist Marc Brownstein, guitarist/MIDl keyboardist [on Gutwillig and keyboardist 
Aron Magner — are the festival's biggest draw. But the addition of electronic and hip-hop acts 
helped expand the event l>eyond the band's hardcore fans and exposed these other artists to the 
committed, camp-out comtnimity that defines the jam band scene. 

As the festival's owners, tlie Biscuits are paid a guarantee by MCP. Then, after the promot- 
er.s meet their costs, profits are shared between MCP and the Biscuits in a partnership arrange- 
ment. Even before the final numbers were in for this year's event. Brownstein estimated that 
the single Camp Bisco weekend would account for at least 8% of his band's annual gross. 

Camp Bisco began in 1909 "out of necessity." Brownstein says. "When the Biscuits started 
as a young Philadelphia band in the "OOs. we were in the festival circuit, and like any young 
band we started playing at noon. We knew within a year or two that we weren't the noontime 
band anymore, that our fan base had outgrown that, but the promoters still didn't necessarily 
beheve it." 

Brownstein says the last straw came at the 1997 All Good Festival in Brandywine. Md., when 
the Biscuits played at noon to a field of 1.500 people, which promptly emptied when the next 
band arrived. "That was the first time we saw that there was a dilfcrential between the way we 
were being treated by the industr)' and the reality of what our band was." he says. "When you 
can't seem to crack llirough but you know that you have something special in terms of a comnui- 
nity. the only tiling you can really do is do tilings on your own. We were fans of the Grateful Dead 
and Phish. and Ihcy had control of everything — nothing mattered to them except them and their 
fans; no one was calling the shots except for |Phish frontman] Trey [Anastasiol. And we knew 
that model was going to be good for us because we played in that same style, we didn't have pop 
songs, we weren't the best singers back then, but that's not what people were coming for. They 
were coming for the interaction and the improvisation." 

In 1998, the band held a small festival in western Pennsylvania called Melstock, and from 
that the idea for a mulliday camp-out was born. The band hired its own production and secu- 
rity teams for the first Camp Bisco in 1999. which drew about 800 people for "unknown and ex- 
tremely affordable bands." Brownstein says. All Good promoter Tim Wahher pitched in for 
Camp Biscos 11 and 111 in 2000 and 2002, which drew 1,600 and 2.600 fans, respectively. 

By then, Pliish had run several festivals, starting in 1996 with the Clifford Ball in Plattsburgh, 
N.Y. And although the Biscuits' albums had only sold 21,000 copies by that point, according to 
Nielsen SoundScan.the group's destination events became the foundation of its business. Even 
so. Camp Bisco was "a huge undertaking, a full-time job in itself," Brownstein says, and the 
band put the festi%'al on hold for the following two years. 

BISCO INFERNO 

That full-time job is now well-known to Fordin and Keber. By the time the promoters were push- 
ing vans out of ankle-deep mud in the middle of the night on lu!y 17, they looked at each other 
and questioned whether this was really what they wanted to be doing with their lives. 

Thursday afternoon's thunderstorm already forced a set cancellation, and 1 2 straight hours 
of torrential rain on Friday turned the clay of Indian Lookout Countr>' Club in Mariaville, N.Y., 
into a 200-acre tar pit. 

And yet still, somehow, the numbers were looking up. "The storm kept a lot of people from 
coming on Thursday this year — but then Friday they just didn't stop coming, from 7 a.m. to 5 
a.m, through the worst rain I've ever seen as a festival promoter," Keber says. 

Moreover, the fans weren't huddling in their tents. "It was amazing — they stood at that stage 
and waited for Nas and Damian. who had wanted to cancel, for an hour-and-a-ha!fin the pour- 
ing rain. Then they didn't leave for the Biscuits' set or anything," Fordin says. "It really shows 
how dedicated our fan base is," Keber adds. They come for the music first and foremost." 

Fordin and Keber knew this about their aiidience before relaunching the festival in 2005. be- 
cause they were Biscuits fans themselves. Best friends at Appalachian State University in the 
late ^Os. the two started booking bands at a rented house in Meat Camp, N.C., and eventually 
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got to know the Disco Biscuits as pioneers of a scene and st>-le 
that blended jam band rock with electronica. 

"When Meatcamp took over the fourth Camp Bisco, )on and 
Bretl were like 25, and ihey said, 'Look, we can make this event 
better. We know what kind of music the fans like because we 
are the fans,' " Brownstein says. "So we said. Fuck it, let's let 
these guys do it. They seem really passionate about it.' So it re- 
ally became a family event — these kids who started out as fans 
became friends and turned into promoters." 

Camp Bisco IV: The Trance-Formation was held at Skyetop 
Festival Ground in Van Etten. N.Y., and included such jam band 
favorites as Umphrey's McGee and lohn Brown's Body, plus 
D)s and other acts that incorporated dance and electronic in- 
fluences. MCP took heavy losses — which they say they expected 
in the first year of rebranding the festival — but attendance grew 
to 4.400. 

What makes Camp Bisco unique among festivals is how the 
daytime jam fest merges with the late-night rave communi- 
ties that had overlap in their fan bases — and in the Biscuits' 
music itself. 

"[Fordin and Keber] did such a fantastic job of realizing our 
vision," Brownstein says, adding that the band handpitks at 
least the first few tiers of acts. "Thafs really what it's all about — 
we know what we want to do. It's just a matter of being able to 
find competent people to help you do it because we also have 
to write songs, record them and tour. But there are himdreds 
and hundreds of phone conversations." 

There sure are. Fordin says. "Most festivals deal with a band 
and they're gone. We deal with this band every year for three 
days. We have to build an RV headtjuarters for them. We have 
to listen to all they warU. and there's four different band mem- 
bers and they never agree and they all call me separately — and 
il starts in November and goes tlirough luly." 

A big change to the dynamic occurred this year when the 
Biscuits signed with Red Light Management, which repre- 
sents dozens of acts including Dave Matthews Band. Ala- 
nis Morissette. Phish and the Deceniherists. "Their new 
management has helped connect the dots that the band 
could not connect when they didn't have a manager." Fordin 
says. "The four of them need to worry about playing music 
and coming together; someone else needs to worry about 
making the decisions." 

Still, the added personnel didn't necessarily always help 
Fordin's and Keber's stress levels. "For the past five days, 
all day long. I would get text messages from management, 
saying. 'What are the counts? How many tickets have we 
sold?' " Fordin says. "1 would respond back, "1 gel niy counts 
at 10 a.m. If i look at ihem before that, I will not sleep. You 
want us 10 produce your $1.4 million event, let us produce 
il — whether 1 .000 or 10.000 people show up. we still have 
to put on a smile and a quality event.' Whether we're losing 
$200,000 or making $200,000. we slill have to produce the 
event. Artists look at it differently, but they're understand- 
ing il more and more." 

ANGELS AMONG US 

The venue is an all-important production detail thai has been 
rocky in the history of Camp Bisco. Camping for three days to 
hear live music takes a level of commitment far above hitting 
the local rock club, and MCP has moved the festival around as 
trial and error and event expansion came into play. 

In 2007 MCP found what it beUeves is the festival's long- 
term home. 30 miles northwest of Albany. N. Y.: the Indian Look- 
out Counlr)' Club, built and maintained by the bikers who rim 
the 1 larley Rendezvous Classic, one of the largest annual gath- 
erings of motorc>'cle enthusiasts in the countr>'. This move from 
nearby Hunter Mountain Ski Resort was an unpopular deci- 
sion, Fordin and Keber say. as stories of the infamous clash be- 
tween hippies and Hell's Angels at the Altamont (Calif.) 
Speedway festival in I %9 floated among Biscuits fans. But the 
fear was unfounded, and the bikers have proved to be invalu- 
able partners. 

"I hke the securit)' with all the bikers, it's a different feel — 
very safe but democratic, ver)' chill," says Will Stroud, a Philadel- 
phia Biscuits fan. "Tliis one lady over there cleaned the bathroom 
every time someone used it." 

He says this while standing steps away from the Harley Ren- 
dezvous headquarters, where two wayward campers just have 
been ushered sternly into an office with a cardboard sign la- 
beled "Rehab" in magic marker. Two five-foot wooden statues 



of phalluses adorn the porch. 

"Everjone thinks it's a strange tiling to see a bunch of bik- 
ers taking care of a bunch of liippies," says Frank Potter. Indian 
Lookout's president. "But we all want the same things they 
want. Bikers want to have fun and keep their families safe, and 
sometimes there's argmnents over turf, but it's no different 
than in the music industrv." It's especially important for the 
bikers to crack down on bad behavior, he says, because they 
fought the slate and county for more than 10 years for the per- 
mits to build the site and host their annual rally. 

Having a consistent venue eases one headache, but Fordin 
and Keber still feel the pressure to meet their numbers and 
keep everyone happy. As Fordin says, it gives him "more gray 
hairs than anyone my age should have." 

By Saturday afternoon, however, the sun is holding and the 
single tow tnick from town is slowly making the campground 
rounds, hauling up cars trapped in the mud. More important, 
though, the Disco Biscuits are playing their i p.m. set, and the 
field in front of the stage is full enough that Keber estimates 
there are 1 0,000 people. This would meet the growth goals Irom 
20O8's attendance of 8,000 and prove the effectiveness of the 
pricing strategy. 

"We've always believed in keeping our prices as low as possi- 
ble and try to be one of the cheapest festivals in the coun try every 
year." Fordin says. This is parti<"ularly important because the 
Disco Biscuits and the elec"tronic/ hip-hop lineup draw an over- 
all younger crowd, many student-aged with less disposable in- 



vidcd high-visibility in-kind promotional sponsorship. 

Bui the ancillary' prices arc also held in check, with vendors 
being much more of the fairground family business than cor- 
porate variet)'. "The prices here are great," says Will Stroud, 
waiting in the long line for the site's one ATM. "At Bonnaroo I 
spent $21 on a beer and a pack of cigs." 

In addition to pricing, a big factor in MCP's risk/reward 
equation for Camp Bisco is the booking. "It took a while, but 
1 think we hit the nail on the head last year when we booked 
Snoop Dogg — all these people w^ere hke, 'This is an awesome 
festival, and I don't even hke the Disco Biscuits.' " Fordin says. 
"If we go too big with the band, Biscuits fans aren't going to 
come because it won't fit. One of their agents wanted us to 
book the Black Crowes, and we said. 'We might gain 200 lo- 
cals who want to see the Black Crowes, but we're going to lose 
200 Biscuits fans, and we won't get the 10,000 Crowes fans 
that we should.' 

Where much of the investment goes is into international 
electronic acts, some of whom make their firet significant U.S. 
appearances at Camp Bisco. This was tnie for Younger Brother, 
a U.K. duo that first performed stateside at Camp Bisco IV. 

"In the U.K. there is no jam band scene, but over here it kind 
of spills into the trance scene, which is where our fans are in 
Europe," Yoimger Brother's Simon Posford says. "The people 
themselves are ver>' similar. They all like to take psychedelics. 
they like psychedelic music, and they're generally ver)' musicaL" 

Flectronic acts also get huge exposure at Bisco when featured 



Puddle of mud: Camp Bisco 




come, tliansomeoi ihc oilier jam band festivals, siidiasGalher ing 
of the Vibes, held lliis sunuiier in Bridgeport, Conn., with head- 
liners moe.. Bob Weir & Raldogand Crosby. Stills & Nash. 

Camp Bisco's initial prcsalc began in |anuary — w"ith only the 
Disco Biscuits and dales announced — and was set al $115 for 
three-day tickets and camping, up from $110 in 2008. Those 
300 tickets sold out in 48 hours, after which the price rose lo 
$125 through March, unclianged from last year. 

When the hneup was announced, tickets rose lo $145. also 
unchanged from 2008. and the gate price was $165, up from 
$160. Several weeks before the festival, a one-day option was 
added for $75 {$85 at the gale), and this is where much of the 
count was ultimately made up on Saturday. 

In total. 8.000 ihiee-day passes were sold for this year's event, 
up 20% from 2008. while sales of Saturday one-day tickets in- 
creased 50% to 1 ,500. The remaining 1 ,500 people at the festi- 
val, for a total attendance of 11.000. were guests and media. 

'Where we saw pricing back'fire was in our VIP." Fordin says, 
referring lo an additional $250 charge for premium camping 
facilities that include a lounge and special viewing areas. VIP- 
only showers, flushing toilets, shopping services, catered meals, 
discounted drinks and other amenities. In 2008. 700 people 
upgraded, but this year MCP sold only about 300 VIP tickets. 
"People still came, obviously: they just chose this year to spend 
$i60instead of $400." 

Ticket sales account for 80% of Camp Bisco revenue, with 
the remaining 20% comingfrom the VIP upgrades, travel pack- 
ages, alcohol sales, food and craft vending. RV parking fees, 
event merchandise and sponsorships from brands including 
Asics. Flip Video, Sinus XM and imeem. some of whom pro- 



al the late-nighl teiu, wliere campers relreai af ter the headlin- 
ers. This year, LCD Soundsystem s )ames Murphy played a set 
at the main stage on Saturday night, and then curated a late- 
night Disco Tent for his label DFA Records. 

HIGH-WATERMARK 

When the weekend was over and the tractors were pulUng the 
last cars out of the still-sopping clay. MCP estimated revenue 
at $1.6 milUon. a 30% growth over 2008 and $200,000 more 
than expenses. 

For Fordin and Keber. thoughts can now turn to their smaller 
events, which include club shows and other outdoor events 
closer to their Asheville. N.C., headquarters, with the optimism 
that next year, their goal to grow Camp Bisco by another 50% 
could be a reality. 

"We've learned that we can almost make a better living by 
not touring and concentrating on the big events, although 
our fans hate that, so we go out and pound the pavement 
when we need to," Brownstein says. "We built our business 
around touring out of necessit)-. We have an extremely loyal 
and growing aistomer base, and when the record industr)' 
fell out from under itself, unbeknownst to us, it didn't affect 
us in the slightest. 

"This is our life together us and our fans are intrinsically 
connected, and if we can find a way to maintain that, then it 
doesn't really matter what happens an>-where outside of our lit- 
tle bubble." he says. "If 10.000 kids come here, or 7,000 kids 
come to an event we play at Red Rocks [in Colorado}, that's all 
that matters to us. And if we can grow this festival to 20,000, 
it's game over." •«•• 
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moe.— the lowercase "m" and period are part of the band's name— has never sold 
more than 100,000 copies of any of its 10 albums. But the group has built an envi- 
able audience by following the jam-band philosophy: Concentrate on touring, allow 
tape-trading and turn concerts into events. The band was signed to Sony Music in 
the late '90s but now releases albums of new material, as well as a series of concert 
recordings, on its own Fatboy Records. With the help of promoters, friends and an 
approach to business rooted in the jam band ethos, the band also runs moe.down, 
an annual three-day event that will turn 10 this Labor Day. The Turin, N.Y.. festival has 
grown in attendance from 3,000 in its first year to an expected 10,000 this year. 
Guitarist Al Schnier spoke to Billboard about moe.down and how giving away music 
can serve as advertising for albums. 

How did you get the idea for moe.down? 

The idea was just to host our own family reunion. We thought if we staged a desti- 
nation event, we could turn it into one annual gathering of our fans. We thought 
that maybe, as the event grew, we could bring together all the musicians that we were 
friends with or inspired by or younger bands that we've taken note of. It gave us an 
opportunity to do the festival our way and do something that was uniquely moe. 

How do other small festivals fit into your business? 

In a lot of ways, moe.down became an annual event that we can look toward, and 
It's a great time to either announce something, release something or debut new 
material. We know most of our fans are going to be a captive audience at that 
time, so we can count on that as an anchor for our touring year in so many ways. 
We know we're going to play Summer Camp on Memorial Day weekend every 
year, and we know we're going to play moe.down on Labor Day weekend every 
year, and probably a Halloween and New Year's show. It's nice to have that reg- 
ularity in your schedule. 

Take a band like Radiohead: As awesome as they are, and as much as they've 
dominated the world, they don't have any consistency to their schedule or any- 
thing they can count on. There's something about that that's actually kind of nice. 

What are your priorities in terms of booking acts of different genres? 

We don't necessarily prioritize it by genre. We start with bands that we love and then 
go from there. We happen to be categorized as a jam band, but frankly, we don't lis- 
ten to very many jam bands— we listen to more indie rock and classic rock. We think 
about the stuff that would be awesome for us to see, just as fans, and how much 
money we're willing to spend on it, then whether or not it would actually be worth 
it and whether or not anybody's going to care about it besides us. 

Do you encourage tape-trading of concerts? 

Absolutely, ever since we started. We even had a policy, early on, where people could 
bring blank tapes to our shows and trade it in for a live show that we had recorded. 

Was that a business or an artistic decision? 

tt started out as a philosophical choice. It never seemed like we were compromis- 
ing the integrity of our business. Especially early on, we could only really afford to 
make a studio recording once every two years or so. When people came and taped 
our shows and shared them, they were able to listen to more of our music. I guess 
in hindsight it was a business choice, but that wasn't really the point. The point was. 
once we had played the live music, it was out there. 

You were signed to Sony in the late '90s. Was the label OK with tape-trading? 
it was something that we had to negotiate in our contract, that we would still be able 
to let our fans do that. Our A&R guy understood what we were doing, even though 
the label didn't necessarily. The majors still don't understand the value in that kind 
of stuff. They try to sell and resell everything to the fans and end up ultimately alien- 
ating them rather than empowering them or making friends with them. • • 
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The Next Bands On The Scene's Shifting, Swirling Horizon 

As in other subcultures, jam bands grow in traditional ways that aren't always obvious to outsiders. Many 
start by playing shows on campus and making the rounds of university pubs before graduating to opening 
slots at summer festivals. As they find an audience, they often play nontraditional venues like cruise ships 
and Jamaican resorts. When they do succeed, their drawing power rarely correlates to sales: EOTO, for ex- 
ample, has sold fewer than 1,000 copies of each of its albums, according to Nielsen SoundScan, yet is still 
booked at SOO-capacity clubs and well-known festivals. 

With all due respect to a scene that's both profitable and beloved by fans, most jam bands don't exactly 
exude cool. But the scene is refreshingly open to anyone, regardless of looks or age. And although indie 
rock acts offer more cred on the festival circuit sources say that jam bands bring In more fans— and hence 
more dollars. 

Here are five up-and-coming jams bands that could draw audiences to the festivals of tomorrow. 



EOTO 

An electronica-flavored jam band made up of former String 
Cheese Incident drummer Michael Travis and Jason Hann, 
EOTO plays festivals like Starscape and Rothbury but also 
fills such clubs as the SOO-capacity Berbati's Pan in Portland, 
Ore. The Colorado-based duo has self-released two albums, 
2006's "Elephants Talk Only Occasionally" and 2008's 
"Razed." The band promotes its shows to a dedicated fan 
base by getting street teamers to employ old-school tactics 
like hitting local record stores and cafes to hang posters 
advertising shows. 

THE GLITCH MOB 

Under the motto, "We slay crowds," the Glitch Mob 
arranges its live show around a "tag team" style of DJ in- 
terplay that's similar to the improvisation of free-form 
jazz. The three-person band— edIT, Boretta and Ooah— is 
also known for its remixes of acts like Clipse, STS9 and 
TV on the Radio. All of the Glitch Mob's members, as well 
as former member Kraddy, have released solo material 
on their own Glitch Mob Unlimited label, an imprint of Los 
Angeles' Alpha Pup Records. 

FOUR FINGER FIVE 

Muskegon, Mich., trio Four Finger Five fuses elements of funk, 
soul and jazz with more traditional jam band rock. The act— 
guitarist/vocalist Joe Sturgill, bassist Mike Phillips and drum- 
mer Steve Harris— is signed to Terrestrial Records and cur- 
rently working with producer Bill Chrysler on its third studio 
album. The band will play a series of dates at small Midwest- 
ern clubs in the fall 

ROSTER McCABE 

Roster McCabe has spent the past four years winning over 
crowds in the Minnesota area, even landing a Nov. 27 gig at 
the Mall of America— usually a venue for teen pop stars. Mix- 
ing reggae, funk and guitar-rock, it originally formed as an 
all-acoustic college bar band, but members Alex Steele, 
Drew Preiner and Michael Daum have since brought on two 
people and now play as a five-piece. Led by Steele's sear- 
ing vocals and Daum's twisting guitar solos, the group re- 
leased its first demo in September 2006; its debut full-length, 
"The Rhythm/The Elements," followed one year later, and 
the band released a live album in February. After making 
stops at Summerfest, Bella Sol and Harvestfest last year, Ros- 
ter McCabe played a sold-out homecoming show at Min- 
neapolis' historic Varsity Theater. 

LIPP SERVICE 

Formed In early 2008, Lipp Service is the electronic hip-hop 
side project of producer/keyboardist Eliot Lipp and Pnuma 
Trio bassist Alex Botwin and drummer Lane Shaw. The 
group's electro-jams feature layers of Lipp's melodious syn- 
thesizers, pounding drumbeats and loud distorted bass. 
Signed to Old Tacoma Records, the band played this year's 
Rothbury Music Festival and in December will play Jamaica's 
Caribbean Hotidaze with a lineup that includes Umphrey's 
McGee and the Disco Biscuits. 







Reporting by Melanie Fried, Samantha Hayden and 

Jason Lipshutz. 
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MIKA IS A SUPERSTAR 
EVERYWHERE EXCEPT 
THE UNITED STATES. 
NOW HE'S COMING TO AMERICA 

BY RICHARD SMIRKE | PHOTOGRAPH BY JULIAN BROAD 

AT FIRST IMPRESSION, the man no one knows as Michael Penniman seems 
xmcharacteristically quiet. As he takes a well-eamed break from rehearsing for a 
tour to promote one of the year's most eagerly anticipated global releases, he 
seems tired and anxious, a far cry from his usual upbeat ebullience. ' 
He knows it, and he apologizes politely for his demeanor before taking a 
drawn-out pause to refocus and return as the witty, charming, unashamedly 
upbeat force of nature the world knows and — mostly — loves as Mika. * "It's 
always a big stress figuring out how to do things live," he says, becoming more 
animated wdth every word. "It's really kind of terrifying. I wish I could just 
mime. I'd be so much happier." • Pause. * "I'm joking, of course." 
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•MOTION' DETECTOR 

"Witty," "charming" and "unashamedly upbeat" are also words 
that could be used to describe Mika's music — a winning mix 
of radio- friendly piano ballads, sexual ambiguit)- and melodic 
pop. His debut album. "Life in Cartoon Motion" (Island/Uni- 
versal), sold 5.S million copies worldwide, according to his 
handlers at London-based Machine Management. 

His U.K. base — Mika was born in Lebanon but has a dual U .S. 
and British citizenship — contributed 1 .6 million of those copies, 
and Mika regularly leaves his London apartment to find gifts from 
fans or even fans themselves, camping overnight outside his door. 

"It's fine," he deadpans. "I soon get rid of them." 

His first major-label single, "Grace Kelly," claimed the top 
spot in the United Kingdom. Denmark. Ireland. Italy. Norway 
andWallonie.and wenttoplOin 10 other markets. Meanwhile, 
the album hit No. 1 in France, Flanders, Greece, the Nether- 
lands, Norway, Switzerland, Wallonie and the United Kingdom, 
and it went top 1 0 in eight other markets including Germany 
and Australia. 

In France, he's bigger than Johnny Hallydayand fancy cheese 
put together — so big that his gig there in |uly 2008 was staged 
infront ofSS.OOOfansat the Parcdes Princes Stadium in Paris 
and featured SI. J million worth of acrobats, clowns and asso- 
ciated stage production. 

"I wanted to do a show that was visually effective no matter 
how far away you were sitting and. imfortunately, that comes 
with a price tag," he says, "It's so rare to get to a stadium level 
on a firstrecord, we were just like, 'Let's celebrate it. Let's have 
fun and do something incredible." " 

For Mika's next trick — \ns second album. "The Boy Who Knew 
Too Much." which arrives inlcrnalionally Sept. 21 on Casa- 
blanca/Island Records and a day later in the United States on 
Universal Republic — he wants to become a star in America. 

The IFPI's- top lOHst of 2007's global best-seHing albums 
ranks " Life in Cartoon Motion" at No. 9. Significantly, on a list 
that includes Avril Lavigne, josh Groban, tlie Eagles and Amy 
Winehouse. Mika is not only the sole debut artist but also the 
only one to make the hsl without occupying one of the lop two 
spots of the Billboard 200. 

"Life" debuted and peaked at No. 29 stateside and has sold 
350.000 copies, according to Nielsen SoundScan — a respectable 
but unspectacular figiue, as Universal Republic president/CEO 
Monte Lipman concedes. 

"Although it was not ultimately a breakthrough, it was a very 
good foundation." says Lipman. who points out that his label 
saw more than 1 million Mika-relaled retail transactions (com- 
bining ringlones, downloads and album sales) in the Slates. 
("Grace Kelly" sold 533,000 U.S. digital downloads, according 
to SoundScan. and Mika sold 134,000 ringtones, according lo 
Nielsen RingScan.) 

'We certainly did not enjoy the global phenomenon like some 
of the other territories around ihe world." he says. "But if you 
compare apples to apples and new and developing artists in 
America it was substantial and significant." 

Mika agrees. "It's a fimny one in the States." says the singer, 
who was nominated for a best dance recording Grammy Award 
in 2008. "I'm kind of a ailt artist there and. although radio re- 
jects me. I still sell singles. I'm in this very fortunate place where 
my shows sell, my songs sell, and I'm able to grow in a way that 
I want to," 

Growth — both personal and artistic — is at the heart of "The 
Boy Who Knew Too Much," envisioned by its writer as "a kind 
of rock opera about my adolescence." Work on the album begun 
almost immediately after the promotional campaign for his 
debut album concluded with a [uly 27. 2008, gig in front of 
40,000 fans at MartjTs' Square in Beirut. Lebanon. 

Initially scheduled to take at least four weeks off. Mika lasted 
four days before abandoning the "incredible" Roman ruins of 
Syria, where he was vacationing with friends, and returning 
to England. 

There, ensconced in his one-room studio basement in Lon- 
don, he immediately began writing his second album. He soon 
upgraded to the English capital s Olympic Studios, where he 
began to amass a catalog of "dark and emotional" songs loosely 
inspired by traditional nursery rhymes. 

Some of these uncharacteristically downbeat songs would 




surface on the "Songs for Sorrow" EP — a limited-edition re- 
lease sold exclusively through Mika's Web site and retailers 
Paul Smith and Lanvin — before he reunited with 'Life" pro- 
ducer Greg Wells, who he describes as a "musical Sviiss army 
knife," for his inexhaustible technical knowledge. The pair 
headed for Rocket Carousel Studios in Los Angeles to make an 
"unapologetic pop record." 

"I wanted to come out full guns blazing," Mika says of the 
ambitious and eclectic 12-trackset. It mixes grandiose orches- 
tration, vaude\ille, gentle piano ballads, cheesy '80s-influenced 
disco and the singers unmistakable falsetto, as well as guest 
appearances from Imogen Heap ("By the Time") and Final Fan- 
tasy's Owen Pallet ("Rain"). 

This time the songs might make fans stop and think, even 
as they sing along. "There's a lot of quite painful lyrics and a 
lot ofslightly twisted gotliic fair)'tale moments on the record." 
he says. "I guess that's become a little bit of my trademark. I 
like to play with the fact that something may sound totally joy- 
ful, but at the same time the lyrics are a lot darker." 

Max Hole, the London-based executive VP of Universal Music 
Group International and president of Universal Music Asia Pa- 
cific, says "The Boy Who Knew Too Much" marks a big stride 
in Mika's development, declaring llie record to be "a brilUant 
piece of work." 

"You can tell it's the same artist but llic songwriting lias rcwed 
up a gear," Hole says. "As a record company person you're al- 
ways listening to something thinking. 'Where's the single?' Well, 
this album is fixll of singles. There's no question we'll be releas- 
ing singles for tlie rest of this year and through next year too." 

Obvious contenders include the Scissor Sislers-Ilavored 
"Rain" and the upbeat party anthem "Blame It on the Girls." 
already earmarked for a November U.K. single release. Less 
immediate-sounding tracks like the "Abbey Road"-esquc "Dr. 
|ohn" or the gorgeously understated piano ballad "1 See You" 
reflect Mika's newfound maturity, displaying a vision not evi- 
dent on his first album. 

First out is "We Arc Golden," an infectious rock-soul num- 
ber featuring a knockout contribution from the Andra6 Crouch 
gospel choir (which sang on Madonna's ^ Like a Prayer"). In the 
United Kingdom, the song is already generating huge buzz 
ahead of its Sept. 6 digital and Sept. 7 physical retail bow. achiev- 
ing the rare distinction of being played twice back to back on 
national lop 40 network BBC Radio I s jo Whiley show. Radio 
1 will also host a "Mika day" Sept. 28 when the artist will take 
over daytime programming. National commercial TV net\vork 
Channel 4 will air a 30-minute Mika special Aug, 28-29. and 
other liigh-profile TV slots are being lined up. 

The global reaction to the track has been similarly positive, 
says Chris Dw7er, director of international marketing for Uni- 
versal U.K.: she cites particularly strong airplay support in 
lapan. Australia. France, Belgium and Italy. 

Mika has already traveled extensively through Europe, japan 
and the United States to do promotion that should help ensure 
a high profile for the simultaneous release. TV slots already 
lined up include "Australian Idol" (Channel 10), the Italian ver- 
sion of "The X Factor" (RAI 2). France's weekly culture show 
"Le Grand journal" (Canal Plus) and the Netherlands" popular 
weekly entertainment show "Mooi Weer De Leeuw" (VPRO). 

In America. "We Are Golden" will be available exclusively 
from Apple's iTunes store forone week starting Aug. 18. Liken- 
ing the situation to that of a lawyer building a case, Lipman ex- 
pects the exclusive to grow Mika's stateside profile while 
providing "tangible evidence" of the artist's popularity. This 



data will then be passed on to radio stations as proof of the 
artist's U.S. fan base — and his viability for airplay. 

Ha\ing had little support for the first album campaign, Lip- 
man says breaking Mika on radio in America is his "No. 1 pri- 
ority" this time around. He expects to work "We Are Golden" 
to lop 40 formats, taking the track to radio one week after it goes 
live on iTunes. ( ipman also cites triple A and hot AC as formats 
ideally suited to Mika's brand of "sophisticated pop." 

It's that sophistication in a "fairly nonsophislicated" pop 
market that allowed Mika to fall tlirough the cracks between 
formats with his last album, according to Lipman. The main 
challenge was getting stations to "step out and lead" but this 
time he's confident the strength of the songs, combined with 
Mika's overseas popularity, will force U.S. networks to sit up 
and pay attention. 

In the meantime, the U.S. learn is building buzz onhneand 
tlirough synch deals: Fox'sAug. lObroadcaslof the Teen Choice 
Awards used "We Arc Golden" as its theme song throughout 
the show. 

Universal is also seeking to maximize the star 's online pres- 
ence through the Aug. 7 international rollout of the Mika's 
Magic Numbers loyally plan, which rewards fans for purchases 
and interactions with special offers. The program launched in 
the United Kingdom — where Mika has ihe most-visited Web 
site of all Island artists, according to the label — in late july. It 
has drawn a "fantastic" response, according to Dwycr, although 
the label declined to provide usage numbers. 

STATE OF PLAY 

Mika will undertake a Creative Artists Agency-booked North 
American tour for three weeks in October, and he's currently 
setting up TV appearances. Aside from a select number of in- 
ternational showcases, Mika is keeping the rest of 2009 free to 
ensure his availability for "every major promo opportunity." 
says Machine Management's lain Watt, who manages Mika 
globally alongside Rich Isaacson and )erry Blair of New York- 
based Fuertc Management. A European arena tour, booked by 
London-based Coda, will follow in February 2010, with an ad- 
ditional U.S. Irek penciled in for spring. 

Describing his commitment lo the project as "110%," Lip- 
man says his goal is lo replicate Mika's European success in 
the States and "sell millions," "1 want to get in on the party." 
Lipman says, "1 want lo do what France is doing, 1 want lo do 
what the U,K. is doing. We want to be part of that success. The 
album is there and it's our fob and out responsibiHty to make 
a difl'erence and help put Mika on the platform that he deserves." 

Mika shares that fierce ambition, rattling off his American 
sales stats with a mixture of pride and defiance. While he de- 
chnes to name names, the fact that other international artists 
have a higher U.S. profile, despite selling fewer albums, clearly 
rankles him. He describes selling out U.S. shows as "a big "fuck 
you' to everybody who won't play my records." 

" I 'm not taking anything for gran ted," he says as he ponders 
the prospect of U.S. success. " I have no preconceptions of what 
people think of me. 1 have no assumptions as to whether a radio 
station will play my records or not. I guess with this new record, 
the only thing I can say is that it's totally me and, if it was me 
the first time round that divided people's opinion, then 1 ex- 
pect the same thing all over again." 

Another pause. 

"But I think that's something to be proud of, not deny." •••• 



Additional reporting hy Mark Sutherland in London. 
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Iboard's Power Players 
Special feature 30 Under 
30 recognizes rising young 
executives who are driving 
our industry forward witin 
l^eir artistic and business 
,^5ion. And for the feature's 
h consecutive year, you 
helped create this list. 

Our readers submitted 
nearly 400 nominations 
at billboard. biz. Then a 
team of Billboard editors 
reviewed every eligible 
nomination and numerically 
rani<ed the nominee's 
achievements and each 
level of responsibility. 
The alphabetical 30 Under 
30 list here represents 
the collective wisdom of 
Billboard's editors. 

Notably, nearly one-third 
of this year's honorees are 
innovators heading their 
own companies. And all 
have shown the entrepre- 
neurial drive that is essen- 
tial in today's climate. 

Our readers' nominations 
also introduced Billboard's 
editors to scores of talented 
young executives who, 
while not on this year's 
list, certainly have a bright 
future in the music business 
ahead of them. 

—Thorn Duffy 
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Scott 'Scooter' Braun 

Founder/CEO, Scooter Braun Projects 

SLOtl "Scooter" Braim. 28. started liis firsl 
business in 2001 while still a freshman at 
Emory University, promoting some of the 
most notorious parlies on Atlanta's club 
scene. Jermaine Dupri recruited him. at age 20, to be So So 
Def executive director of marketing. There he brokered 
deals with Live Nation to produce the first urban and pop 
stages at the Music Midtown I-estival in Atlanta and made 
Dupri the face of 3 Vodka while also working on projects 
for such artists as Usher and Anthony Hamilton. Braun 
then left So So Def lo do independent consulting and bro- 
kered a SlO million campaign deal with Ludacris and the 
Poniiac Solstice. Braun also discovered his first two artists. 
Asher Roth and justin Bieber. on MySpacc and YouTube. 
respectively. Today. Scooter Braun Projects includes School 
Boy Records. RBMG (his label with Usher), and Sheba Pub- 
lishing. Braun also manages producer Orent Yoel in addi- 
tion to Roth and Bieber. 

Cortez Bryant 

CEO, Bryant Management 

Cortez Bryant, 29. is not only the D] to one of 
hip-hop's most sought-after rappers, Li! 
Wayne, he also manages him along with rap 
music's latest golden child. Drake. "I've helped 
cultivate both Wayne's and Drake's brands by seeking dif- 
ferent opportunities to expand and maintain their careers 
on a superstar level/ he says, including strategically laying 
out the release of Wayne's "Tha Carter III' album, setting 
him up as a successful touring artist by launching the I Am 
Music tour and pairing him with brands like Nike and 
Gatorade. 'Drake's success has come by releasing an uncon- 
ventional, free downloadable mixtape, 'So Far Gone,' and 
pairing him with the likes of Lii Wayne and Mary I. Blige." 
he adds. Recently. Biyant merged his company with the man- 
agement firm Hip-Hop Since 1978, which manages Kanye 
West. Now he's looking forward to the release of Drake's 
Universal Records debut. "Thank Me Later," and Wayne's 
first rock alburn. "Rebirth." 





Brian Cappelll 

Manager of music resources, 
EMI Music Publishing 

iirian Cappelli. 29. got his start as an assistant 
at EMI Music Publishing, gaining expertise in 
tracking mechanical payments and in the for- 
eign synch department. Moving up to lake on N BC as a major 
synch client, he secured placements in more than 30 shows in- 
cluding "TheOlficc." "30 Rock" and "Saturday Night Live" while 
establishing a rapport with music supervisors, says Brian 
Monaco. EM 1 senior V P of music resources. Cappelli also landed 
a six-figure deal with ESPN that olTers the channel EMI's devel- 
oping songwriter/artists' back catalog of copyrights pre-cleared 
for use. The ESPN/EMI relationship also led lo Rob Thomas' 
hit "Give Me the Meltdown" appearing in ESPN promos for the 
2009 NBA/WNBA fnials. In other deals. CappeUi placed "Money 
frhat's What 1 Want)" as the theme for a new ABC/Mark Bur- 
nett reality show and a landed a one-stop custom music deal in 
which Buckcherry rerecorded Deep Purple's "Highw"ay Star" to 
ser\'e as a theme for TNT's mulliplalform marketing and pro- 
motional campaigns for NASCAR. With a recent promotion to 
EMI's music resources department, Cappelli's responsibilities 
have shifted to pitching songs for advertisements. 



Jamar Chess 

Co-president, Sunflower 
Entertainment 



13 

Bl^^^^H |amar Chess. 28, grew up helping out at Arc Music 
V ^^^^m Group, owner of the publishing catalog of Chess 

^ ^^^"^ Records (the label founded by his grandfather, 
Leonard Chess). Eightyears ago. Chess and his partner luan Car- 
los Barguil moved into Latin music with Sunflower Entertain- 
ment, administering the publishing and masters of Colombia's 
Discos Fuentes, home to joe Arroyo, Fruko y Sus Tesos and other 
stars of cumbia and salsa. Chess says that catalog's revenue tripled 
after signing with Sunflower. "We saw a need in the Latin indus- 
try for proper publishing administration and representation," 
Chess says, as well as synch opportimities for '^amazing Latin 
music that's untapped." Sunflower now has more than 2S.000 ti- 
tles, including urban and tropical genres, and just started releas- 
ing its own compilations through the indie distributor Seleci-0- Hits. 



AUGUST 22, 2009 www.billboard.biz 



23 



aterial 




Roslynn 
Cobarrubias 

Director of urban 
marketing, MySpace 

Roslynn Cobarrubias, 29. has 
always had an ear for music. 
While in college, she founded and launched a 
radio show called "Third Floor Radio." which 
she also produced and hosted. That led her to 
self-promote concerts and events. "I had de- 
veloped great relationships with artists, man- 
agers. DJs and labels." she says. Stints with the 
National Assn. of Record Industry- Profession- 
als, among others, led to her cuiTent role as 
MySpate director of urban marketing. Cobar- 
rubias says she continues to "create market- 
ing plan.s to help promote new music from 
urban artists — emerging talent that 
deserves a spotlight and advertis 
ers that are looking to raise brand 
awareness in the urban demo- 
graphic." among other duties. 




Mathieu 
Drouin 

Co-founder, Crystal 
Math Management, 
Equator Music, Remedy 
Music, Runaway Music 



A rising young Canadian executive, Mathieu 
Drouin, 29, has his hands in management, 
two labels, publishing and an events com- 
pany (an acquisition of School Rocks Canada 
is in progress), but the best measure of his 
success is his work with Metric. The band 
self-released its latest effort, "Fantasies," 
worldwide without the aid ofa label, and has 
crossed over to the mainstream, Radiohead. 
Nine Inch Nails and Barenaked Ladies have 
had similar succes.s with self-releases, but 
only after they were established on a label. 
Drouin credits his partner, Fran^oise 
de Grandpre. who is also under 30, 
with much of the success, noting. 'I 
would not be here without her." 




Daniel Ek 

Co-founder/CEO, Spotify 

Daniel Ek, 26, founded the ad-supported music stream- 
ing service Spotify in Stocklnolm in April 2006 with Mar- 
tin Lorentzon, co-founder of the Internet marketing com- 
pany TradeDoubler Formerly chief technical officer at 
the game site Stardoll, Ek has won plaudits for the simplic- 
ity and smoothness of the Spotify interface and the range 
of tracks from indies and all the majors. It claims 3 million 
users in the United Kingdom, Finland, Sweden, Norway, 
Spain and France. "It was crucial that we kept Spotify 
simple," Ek says. "Our users can listen to whatever music 
they want to instantly, in good quality and with the min- 
imum of fuss." Based in Stockholm and London with 80 
employees, Spotify is set to launch in the United States 
later this year Aiming to offer "all the world's music to 
users across the globe," Ek says, "our move into the U.S. 
will go a considerable way to reaching that goal." 




Seth Faber 

Director of marketing 
and artist develop- 
ment, Primary Wave 
Music Publishing 

Internships at RCA Victor and 
Arista Records, an assistant's 
job at Octone Records and 18 months as an 
artist development manager at Island Def 
Jam all led to Seth Faber, 27, to his current 
spot at Primary Wave Music Publishing. 
Since joining the company 18 months ago, 
Faber struck "a landmark licensing deal with 
[the digital transaction firm] GTF-CH , which 
enabled Aerosmith to be the first band to 
have its own mulliplalform lottery cam- 
paign." according to Primar)' Wave chief mar- 
keting officer Adam Lowenberg. GTECH 
then chose Primary Wave as its exclusive 
agent for ftitxne music licensing agreements. 
Faber has since been busy creating a new li- 
censing division for Primary Wave, securing 
Big Fish Media as the digital distributor for 
the company's catalog, guiding a deal be- 
tween Chicago and 877 Music for a new mul- 
timedia recording of the band's music by 
Cuban musicians and a documentary, trib- 
ute album and hve DVD for Graham Parker, 
whom Farber describes as "a legend who has 
not gotten his due." 



Dave 

Godowsky 

Director of A&R, 
Rounder Records 
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*l^|^^^H Dave Godowsky. 29. started 

^^^^^ his career at Rounder Records 
with a bang, signing the quirky duo Ween, 
which proceeded to score its highest chart 
debut in its 20-year career. He also signed the 
critically lauded rock band Delia Spirit. Mike 
Gordon of Phish, Son Volt and Sondre Lcrchc. 
As if that wasn't enough. Godowsky, who cut 
his teeth as a pubhcisi/manager of the indie 
success story Clap Your Hands Say Yeah, is 
an accomplished musician iii his own right. 
He's opened for Bon Ivcrand Delta Spirit and 
will head to Wisconsin this fall to record in 
Bon Iver's studio, lie also mans the drum kit 
in Mr. Brownstone, the well-kiiown Guns N ' 
Roses tribute act. 




Russell 
Harper 

Legal and business 
affairs executive, PPL 

Russell Harper, 28. never 
achieved his childhood dream 
:o hr ;i musician. Yet this British lawyer has 
had a significant impact that goes beyond hit 
records since he joined the U.K. performing 
right collecting society PPl.in 2007 in a newly 
created role. 1 leading up PPL's enforcement 
team, he has helped boost income from the 
public performance of recorded music in 
bars, shops and medical offices. That revenue 
rose 1 l%yearonyearto/54.2 million ($89.4 
million) during 2008. That year, PPl. distrib- 
uted more than £\ 10 million ($181 .5 million) 
in royalties to 3.400 U.K. record companies 
and 38.000 U.K. performers. 



Ian 

Harrison 

Marketing director, 
Hopeless Records 



Perhaps the best indicator of 
Ian Harrison's marketing 
savvy appeared earlier this summer when 
All Time Low's "Nothing Personal" scored 
an all-time high for the band and Hopeless 
Records. With sales of 63. 000 copies, accord- 
ing to Nielsen SoundScan, the album de- 
buted at No. 4 on the Billboard 200 alongside 
Maxwell's "Bi.ACKsummer'snight" and 
"Hannah Montana 3.' While All Time Low's 
sales numbers weren't comparable to those 
other titles, top 10 status was a milestone for 
the upstart pop-punk band and the Van Nuys, 
Calif.-based label. In his fourth year with 
Hopeless, Harrison, 28, is also a driving force 
in the spinoff char it)' imprint Sub City, which 
has raised more than $1.8 million. 




Ian Hogartli 

CEO, Songkick 

In June, Un Hogarth. 27. and 
two partners launched 
Songkick.com. The site not 
only allows fans to track up- 
coming concerts, it uses social networking 
to build a database of information about users' 
concert experiences going back to I960 and 
to share preferences for future shows. Hog- 
arth, who was employed as a D| while attend- 
ing Cambridge University, worked with the 
consulting firm Bain & Co.. specializing in 
technology strategy before co-founding Song- 
kick. The site is backed by Index Ventures — 
which has also mvesledin Skype. MySQL and 
Last.fm — as well as sponsors from the tech- 
nology and music industry. Published reports 
suggest ttiat he has raised $5 million to launch 
Songkick. I logarth "raised money for a music 
startup in the beginning of 2009." Topspin 
CEO Ian Rogers says. "How many humans 
on this planet did thai?" 
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Larry 
Jackson 

President of A&R, 
Arista Records; 
executive VP of A&R, 
RCA Music Group 



Larry jackson. 28. came into the music in- 
dustr>'as a 12-year-old obsessivein San Fran- 
cisco who had won so many contests at 
KEML-FM he later began working at the sta- 
tion. That's where he came to the attention 
of Clive Davis, and J Records hired him in 
2000. lackson co-produced and won a 
Grammy Award for Jennifer Hudson's self- 
titled debut, and he helmed Leona Lewis' 
"Spirit." He also discovered songwriter 
Keshia Briscoe and shepherded her "Wom- 
anizer" as the lead single for Britney Spears' 
"Circus" album. He's currently working on 
Whitney Houston's upcoming ''I Look to 
You" album and with new artist BC Rich. "I 
put on a lot of different hats." |ackson says. 
"It's a bit dizzying in that respect, but it 
keeps it interesting." 
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POWER PLAYERS 




Celebrating the 
Most Powerful and Talented 
Women in the Music Business 

Now in its 5th year, this Power Players list will 
recognize the top female music executives who 
are leading the industry with their artistic 
and business vision 



Do you know a woman 
who should be on this eUte Ust? 

Submit your 
nominations today! 

www.Billboard.Biz/WomemnMusic 



Deadline: 
August 31, 2009 



Hopeless Records is humbled and 
excited to see one of our great team 
members being honored by Billboard 
in this 30 under 30 issue. In a year of 
great milestones for our company, this 
ranks among the highlights. 



Ian Harrison has been a critical part of 
making these things happen and we 
are elated that he Is being recognized 
for these efforts. CONGRATS IAN! 
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RESEARCH 



PACKAGES. GO TO WWW.BILLB0nRD.COM/RESEARCH 

RESEBRCH. CONTACT RESEnRCHKBIH.B0SRD.COM OR 6<t6-65J»-(«633. 
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Russ Jones 

VP of crossover 
promotions and 
lifestyle marketing, 
RCA/Jive Labei Group 



For New Yoric native Russ 
jones, 28, his D|'ing career while in high 
school opened doors. During "viny! pickup 
days" — back when labels would allow DJs to 
pick up promotional singles — Jones started 
building relationships with executives, "'l 
would be visiting labels up to two times a day," 
he says. In his senior year, (ones was ofTered 
a position at Elektra Records, where he re- 
mained for two years. But for the past nine 
years. Jones has made a home at RCA/Jive, 
where he "exposes music by label artists" like 
Whitney Houston. Alicia Keys and Jamie 
Foxx, in conjunction with radio and D|s. 
"There is no better feeling than when your 
artist goes to No. 1 on the charts." he says of 
Foxx, whose song "Blame It" recently topped 
Billboard's Hot R&B/Hip-Hop Songs chart 
for a record 1 2 weeks. 
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David Klein 

Music agent, Creative 
Artists Agency 



As tile booking agent for such 
acts as Gavin DeGraw, Ma- 
lisyahu, Carolina Liar. Five for 
Fighting and Lifehouse. David Klein. 28, is 
also responsible for booking Creative Artists 
Agency's non-country music tours in the 
Northeast. While attending the University of 
Wisconsin. Klein and friends independently 
booked concerts. After graduating, he did a 
two-year stint for Clear Channel-owned elec- 
tric Factory Concerts in Philadelphia, where 
he learned that his true passion was booking 
artists. Klein joined CAA in the summer of 
2005 and was promoted lo music agent two 
years later. Most recently, he helped develop 
the music format for N BC's "Late Nighi With 
(immy Fallon" and played a key role in secur- 
ing the Roots as the show's house band. 



I^F^ Evan 

■L J Lipschutz 

^^f^ *M Senior director of 
^■-^v A&R, Mercury Records 

l^^k i lailtng from Tampa, I'la., "a 

test market for food chains," 
Evan Lipschutz, 29, feels like he comes from 
"a good breeding ground. 1 think like a basic 
American." And he applies that viewpoint 
working with acts like Parachute, the Killers. 
Fall Out Boy, Duffy. Portishead and the up- 
and-coming Utah band Neon Trees. Mercur>' 
Records chief David Massey hired him at Sony 
Music International (later Daylight/Epic) as 
he was about to graduate from New York Uni- 
versity's music business program and there 
he worked with Shakira, Good Charlotte, 
Phantom Planet and Franz Ferdinand. Lip- 
schutz moved to Mercury with Massey in 
April 2007 and began a development cam- 
paign for Parachute that resulted in Nivea ads 
featuring the band's single "We Call It Love" 
from its album. "Losing Sleep." 
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Aaron 
Monty 

Marketing manager, 
EMI Music Publishing 

Aaron Monr>-, 27, helped FMI 
Music Publishing increase 
its synch client base by 10% last year. Monty 
also creates and distributes compilations 
highlighting new F-MI music from the com- 
pany's offices around the world. His "Song- 
bird" compilations (previously named "The 
Full Monty") are discs "that everyone in the 
company looks forward to getting." says 
Scott Cru, the executive in charge of inter- 
national production and distribution at 
Mark Burnett Productions. "While we know 
his goal is to place songs on our shows, 
which he often does, we enjoy the music he 
puts together both on a professional and 
personal level," Cru says. 





Jeremy 
Norkin 



Talent agent, William 
y W Morris Endeavor 
^ Entertainment 

At 28. Jeremy Norkin has al- 
ready booked some of the top acts in Latin 
music, including Los Tigres del Norte, 
PauHna Rubio, |ose Carreras, Mariachi Sol 
de Mexico and Los Temerarios. He also 
booked a 14-show tour by a relatively new 
artist, Colombia's Fonseca. that scored 
nine sellouts and two title sponsors. 
Norkin credits his conservative approach 
and outsider perspective with his success 
in the Latin music world: "My business ap- 
proach is more slow and steady. ! think 
long term." 



Laura 
O'Connell 

Creative director, 
Gupta Media 

aura O Connell. 29, is cre- 
ative director for Gupta 
Media, a firm whose Web design has sup- 
ported more than 300 artists and album re- 
leases in the last two years. O'Connell this 
year designed Zoltaroo, the "mind reader" 
application created to help Bonnaroo atten- 
dees find their way through the music festi- 
\-a\'s massive schedule, and worked on Twitter 
appHcations for Fuse. "Laura's design/[user 
interface] work on Zoltaroo helped our new 
attendees visualize how big Bonnaroo was 
and helped our returning fans plan their time 
at Bonnaroo in a fim. engaging way," Super- 
fly Presents partner Kerry Black says. 

I^^j Heather 
Z-^ ^ Peggs 

■ J President, Hell Ya 

M Records 

HealhtT Peggs. 29. started out 
at KROQ Los Angeles, distrib- 
uting mixtape.'^ to on-air DJs. From there, she 
began booking club shows titled Hell Ya and 
launched her own label. Peggs started work- 
ing in A&R at Capitol in 2004 and was re- 
cently recruited to join Atlantic Records, 
running Hell Ya as an imprint of Elektra/At- 
lantic. "Heather has all the skills a modern 
music executive needs to be successful: she's 
hardw^orking. focused, creative and entrepre- 
neurial lo the core," says her boss, Mike 
Caren. Atlantic Records executive VP and 
Elektra Records co-president. "We see big 
things for her and Hell Ya." 



Val Pensa 

Marketing director, 
A&M/Octone 



n 

■ * SI While still attending Quinnip- 
"^''^^1 iac University in New Haven, 
^^^^■^^1 Conn.. Val Pensa juggled an 
internship w ith RCA Music Group and a job 
at WKCI-FM New Haven— and still found 
time to attend classes. The resume-building 
and networking paid off with a post-graduate 
iobasanassistantin | Records" A&R/market- 
ing department and a promotion to junior 
product manager. Then A&M/Octone hired 
her to help develop a career-breaking cam- 
paign for Hollywood Undead and a global li- 
censing/sponsorship/louring partnership for 
K'Naan with Coca-Cola in I SO-plus countries. 
Pensa. 27, also has worked with Maroon > and 
Flyleaf and is developing such new acts as 
Paper Tongues and Kevin Hammond. 



Eddy 
Perdomo 



. Creative director, 
' Sony/ATV Music 



Publishing 



Fddy Perdomo. 27, signs 
writers in Latin urban, tropical, rock and 
pop at Sony/ATV, recniiting hitmakers Wise. 
Los Mambo Kingz. Juan Jose Hernandez, 
Roy Tavare and Ballazar Hinojosa, among 
others. He has renegotiated deals with Elvis 
Crcspo. Alexis y Fido. Olga Tai^on and 
Manuel Ruiz but is particularly proud of 
working with Puerto Rico's Los Convertibles, 
which the publisher has recorded and 
pitched to labels. "I want to sign someone 
small and make thern huge. As an A&R, 
that's my dream." he says. 




Angela Rogers 

Attorney/partner, James E. McMillan 

Angela Rogers, 28, says the biggest accomplish- 
ment of her law career was helping her sister, 
R&B singer Amerie, exit an earlier recording 
contract to enter a new agreement with Def 
Jam. "I helped liberate my sister from a situa- 
tion that wasn't working for her and find one 
designed to help her individual success," she 
says. A partner in the law office of James 
E. McMillan, who focuses on entertainment 
law, Rogers' other clients include the 
Clipse, Ron Browz, J.U.S.T.I.C.E. League, 
Too Short and Slim Thug. She is also a 
founder of the nonprofit organization 
Black Women in Entertainment. "Our 
mission," she says, "is to provide a sup- 
port network for women in entertain- 
ment law and to provide scholarships 
to women of color who aspire to have a 
career in the legal field." 



Sean 

Rosenberg 

VP of mobile business, 
RCA/Jive Records 



^1 

At RCA/live Records. Sean 
^^^V^ V Rosenberg, 29, is credited with 
building the company's mobile department 
from the ground up since joining the com- 
pany in 2006. last October, he helped create 
some of the first artist-branded iPhone apph- 
cations for Pink and David Cook. He also 
helped integrate album, single and ringtone 
sales capabilities into such mobile platforms 
as text messaging and stand-alone wireless 
Web sites. And this spring, Rosenberg created 
an AT&T-sponsored program to debiit miisic 
videos from Kelly Clarkson and David Cook 
on "American Idol." RCA/)ive released some 
of the best-selling ringtones of 2008, includ- 
ing "No One" from Alicia Keys. According to 
its internal estimates. RCA/Jive commands 
19% of the overall master ringtone market. 



Katie Welle 

Manager of creative, 
SonyArV Music 
Publishing 



Mary Tastet 

Director of digital 
business, RED 
Distribution 



^^^^^^^^ After a couple of internships at 
^^^^^^^^^ Warner Music Group led to a 
job as an e-commerce coordinator within WEA. 
Mary Tastet cemented her career path by join- 
ing RED'S digital/mobile department in early 
2007. At Ihc time, the dcparlmcnl was in its in- 
fancy and needed a strong leader, says Tony 
Bruno, RED senior VP of markeling and dig- 
ital business. Tastet emerged as that person, 
overseeing the department's business and 
strategic development and managing day-to- 
day sales, marketing and label relations. Dur- 
ing her tenure. RED reporicd a 25% 
year-over-year increase in its digital business. 
Moreover, Bruno says Tastet. 26. has strategi- 
cally involved RED with creative and advanced 
digital products, which has benefited its labels, 
iheir artists and RED's bottom line. 




Milun 
Tesovic 

Chief technology 
officer, Metroleap 

Milun Tesosic, 24. started the 
MetroL>Tics.com music lyrics 
service when he was 1 6. The site gets more than 
32 million unique monthly \isitors and is the 
sixth-most-popular music site, according to 
ComScore. While originally lacking the neces- 
sary agreements with publishers lo make it a 
legitimate service, MetroLyrics has since stnick 
a licensing deal with Gracenote's lyrics pro- 
gram. !t also now acts as the default lyrics pro- 
gram for AOI. Music. While coordinating all 
this activity, Tesovic is a full-time student at 
Canada's Simon Eraser University. stud>ing for 
his M B A , which he hopes to complete next year. 
He recently won a Canadian student entrepre- 
neur of the year award from ACE, a Canadian 
charity that supports young business students. 



KatieWelle.28.usedaninteni- 
I^H^i^^l ship at Epic Records as a 
springboard to an A&R position at the label, 
where she worked on projects by acts like Mod- 
est Mouse. Natasha Bedingfield and the Fray; 
she also brought rapper Yung Berg to the label. 
Welle then joined Sony/ATV Music's creative 
staff on the West Coast. She now scouts new 
songwriters and artists, arranges co-writes and 
plugs songs for major-label artist projects. Her 
recent writersignings include songwriter/pro- 
ducer jeffBhasker — who has songs with such 
artists as Kanye West. Rihanna. Alicia Keys and 
Jay-Z — and newcomers Da Intemz, who have 
become a go-to production team. In addition, 
Welle's song-plugging work has placed records 
with artists like Atlantic's Little Boots and In- 
terscnpe artists Mishon and Robin Thicke. 



S Frank 
Woodworth 
GM, Eleven Seven 
Music Group 
"! worked in evei"y facet of the 
industry, from PR to online 
marketing to A&R." says Frank Woodworth, 29. 
who has logged time at Universal Records: New 
York's SurnmerStage: what is now llie Toyota 
Pavilion in Scranton. Pa.: and as an independ- 
ent publicist and consultant before joining 
Eleven Seven Music Group. During his two years 
working willi company cliief Allen Kovac and 
key client Nikki Si.\x. Woodworth has been in- 
volved with projects by ModeyCriie. Sua: A.M., 
Drowning Pool. Buckcherry. Trapt and Charm 
City Devils, helping turn Eleven Seven into one 
of the most successful independent rock labels 
of the past year. I le has also been instrumental 
in launching Eleven Sevens new modern rock 
division. Five Seven Music, with |ei. 



Dre Wright 

strategic marketing, 
product integration 
and events, Island Def 
Jam Music Group 



while interning at island Def 
jam's New York headquarters in 2004, Dre 
Wright proved he had the marketing chops 
ofa seasoned veteran. Now, Wright. 24, works 
with ID) artists like Kanye West, Rihanna 
and Mariah Carey to "generate revenue by 
nontraditional means and maximize expo- 
sure of our artists with corporate partners," 
including an exclusive deal with Under Ar- 
mour, for which IDJ is the official music arm, 
in part due to Wright's skills. Next, he hopes 
to broker a deal with the luxury brand Car- 
men Steffens and the Cartoon Network. "The 
sexiest part of this job is to see how corpo- 
rate strategies come together." he says, "and 
the rush of closing deals that you know will 
impact culture." 




I 
I 



Reporting by Ayala Ben-Yehuda. Antony Bruno, Ed Christman. Mariel Concepcion, Tom Ferptson. 
Gary Graff. Cortney Harding, Andre Paine. Mitchell Peters, Craig Rosen and Ray Waddell. 



Jeremiah 'Ice' Younossi 

President, A-List Talent Agency 

Jeremiah "Ice" Younossi, 28, runs the global tour- 
ing arnn for G-Unit Records and coordinates interna- 
tional tours and concerts for such artists as 50 Cent, 
Busta Rhymes and Missy Elliott in regions like Africa, 
Dubai, Asia and Latin America. In the past six 
months, Younossi has been a key player in arranging 
successful shows in Chile, Colombia and Venezuela. 
Through his A-List Talent Agency he has booked 
Black Violin on some 300 dates in the United States 
and abroad during the past two years, including the 
2009 Earth Day concert on the National Mall in 
Washington, D.C. Younossi has key experience under 
his belt and an independent spirit. "I've spent my 
20s with 50 Cent [working with] his manager Chris 
Lighty, creating unique touring opportunities in 
North America and abroad," he says. "Most success- 
ful agents my age work as part of larger teams and 
concentrate on perfecting the art of booking and 
routing within a certain region, venue size and genre. 
In contrast, I'm more of a freestyle agent, with man- 
ager capabilities that have allowed me to experi- 
ment with various types of venues, all territories and 
countless promoters." 
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MOBILIZE YOUR MUSIC! 



Billboard's Mobile Entertainment Live!, presented by Logic Wireless, will explore how today's advanced 
devices and applications have revolutionized the music industry and will examine how artists, promoters and 
managers are using mobile to promote and profit in new ways. 



/ 



(/) 

LU 

o 

z 

> 

LU 




of Fall Out Boy 



SVP of BlackBerry Platforms 
Research In Motion 





ROB HYATT 

Executive Director 
of Premium Content 
ATST 



ED RUTH 

Director of Strategic 
Business Development 
& Partner Management 
Verizon 



SPEAKERS INCLUDE: 




Bob Abbott 

GeneMi Partner 
Norwest Venture 
Partnsrs 



Kevin Arnold 

CEO 
lODA 



Dave Dederer 
Melodeo 



Andrew Fisher 



Jared Hoffman 
RPS Entertainment 




Mike Lunsford 



RvalNetworks/Rhapiody 



Robb McOanicIs Adam Mirabelia 

INgrooves Ovi Music Services 

Nokia 



Tim O'Brien 

Hoftd of Business 
Development 
T^pulous 



AM Partovi 

CEO 

I Like 



Dorrlan Port«r 



CEO 
Mozes 



Sean Rosenberg 

VP Mobile Business 
RCA/Jtve Label Group 




Jim Ryan 

Chief Strategy & 
Marketing Officer 
Motriclly 



Syd Schwartz Nathan Thompson 

SVP Diyd.il M.irkvMi9 Mobile Manager 
EMI Music The Orchard 



Jon Vlassopulos 



Jonathan Zweig 

CEO 
EpfcTfIt 



Your registration to Mobile Entertainment Live! also includes access to the CTIA keynotes and exhibit floor. 



CTIA WIRELESS IT& E 2009 



October 7-9, 2009 
San Diego Convention Center 



CONFIRMED KEYNOTES: 



No matter what your business is; healthcare, entertainment, fleet management or financial 
planning; wireless can transform how you do business and International CTIA WIRELESS IT. & 
Entertainment brings this possibility to life. This is the event where attendees and exhibitors 
converge to generate dialogue, share ideas and debate the economics of mobile business. 



Dr. Paul E. Jacobs 

Chairman and CEO 

Oualcomm 

Incorporated 




Dr. Irwin Mark Jacobs 

Co-Founder 
Qualcomm 
incorporated 



Don't miss your chance to connect with the music industry innovators who are successfully navigating this exciting 
landscape, and the device manufacturers, application developers and mobile operators making it all possible! 

Register Early & Save- BillboardEvents.com 




SPONSORSHIPS: Matt Carona 646.654.5115 MCaronaS-Billboard.com 
REGISTRATION: Lisa Kastner 646,554.4641 LKastner:aBillboard.com 
CTIA HOUSING. 800.334.6147 - Omni Discount Rate Available $263/night 
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MACHINE HEAD 

Jack Inyram and his 
label hit it big 



EVENING JOE 

Joe Henry diversifies 
his portfolio 



SMILING WITH HER EYES 

Oria Faiion leaves 
Celtic Woman behind 




STAYING POWER 

Mary Mary's The Sound' 
still going strong 




BIG MAC 

Mac McAnaMy returns 
with album No. 11 




asl year, the once niij^lity T^T Records filed 

for Chapter 1 1 bankruptcy and evenhially 

shut its doors, leaving a number of artists 
in limbo. But for Miami rapper Pit- 
bull, who signed to TVT in 2004 and 
released four albums on the label, the turn of 
events provided an opportunity to break free 
and prove his bite was as big as his bark. 

First Pitbull released the Lil Jon-assisted track 
" Krazy" last CXiober through tlie Orchard, tfie dig- 
ital music distributor lliat acquired TVT. The song 
readied No. 30 on the Billboard 1-iot 100 and be- 
came Pitbull's highest-charting single at the time. 

He then signed a one-ofTdeal with the inde- 
pendent label Ultra Records for the release of 
the infectious "I Know You Want Me (Calle 
Ocho)." The track, which was licensed to tlie 
Fox show "So You Think You Can Dance." 
peaked at No. 2 on Ihc Hoi 100 in )unc. It was 
Pitbull's first top 10 on the chart, audit has sold 
1.7 million downloads, according to Nielsen 
SoundScan. (" Krazy " is his second-best digital 
track, with 808.000.) 

As if thai weren't enough, tlie rapper found 
a new home with Polo Ground Records . an indie 
label started by the A&R executive who had 
signed him loTVT: Bryan Leach. Pitbull will re- 
lease a new album. "Rebelution." in conjunc- 
tion with RCA Music Group and his own Mr. 
305 label. Sept. 1. 

" "Rebelution' stands for a lighter. 1 feel like 
I've been fighting in music and creating new 
ways and new opportunities to make things work 
even when people thought it wouldn't." Pitbull, 
born Armando Perez, says of the set's title. "It 
also stands for situations within my family and 
all the pohtical issues back in Cuba." 

Pitbull worked with producer Jim Jonsin. who 
executive-produced the album, as well as Lil 
Jon. Collipark. Play-N-Skillz and Drop. Jon. 
Akon, Pharrell. XL. Trick Daddy. Jackie O. and 
Jennifer Lopez are among the collaborators. 

"Pit's the t>'pe of person that goes from city 
to city and picks upon what's hot and applies it 
to his music, so the direction on this album is 
ever changing and growing," says Jonsin, who 
has been friends with Pitbull for seven years. 
"There is realness about him that all people 
should have. If you have the time to get Co know 
him, you love him. He should run for governor." 

The album also features the follow-up single, 
" Hotel Room Senice," which is No. 9 on the Hot 
1 00 this week: "Call in the Wild," dubbed "an in- 
teniational soccer stadium record" by Leach; and 
"Blanco," which is featured in the recent ''Fast& 
Furious" movie. 

There is a narration on the album that gives 
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'REBEL' 
SONGS 

Pitbull Returns With A New Label Home, 
Album And Hit Single 



feel like Tve been 
righting in music 
and ( reating new 

ways and new 
opportunities to 
make things work 
even when people 
thought it wouldn't.' 

-PITBULL 

the impression fisteners are taking a tour of 
Miami — more uptempo, dance songs are intro- 
duced as representing South Beach, and other 
tracks stand fordiflercnl neighborhoods. "It's 
a way (o fiu'iher show how I've been raised in 
Miami and why 1 have so many differenl musi- 
cal influences." Pitbull says. 

Leacii says tlie rapper is a liigh priority for the 
lal)cl. "At TVT there was no marketing . so no one 
look the opporlunit)- to showcase who Pit was. 
People knew his records, but not him. 'llial's what 
I'm putting most of my energj'inlo." he says. 

An online contest for a "'Miami-style 
makeover* will launch on Pitbull's social net- 
working site. PianetPit.com; the grand prize is 
a full spa day in the city. 

online. Pitbull appeared on "limmy Kim- 
mcl Live!" July 16. is reading scripts for possi- 
ble movie roles and going on toiu" starting Sept. 
1 8. There's also a deal with Sony Latin to assist 
with crossover plans, including appearances on 
soap operas and hosting opportunities, as well 
as his label Mr. 305. to which he recently signed 
Cuban-American singer Niya. 

"Our goal is to really expand and put Pitbull 
and liis brand on tlie map. I le's got records, but 
his ariistr)^ hasn't been displayed like we plan to." 
RCA/Jive chairman/CEO Bany Weiss says. "Pit- 
bull has a rap sensibilit^^ but pop upside potential. 
The rap weight has always been there, but no one 
ever really tapped into his true pop potential. With 
'Calie Ocho" being No. 2 on the charts, this just 
sets a precursor for some really big tilings." 

And Pitbull is ready for just that — bigger and 
better. "My time at TVT was not a battle, but 
more so me beating someone else at their own 
game — being strategic and pla>'ing chess," he 
says. "It was a blessing. It feels like I went 
through four years of school of hard knocks and 
learned from it. 1 sat back, studied and learned, 
and when it was my time to strike. I did." •••• 
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»>CRUEFEST 
TAKES A BREAK 

After a successful two-year 
startup, Mdtley CrOe's CrOe 
Fest may take a year off to 
allow the band to hit the 
studio. Crue bassist Nikki 
Sixx says that, at the end of 
this year's festival on Sept. 
5 in Darien Lake, N.Y., the 
band plans on "going away 
on a big high to start 
working on writing a new 
record." The Crile Fest has 
been expanded this year to 
include a second stage, 
with Mdtley CrUe closing 
each stop by performing 
its 1989 album "Dr. 
Feelgood" In its entirety. 
While the band is planning 
on returning to Crtie Fest in 
2011 after recording the 
follow-up to 2008's "Saints 
of Los Angeles," the 
festival may possibly tour 
next year without it. 

»>ROD YGAB 
WRAP RECORD 

Rodrigo Y Gabriela have 
completed their second 
album, "11:11," due Sept. 8 
on ATO. The folk-rock duo 
built a new studio in Ix- 
tapa, Mexico, where it 
wrote and recorded much 
of the album. Each of the 11 
tracks was inspired by hard 
rock legends, including 
Jimi Hendrix and Pink 
Floyd. The album follows 
the duo's 2006 self-titled 
debut. The act will support 
"11:11" this fall in the United 
States and Europe, starting 
Sept. 2 in London. 

>>>LETO SHARES 
NEW TRACKS 

Thirty Seconds to Mars Is 
allowing fans to upload 
sounds and vocals for the 
band's new album through 
Twitter, calling it "the 
Digital Summit." Singer/ 
songwriter Jared Leto 
says that, after a first fan- 
participation "Summit" in 
Los Angeles proved 
successful, the band made 
the experiment available 
online and opened it up to 
seven new countries. The 
new album, tentatively 
titled "This Is War" and 
due later this year, is a 
follow-up to 2005's 
platinum "A Beautiful Lie." 
Among the new songs are 
the anthemic "Kings and 
Queens" and the 
emotional "Hurricane," 
with Kanye West 
contributing vocals on 
one version. Leto hints the 
band Is already looking 
ahead to playing some 
shows this year. 

Reporting by Michael D. 
Ayers, John Benson and 
Gary Graff. 




with JACK INGRAM 



Not content with being a regional star in Texas, Jack Ingram signed with Nashville's Big Machine 
Records in 200S and never looked back. His first album for the label, "Live: Wherever You Are," 
sold 84,000 copies, according to Nielsen SoundScan. and his second, "This Is It," sold 152,000. 
He's also scored a half-dozen top 20 airplay hits, including the No. 1 "Wherever You Are." 

His new record, "Big Dreams & High Hopes," is due Aug. 25, and the first single, "Barefoot 
and Crazy," is No. 11 on Billtioard's Hot Country Songs chart. 



1 Your success, especially in 
terms of radio and national visi- 
bility, has increased dramatically 
since signing with Big Machine. 
What changed? 

If you're going to have a successful 
record, you have to be with a record 
company that knows how to be success- 
fu!. And the decision-maker.s at that 
company have to believe in you as an 
artist and know you intimately as an 
artist. I finally found a record company 
thai was willing to invest not just 
money, but lime and interest and en- 
ergy and money in me. And the same 
can be said for my manaj^er and my 
iMJoking agent. 

2 Do you feel more pressure now 
that you're having more success? 

I 'nia failior, there's a business thai has 
my name on it. there's a lot of things 
goingon that crcalc that pressure, but 
I love it. There's an element to making 
my music now llial wasn't there before. 
I love the fact tlial \vc have a target tlial 
we can shod for. Before it was. "Let's 
make a huge piece of art." Now it's nice 
lo say. "This needs to be this way be- 
cause il will be a single. This is a song 
lhal people will sing along to with their 
arms in the air.* That's artistic, and it 
feek fantastic lo be able to diase that. 



3 There were five producers on this 
record— Jay Joyce. Radney Foster, Je- 
remy Stover, Doug Lancio and you— which 
isn't something that usually happens on 
a country record. Why did you work with 
so many people? 

As great as things are going. 1 always want lo 
improve. I didn't want a record w^ith four sin- 
gles and seven almost singles. Songs are still 
iniporlanl to me, no matter what happens with 
the long-play formats. 1 wasn't concerned with 
who was producing as much as I was concerned 
with getting the record right. These guys filled 
different roles on the record. 

4 "Barefoot and Crazy" is your fastest- 
climbing airplay single to date. How does 
that feel 17 years into your career? 

It's just a lot of fun to have a hit song, [laughs] 
That's a ride that I want to get in line for every 
time. There's nothing like hearing your song 
on the radio. It's exactly like the first time 
every time. 

There are certain songs that play out imme- 
diately and when you go into them live you can 



ieci the energy m ihe room change, llie liigher 
it gets on the chart, the more intense it gels. 
This last week people started throwing their 
shoes onstage. Three weeks ago people started 
holding up their flip-flops. 

5 Why did you rerecord "Barbie Doll," 
which first appeared on your 1999 album 
"Hey You"? 

For an artist who for a long, long time knew 
what my hits were by what people wrote on 
napkins and dollar bills at the front of the 
stage, that was probably my biggest hit. It was 
nevera single. I've been playing it in this new 
world I'm in and the song plays out whether 
I'm playing in a bar or in front of 15, 000 Toby 
Keith fans. I fought for the opportunity to 
record it again. 

6 You've released six live albums in ad- 
dition to your eight studio sots. Why so 
many live albums? 

I always tell people. "You can't download my 
show: you can't download the experience you 
get when you come see me play live. It can be 
videotaped and YouTiibed. but you just can't 
replicate that live air that we all breathe." ■• • 
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JOE HENRY 
DAYS 

Singer/Songwriter Gets Exposure 
From Production Work 
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Before loe Henry records or 
produces an album . he asks the 
musicians he's working with to 
watch a movie that conveys the 
mood he wants to give it. And 
as befits an artist whose record- 
ings run the gamut from alt- 
countr)' to jazj., his assigned 
films make for eclectic viewing. 

For Henry's last album. 
"Civilians." the accompanying 
movie was the Howard Hawks 
:hriller "To Have and Have Not. ' 
For 'A Stranger Here." the proj- 
ect he recently produced for 
Ramblin' (ack Elliotf.it was the 
film noir classic "Night of the 
Hunter. " And for "Blood From 
Stars." Henry's new set — due 
Aug. 18 on the Anti- label — it 
was the Frcndi critical favorite 
"Children of Paradise." 

"I make the most rudimen- 
tary demos I can. and then I 
say. 'Here are the songs, go 
watdi Itiis movie and it will tell 
you all you need to know.' " 
i ienry says. 

In the case of "Children," a 
1945 epic about a mid-19lh- 
century theater troupe with po- 
litical overtones, that sounds 
Hkc quite a bit " Wc are seeing 
throughout both grand fa- 
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cades erected and the heart- 
break just behind them," 
Henry says of the film. "There 
is every manner of humanity 
on display — lust and greed, 
vanity and fear, love, hope and 
deception — and the characters 
all balance their secret hearts 
against their public personae, 
with trembling and with 



The Celtic Woman 

Oria Fallon Charts Her Own Course 



Combining her Irish roots with 
her appreciation for Amer- 
ica's heartland, OrIa Fallon 
steps away from a successful 
career in the group Celtic 
Woman with her new solo al- 
bum, "Distant Shore," set for 
release Sept. 22 on Nashville- 
based Green Hill Music. 

"As an artist you really 
have to be true to yourself 
and your roots, but music is 
something that you can't put 
in a box," she says. "I've 
spent four amazing years 
traveling all over America 
and couldn't help but be in- 
fluenced by what I heard. I 
have remained true to my 
Celtic roots, but I'm taking 
my style and incorporating 
the sounds and people and 
the different experiences." 



Fallon's first solo album, 
"The Water Is Wide," was re- 
leased in 2006 and peaked 
at No. 9 on Billboard's WoHd 
Music Albums chart. "It was 
a very hard decision to 
make," Fallon says of leaving 
Celtic Woman, "because I 
had an amazing experience 
with the group. We traveled 
the world. I played in places 
that t could only dream 
about. It would have been a 
lot easier to stay in Celtic 
Woman. I loved it, and I was 
really sad when I left." 

An original member of 
Celtic Woman, Fallon was 
with the group for four years, 
recording three albums that 
held a record-setting 95 con- 
secutive weeks at the No. 1 
position on the World Music 





bravado. Every line of dialogue 
is deep, free, terse, rich and 
poetic, infused with as much 
romance as mortal panic." 

As on "Civilians" and his 
other recent albums, Henry 
weaves whole worlds from at- 
mosplieric jazz and spare, evoca- 
tive lyrics . The words on " Blood 
From Stars" are more elliptical, 
though most are full of strug- 
gle — characters rage at storms 
and climb mountains — and the 
production is more nuanced. 

Henr>' has been making al- 
bums since the mid-'80s. and 
he's built a small but loyal fol- 
lowing; "Civilians" sold 1 5,000 
copies, according to Nielsen 
SoundScan. If mainstream 
music fans know Henry, it's 



probably from "|ump" and 
"Don't Tell Me." which he co- 
wrote with Madonna, his sis- 
ter-in-law. But he's gradually 
become well-known as a 
producer, most notably for her- 
itage artists like Allen ToL;ssainl 
("The Bright Mississippi"). Bet- 
t>e LaVette (Tve Got My Own 
Hell to Raise") and Solomon 
Burke ("Don't Give Upon Me." 
which won the 2003 Grammy 
Award for best contemporar>' 
blues album). He's currently 
working with Harry Belafonte 
on music for a documentary 
based on his life, as well as a 
new album. 

"Some people try to put 
these artists in a contemporary' 
setting that's not appropriate 



True 'Blood': JOE HENRY 



Albums chart. The act toured 
worldw/ide and was featured 
on three PBS TV specials that 
have aired more than 13,000 
times on 685 PBS stations. 

Fallon will continue to 
work with PBS, appearing as 
a guest on Jim Brickman's 
concert special airing in Au- 
gust. She will also join Brick- 
man in a QVC promotional 
appearance Aug. 19, and 
she's a special guest on Brick- 
man's Christmas album. Fal- 




lon will also perform this win- 
ter on his holiday tour. 

Denny Young, president 
of production company the 
Elevation Group, says there 
are three tracks he plans to 
take to triple A and AC 
radio stations. 

"Right now we're recording 
a Christmas track— and I can't 
reveal yet what song it is— but 
the first Introduction to Orta 
at radio will be a Christmas 
track that will go out in Octo- 
ber," Young says. "We feel very 
confident we'll have success 
with the Christmas track and 
that will pave the way for us, 
after the first of the year, to go 
back to AC and triple A radio 
with [the album track] 'Danc- 
ing in the Moonlight.' " 

At retail, Fallon will benefit 
from Green Hill Music's domi- 
nance in the gift market. "We 
have over 2,000 interactive 
listening centers that her proj- 
ect will be on," Green Hill GM 
Greg Howard says. "These are 



for them." says I lenr>'. who fa- 
vors a production style full of 
reverb and dynamic range that 
appeals to serious fans. Al- 
though he used to consider 
production as being a break 
from his day job, his work be- 
hind the console offers him 
exposure to an audience that 
might respond to his work. 

"The secret to a successful 
career for artists like Joe is to 
look at their careers horizon- 
tally, not vertically." says David 
Whitehead, president of Maine 
Road Management, which also 
handles Da\id Bynieand Rod- 
ney Crowell among other 
artists. "With vertical, you work 
radio and TV, you have a hit. 
and you get broad exposure. 
The horizontal model is. rather 
than focusing on how many 
units we can shift, he sells as 
many records as he needs to 
keep making records: he makes 
a good livingas a producer, he's 
liad his songs covered by other 
people, and his music gels u.sed 
in TV and film." 

Naturally, that's an eclectic 
list: Henry lias written music 
for "Si.K Feet Under" and, with 
Loudon Wainwright III. for 
"Knocked Up." "Somebody 
asked me if I was the only per- 
son alive who had ever worked 
with Madonna and Ornelle 
Coleman." Henry says with a 
laugh. "And I said. I'm ab- 
solutely the only person alive 
who's worked with Madonna, 
Ornelte and Ramblin' [ack 
lilliotl.* I've been incredibly 
fortunate.' •••• 



mom-and-pop independent 
gift shops. It's a 'play and sell' 
market, meaning that the 
store buyers will be playing it 
in their store for atmosphere 
and people will see it and buy 
it. As far as the general mar- 
ket, we have a distribution 
deal through EMI here in 
Nashville and they will be tak- 
ing the project to the general 
market, the big stores, digital, 
Amazon, and they've got all 
that covered." 

Howard is planning in- 
store visits during the holi- 
day tour with Brickman. 
"We're looking at having her 
perform with her harp at 
gift-market trade shows 
when they are in a town that 
we have accounts in," he 
says. "This album will cross 
a lot of boundaries and 
might be a bridge from the 
Celtic Woman world to the 
adult contemporary pop fan 
base. It's going to reach a 
very broad market." 




k 



BY LAURA LEEBOj 



Guitar Heroes 

The Used Returns With A New Album— * 



And A Fan-Participation Plan 



By the time the Used's fourtli studio album. 
"Artwork" (Reprise), is released Sept. 1. 
fans will have already rocked on their gui- 
tars to many of Ihe album's tracks — with- 
out ever hearing what most of them actually 
sound like. 

Since J une 30. the U tab emo-rock band has 
been ottering guitar tablaturc for one song 
every week leading up to the release. I land- 
written by guitarist Quinn Allman. the labs in- 
clude chords, structure and riffs, but since the 
key signatures and tempos weren't included, 
the rest is up to fans' imaginations. 

"llic interesting tiling is going to be the fans' 
interpretation of those guitar tabs, to sec how 
close they got or how far they're olT." manager 
Bret Bair says. Aside from the first single." Blood 
on My I lands." and "Born toQiiil," which was 
released Aug. 1 1 . none of the tracks will be re- 
vealed in full. Bair says tabs will be posted on- 
line for at least seven songs. 

After guessing how to play the tracks, fans 
are encoiuaged to post videos of their renditions 
to Ihe band's Website, which serves asa foriun 
for older songs' tablatiu'e and fans' artwork. "On 
the Web site, the background is all user-gener- 
ated and the videos are all user-generated." new- 
media marketing manager Kazy Brown says. 
"This gave a chance to tic in the tabs by upload- 
ing videos of fans playing the songs." 

Based on first-week digital sales for "Blood 
on My Hands," "Artwork" could be on track to 
beat the sales of the band's last release. 2007's 
"Lies for the Liars." While "Lies" was the Used's 
lowest-selling effort (selling 322.000 copies, 
according to Nielsen SoundScan; the band's 
2002's self-titled album .sold 841 .000). it pro- 
duced the band's best-selling digital single. 
"The Bird and the Worm." which, in iLs best 
week, sold 10.000 copies. In its first weekalone. 



"Blood on My Hands" sold more than 12.000. 

"Artwork" arrives at a turning point for the 
Used: The band has new management, the 
record is the first one for the group that wasn't 
produced by the punk-music heavy-hitter John 
Feldmann. and it's the first with drummer Dan 
Whitesides in the studio. 

" 1 1 was iusl time that we step out of the box." 
Allman says. "We wanted to step away from all 
the screamo business that we've never really 
attaclied oiu^elves with at all." As for the band's 
former management, Albiian says the split was 
a " learning experience" and the group now has 
more control over its career. 

Because of singer Bert McCracken's vocal- 
chord issues in 2007. the Used couldn't prop- 
erly lour to support "Lies for the Liars." To hold 
fans over. Reprise issued a digital EP, "Shal- 
low Behever." for which band-designed down- 
load cards were sold at a string of college shows 
in 2008. says Warner Bros. VP of marketing 
Xavier Ramos. 

Ramos, who has worked with the band since 
it signed to Reprise in 2001 , says merchandise 
will play a large role in marketing for the new 
set. The $35 presale package for "Artwork," 
which is limited to 3,000 copies, includes the 
album, a behind-the-scenes DVD. a T-shiri, a 
poster autographed by the band, a photo book 
and two B-side tracks that will delivered digi- 
tally Aug. 25. 

Bair says there will be a MySpace listening 
party and in-store appearances scheduled 
around the release date. In addihon. "Blood on 
My Hands" has been sentto alternative and ac- 
tive rock radio, and a \ideo for it premiered ]uly 
28 on MySpace. "The plan is to activate this 
rabid fan base that's been falling in love with 
this band for seven years and has grown up 
with them." Ramos says. •••• 
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SMOKEY ROBINSON 

Time Flies When You're 
Having Fun 

Producers: Smokey Robinson. 
Gary Gold, Brian French 
Rohso 

Release Date: Aug. 25 

Smokey Robinson has gotten 
heated in recent comments re- 
garding the media's coverage 
of Michael Jackson's death, but 
on the follow-up to his 2006 
Standards set, "Timeless Love." 
Robinson couldn't sound more 
relaxed. "Time F lies When You're 
Having Fun " is a mellow vin- 
tage-soul disc that finds the 
Motown maestro in remarkably 
fine voice as he flexes his sig- 
nature falsetto over supple, 
unhurried live-band arrange- 
ments long on tasty licks and 
laid-back grooves. Nine out of 
the album's 10 tracks are new 
originals, including "Please 
Don't Take Your Love," which 
features a guitar solo from Car- 
los Santana. and "You're the 
One for Me." the sultry Joss 
Stone duet that the pair pre- 
miered on "American Idol" in 
March, And the 10th? A hushed 
piano-bar rendition of Norah 
Jones' "Don't Know Why" Who 
knew that tune could get any 
smoother?— M IV 

COLBIE CAILLAT 

Breakthrough 
Producers: various 



Universal Republic 
Release Date: Aug. 25 
Like Colhie Cailtafs 2007 debut 
album, "Coco," her second al- 
bum, "Breakthrough," is warm 
and inviting, as she continues 
marveling over the first pangs 
of love. On the finger-snapping 
song "You Got Me," the 24- 
year-old singer's heart skips a 
beat when she finds a boy tak- 
ing her hand and flashing a 
crooked smile. "It'severything 
that I've been dreaming of," she 
sighs, as though puppy love is 
all she's ever known. The same 
is true of the album's lead sin- 
gle. "Fallin' for You"— and much 
of the other tracks follow suit. 
Unfortunately, that means 
"Breakthrough" never quite 
lives up to its title. But the songs 
that do diverge from the for- 
mula even slightly— like the 
Greg Wells-produced "Fear- 
less"— offer delightful relief, and 
perhaps a taste of what could 
be if the singer were to dig 
deeper. But for now. this is Cail- 
tafs rose-colored worldview, 
and she's sticking to it.— MH 

MATISYAHU 

Light 

Producer: David Kahne 
JDub Records/Epic 
Release Date: Aug. 25 
While it may be difficult to see 
a Hasidic Jewish reggae artist 
as tittle more than a novelty act, 
Matisyahu proved that he was 



IMOGEN HEAP 

Ellipse 

Producer: Imogen Heap 
RCA Records 
Release Date: Aug 25 
As tangible as it is ethereal, Imogen 
Heap's new album, "Ellipse" (the follow-up to her 2005 
Grammy Award-nominated breakthrough "Speak for 
Yourself"), could be the bit of magic she seeks— it's full 
of Heap's gauzy falsetto and sprightly sounds that seem 
to be coming from elsewhere in the room. The prolific 
singer/songwriter has reacted to the licensing feast sur- 
rounding "Speak for Yourself" ("The OC," "So You Think 
You Can Dance," Verizon advertisements) with a 
stronger focus on song structure and melody on 
"Ellipse." The opening track/lead single, "First Train 
Home/' is her best shot yet at radio, with a dewy Dido 
electro-sheen but with more literate lyrics. "Aha!" turns 
and pops like a haunted jack-in-the-box. while the song 
"Half-Life" is all meekness and longing. It all recalls great 
women of electro-pastiche past (Enya, Sarah 
McLachlan, Kate Bush) but never to the point of imita- 
tion. Nothing about Heap's music is simple, but every 
aspect of it rings clear and true.— KM 




WILLIE NELSON 

American Classic 
Producer: Tommy LiPuma 
Blue Note Records 
Release Date: Aug. 25 
More than 30 years after the release 
of Willie Nelson's highly acclaimed 
1978 standards album "Stardust," the artist cracks open 
the Great American Songbook once again for his second 
Blue Note Records release. Produced by renowned adult 
contemporary producer Tommy LiPuma, "American 
Classic"— Nelson's finest album since 1998's "Toatro"— 
contains 12 timeless melodies that bridge the gap 
between Nelson's love for Django Reinhardt and Bob 
Wills & His Texas Playboys. Backed by modern jazz greats 
like Joe Sample (piano) and Christian McBride (bass), the 
country legend delivers elegant takes on such certified 
ballroom gems as Bart Howard's "Fly Me to the Moon" 
and Fats Waller's "Ain't Misbehavin'." Nelson also steps 
out with two of jazz's loveliest ladies, singing duets with 
Norah Jones on Frank Loesser's "Baby It's Cold Outside" 
and with Diana Krall on a silky version of "If I Had You." 
But the real treat is a jazzy revision of "Always on My 
Mind" (which Nelson won a best country vocal perform- 
ance Grammy Award for in 1982)— it's never sounded 
more heartbreaking than it does here.— RH 



anything but with "King With- 
out a Crown" (which peaked 
at No, 28 on the Billboard Hot 
100 in March 2006) from his 
second album. "Youth." Ma- 
tisyahu's third studio album. 
"Light." finds him revisiting the 
teachings of his Jewish faith, 
but also pushing musical 
boundaries behind traditional 
reggae. The new set dips into 
everything from effects-riddled 
hip-hop ("Smash Lies") to gui- 
tar-driven rockers ("Darkness 
Into Light") and stripped- 
down acoustic tunes ("Si- 
lence"). The first single, "One 
Day," is Matisyahu's most ac- 
cessible song to date, offering 
a soaring and anthemic cho- 
rus. He may still sport the same 
look, but stylistically his new 
music proves that he's not a 
one-trick pony.— 



JACK INGRAM 

Big Dreams & High Hopes 
Producers: various 
Big Machine Records 
Release Date: Aug. 25 
Jack Ingram has graduated 
from the Texas circuit to the 
country mainstream m fine 
fashion, and bis appropriately 
titled new release. "Big Dreams 
& High Hopes," will only help 
his star rise htgher. Current 
chart -climbing single "Barefoot 
and Crazy" is already lighting 



up request lines and dance- 
floors, while the song "King of 
Wasted Time" paints a picture 
of desperation not easily for- 
gotten. Other highlights in- 
clude "Free." which finds In- 
gram echoing the best work of 
Glen Campbell, and his expres- 
sive vocals shine through on 
the stripped -down title cut. In- 
gram may be good on his own. 
but Patty Griffin's sweet har- 
monies on the enchanting 
"Seeing Stars" and Dierks Bent- 
ley's growls on Ingram's live 
classic "Barbie DoH" are wel- 
come additions. On the latter 
tune. Little Big Town, the Lost 
Trailers. James Otto and Randy 
Houser make a fitting barroom 
choir.-KT 

JAY REATARD 

Watch Me Fall 
Producer: Jay Reatard 
Matador Records 
Release Date: Aug. 18 
For the past decade, Memphis- 
based punk prodigy Jay Reatard 
has tirelessly recorded and self- 
released lo-fi gems, but his 
proper debut on Matador 
Records could introduce him 
to a more mainstream audi- 
ence. Recorded in his home 
studio with Reatard playing 
nearly every instrument, "Watch 
Mo Fall" IS a personal fuzz-rock 
collage that thinly conceals its 



admiration of pop music. The 
standout track "Wounded" lets 
a sunny guitar melody gain mo- 
mentum before Reatard's 
propulsive vocals conjure the 
glory days of garage rock. With 
its jagged riffs, rich choruses 
and paranoid lyrics, thealbum 
recklessly plays with the bal- 



ance between punk and pop. 
Reatard's songwriting may be 
unpolished, but his vocal charm 
shines through on tracks like 
the spunky "Before I Was 
Caught" and the surprisingly 
earnest "I'm Watching You." 
Seven-inch obsessives proba- 
bly could have seen the debut's 




ARCTIC MONKEYS 

Humbug 

Producers: James Ford. Josh 
Homme 

Domino Records 
Release Date: Aug. 25 
Following a three-year period that netted two albums, 
one Mercury Prize and dozens of headlines pegging 
the British group as rock's next great hope, the Arctic 
Monkeys were due for an offbeat, introspective third 
album. While their new album "Humbug" is a moodi- 
er affair than its previous discs, the top-notch song- 
writing and simmering instrumentation allows them 
to experiment with more difficult styles without los- 
ing an ounce of charm. "Potion Approaching" strad- 
dles a sinister two-step guitar line before turning into 
a ghostly waltz, while "Cornerstone" offers a story of 
regret over melancholy strumming. Alex Turner has 
evolved as a frontman, displaying the same shiny 
vocal hooks as his past work but with even more raw 
nerve. "With folded arms, you occupy the bench like 
toothache," Turner spits out on the single "Crying 
Lightning," which features airtight production from 
Queens of the Stone Age's Josh Homme. Arctic 
Monkeys have captivated the post-Brit pop scene 
since their 2006 debut, but "Humbug" finds the 
group justifying the hype by shifting its best qualities 
into different, equally dazzling shapes.— JZ. 
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tangy intensity coming, but for 
rock fans unaware of Reatard's 
history. "Watch Me Fall" is a 
welcome surprise —JZ. 



CLASSICAL. 



RICHARD EGARR 

Handel Organ Concertos, 
Op. 7 

Producer: Brad Michel 
Harmonia Mundi 
Release Date: Aug. II 
Organ virtuoso Richard Egarr 
delivers a stirring rendition of 
George Fnderic Handel's last 
published set of instrumental 
concertos. These pieces for 
organ, which were published 
posthumously in 1761. proved 
to be a magnificent finale to 
a remarkable career. Egarr 
tracked these concertos in 
close collaboration with the 
Academy of Ancient Music. 
The musician opens this Opus 
7 double-album with "Con- 
certo in B-f!at Major Op. 7. No. 
3." The andante opens with 
Egarr's exuberant flourish on 
the organ, answered with equal 
verve by the orchestra. Heard in 
this andante is the essence of 
the collection: Egarr's exciting 
command of the technical and 
emotional elements of these 
concertos, underpinned by the 
stellar performance of the 
Academy of Ancient Music, 
The second disc closes with a 
graceful and witty interpreta- 
tion of "Concerto in F Major 
HWV 295," popularly known as 
"The Cuckoo and the Nightin- 
gale." a longstanding favorite 
ofartists and audiences. —PV'V 



VARIOUS ARTISTS 

Classic Soul Duets: Boy 
Meets Girl 
Producers: various 
Stax Records 
Release Date: Aug 18 
Sassy soul duets are a tradi- 
tion as old as the genre itself, 



and Stax released some of the 
best. This compilation takes 
selections from the 1969 Stax 
album "Boy Meets Girl" and 
adds two Stax songs by De- 
laney & Bonnie and two ver- 
sions of "Private Number." the 
William Bell/Judy Clay hit and 
a Dusty Springfield/Spencer 
Davis take that oozes British 
cool. There's no filler here, but 
the highlights are duets on fa- 
miliar songs like "I Thank You" 
(Bell and Mavis Staples), '"All 
I Have to Do Is Dream" 
(Bell and Thomas) and a ver- 
sion of "Piece of My Heart" 
(Eddie Floyd and Staples) 
that hits a groove Janis Joplin 
never could.— 

RICHARD 
THOMPSON 

Walking on a Wire: 1968- 
2009 

Producers: various 
Shout Factory 
Release Date: Aug. 18 
It's not easy to sum up the 
career of English singer/song- 
writer Richard Thompson, 
who started in the business 
writing of a mythical England 
the way the Band conjured 
an imaginary America, once 
mocked his own downcast 
tendencies by calling an album 
"Celtschmerz" and occasion- 
ally performs a cover of "Oops! 
... I Did It Again.'" Two compa- 
nies have already tried to 
release boxed sets that con- 
tain his career, and this four- 
disc package represents 
another noble effort: It has all 
the basics, some interesting 
album tracks and a booklet 
that puts his remarkable 
career into context. Serious 
fans have all of this material 
already, but "Walking on a 
Wire" makes for an expansive 
introduction to an ambitious 
artist.-flZ. 
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EDITED BY MITCHELL PETERS 
(ALBUMS) AND MONICA 
HERRERA (SINGLES) 

CONTRIBUTORS: Caitlin Berens, 
Ron Hart, Monica Herrera. Robert 
Levine, Jason Lipshutz, Korri 
Mason, Michael Menachem, Jill 
Menze. Ken Tucker, Philip Van 
VIeck. Mikael V^ood 

CRITICS* CHOICE *: A new 

release, regardless of chart 
potential, highly recommended 
for musical merit. 



PICK »■: A new release predicted 
to hit the top half of the chart in 
the correspondir>g format. 

All albums commercially available 
in the United States are eligible. 
Send album review copies to 
Mitchell Peters at Billboard. 5055 
Wiishire Blvd., Seventh Floor. Los 
Angeles, CA 90056 and singles 
review copies to Mornca Herrera 
at Billboard. 770 Broadway, 
Seventh Floor, New York. N.Y 
10003. or to the writers in the 
appropriate bureaus. 
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DAVID GUETTA 
FEATURING AKON 

Sexy Bitch (3:15) 
Producers: David Guetta. 
Sandy Vee, Jean Claude 
Sindres 

Writers: various 
Publishers: various 
Gum/Astral werks/Capitoi 
French DJ/produccr David 
Guetta keeps shaking up the 
dance-pop world. His previous 
hit. "When Love Takes Over.*' 
had a winning featured vocal- 
ist in Kelly Rowland and 
reached No. 1 on Billboard's 
Hot Dance Club Songs chart, 
while his pulsing production 
on the Black Eyed Peas' "I 
Gotta Feeling" helped it top 
the Billboard Hot 100. This time 
his collaborator is Akon. one 
of the many urban music 
powerhouses who guest on 
Guetta's upcoming album, 
"One Love." The Senegalese- 
American singer coyly defends 
the song's questionable title 
as he compliments the object 
of his infatuation over an 8-bit- 
style beat: "I'm trying to find 
the words to describe this girl 
without being disrespectful." 
Don't be surprised if this track 
takes over dancefloors as the 
summer ends.— MM 

lf:SJI!l 

BOMBA ESTEREO 

Fuego (4:39) 
Producer: Simon Mejia 
Writers: L Saumet. S. Mejia 
Publisher: EMi Music 
Publishing 
Nacional Records 



Cumbia sicodelica is hardly a 
genre that overtly appeals to 
the mainstream. And yet 
Bomba Estereo. the Colom- 
bian duo that merges its coun- 
try's folkloric music with elec- 
tronica. hip-hop and reggae, 
is turning plenty of heads with 
its song "Fuego," the exhila- 
rating lead single from its 
debut album, "Blow Up." re- 
leased in July. With as much 
swagger as an eight-member 
rap crew, petite singer/MC Lil- 
iana Saumet announces 
Bomba E stereo's mission 
statement over a throbbing 
beat produced by her creative 
partner, Simon Mejia, and 
playfully refers to both Colom- 
bia's burgeoning dance cul- 
ture and traditional attire in 
the same breath. Though it's 
likely to stay labeled as alter- 
native—and thus remain off 
the commercial Latin air- 
waves—radio would do well to 
take a chance on this song, es- 
pecially in the post-reggaeton 
programming landscape.— MH 

GHOSTFACE KILLAH 
FEATURING 
RAHEEM DeVAUGHN 

Baby (4:15) 

Producers: Austin "Wa«s" 
Garrick. Rashad "Ringo" 
Smith 

Writers: various 
Publishers: various 
Def Jam 

As "All That I Got Is You." 
"Back Like That" and a num- 
ber of hits have aptly demon- 
strated, there's nothing quite 



ZAC BROWN BAND 

Toes (3:42) 

Producers: Keith Stegalf. Zac Brown 
Writers: various 
Publishers: various 
Homegrown/Atlantic/Big Picture 

Zac Brown Band's third single follows a similar arc of 
chart success as the group's previous hits, "Chicken 
Fried" and "Whatever It is," just as it offers a well- 
worn imagery. On "Chicken Fried," the band conjured 
up comfort food and "a pair of jeans that fit just 
right"; on "Whatever It Is." it spoke of long legs and 
"lips like sweet red wine." On "Toes," Brown sings 
about his search for satisfaction, whether on the 
beaches of Mexico or an inland Georgia lake: "I got 
my toes in the water, ass in the sand/Not a worry in 
the world, a cold beer in my hand/Life is good today." 
The scenes being painted aren't necessarily original, 
but they fit like old sneakers— and add up to one feel- 
good summer song. — K7" 




PANIC! AT THE DISCO 

New Perspective (3:48) 
Producer: John Feldmann 
Writers: B. Une, J. Fefdmann 
Publishers: EMI Music (ASCAP). 
Listen to This Shhh/Vegan Boy 
Music 
Label TK 

Panic! at the Disco lost its founding guitarist and 
bassist (Ryan Ross and Jon Walker, respectively) in 
June, but remaining members Brendon Urie (vocals) 
and Spencer Smith (drums) are bouncing back quick* 
ly, as if to reassure fans they needn't fear the worst. 
Urie and Smith have resurrected the band's signature 
exclamation point and released "New Perspective," an 
exclusive single from the "Jennifer's Body" film 
soundtrack that appeals to the Panic! base with bold 
instrumentation and operatic vocals. While the song's 
midtempo pacing recalls the band's second album, its 
lyrics are situated firmly in the present. "Taking every- 
thing for granted but we still respect the time," Urie 
sings. "We move along with some new passion know- 
ing everything is fine." "New Perspective" is sure to 
appease worried fans and keep hope alive for a new 
Panic! album in 2010.— ce 



like Ghoslface Killah spitting 
Shaolin slang over a slice of 
hot buttered soul. For his 
forthcoming album "The Wiz- 
ard of Poetry," the Wu-Tang 
Clan's MVP tests this format 
across an entire album, re- 
cruiting John Legend. Estelle 
and Musiq Soulchild to soften 
up his rhymes. Judging from 
the album's first single, 
"Baby." it's a winning concept. 
Neo-soul singer Raheem De- 



Vaughn delivers a toasting 
chorus that makes guessing 
the gender of a baby sound 
damn near sexy. Ghost, mean- 
while, engages in his own dis- 
tinctive mode of seduction. 
He smooth-talks an around- 
the-way girl into nurturing 
him with Popeye's chicken 
dinners and belly rubs and ex- 
plains his sometimes aggres- 
sive behavior as "just part of 
my gangsta."— /?H 
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BY MARIEL CONCEPCION 



Most Highest 

Mary Mary Nixes Auto-Tune Naysayers With Crossover Hit 



Jay-Z may denounce the use of Auto-Tune these days, but 
the voice enhancer has proved a handy crossover tool for 
Mary Mary. 

The act's latest single, the Auto-Tune -laden "God in 
Me" featuring Kierra "Kiki" Sheard. is not only No. 1 on 
Billboard's Hot Gospel Songs chart but also the second 
time the sibling duo has entered the top 20 of Hot 
R&B/Hip-Hop Songs, where it is No. 14. The act's 2000 
single "Shackles {Praise You)" — which also featured Auto- 
Tune — was Mary Mary's first to crack the top 10 of Hot 
R&B/Hip-Hop Songs, reaching No. 9. 

" 'God in Me' was the vision of our producer, Warryn 
[Campbell]." says Erica Campbell, who with sister Tina 
make up Mary Mary. "It's about letting God shine and 
knowinghe is in your life. Auto-Tune's l>een getting a bad 
rap. but for us. we were just in a creative mode." 

While the rest of the album features the sisters' pow- 
erful vocals — without Auto-Tune — Frica Campbell says 
"The Soimd" {My Block/Columbia/Sony Music), released 
last October, is about different tones of voices. "A per- 
son can tell you that he or she is doing fine," she says, 
"but the tone, texture and feel of their voice is how you 
can tell if they're really OK. The overall sound of this 
album rcprcscnLs what you hear in a person's voice, it's 
also about us being ready to move forward and live the 
greatest life while acknowledging thai God is great." 

"The Soimd" is No. 1 on Top Gospel Albums and 
No. 1 7 on Top R&B/Hip-Hop Albmns.Tlieseten- 
tered the Billboard 200 at No. 7, giving Mary Mary 
its highest-charting album — and second top 10 — 
on that chart. The sisters' sell-titled 2005 release 
peaked at No. 8 on the Billboard 200. "The Sound" ha: 



sold 3} J. 000 copies, according to Nielsen SoundScan. 

Meanwhile. "Cod in Me" is also proving to be a favorite 
among R&B and hip-hop acts. A remix by the Clipse's 
Malice recently appeared online, while an official remix 
featuring R&B singer/songwriter Ne-Yo will be released 
in the coming weeks. And before "Tlie Sound" was re- 
leased. Columbia commissioned a remix for the first 
single, "Get Up." The track — which appeared on the Hot 
Gospel Songs and Hot R&B/Hip-Hop Songs tallies — 
went on to chart on the Hot Dance Club Play Ust (Bill- 
board, Oct. 18, 2008). 

Mary Mar>- is currently working on its as-yet-unti' 
tied sixth studio album. Thus far, six songs have been 
recorded. Also in the pipeline is a book, titled "Be 
Yoti." Due in early 2010, the tome is dedicated toin- 
spiringyoungwomen. A Bath and Body Works line 
of beauty products — also called Be You — wiW soon 
be introduced. 

Auto-Time or not, Mary Mary plans to continue 
spreading the wtjrd that God is good. "If you sell 
records and climb charts, it doesn't mean 
anything unless you change some- ^"''^ 
one's life." Erica Campbell says. 
"No matter who you arc. J 
just want to share the 
love ofGod." • • 




Tuning up: 
MARY MARY 
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SWEET 16 

Here's a roundup of the "KIdz" sets that have 
hit No. 1 on Billboard's Top Kid Audio chart 
since the series launched in 2001. 



1 

WEEK 



8 
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WEEKS 




WEEKS 









1 

WEEK 






"KIOZBOP" "KIDZB0P2" "KIDZBOP 
10/27/01 9/7/02 CHRISTMAS" 
11/9/02 



"KIDZ BOP 5" "KIDZ BOP 4" "KIDZ BOP 5" "KIDZ BOP 6" "KIOZBOP 
3/IS/03 8/30/03 3/13/04 8/28/04 HALLOWEEN" 

9/25/04 



"KIOZBOP?" "KIDZ BOP 8" 
3/12/05 8/20/05 



"KIDZB0P10" "KIDZBOPir "KIDZ80P13" "KIDZB0P14" "KIDZB0P15" "KIDZB0PI6" 
8/19/06 3/10/07 3/8/08 8/16/08 2/21/09 8/22/09 



KIDZ RULE! 

Razor & Tie's 8-year-old Kidz Bop franchise is still going strong. The latest re- 
lease, "Kidz Bop 16," is the 25 th album in the series to chart on Billboard's Top 
Kid Audio list. The set debuts at No. 1 , selling 38,000 copies, according to 
Nielsen SoundScan. On the Billboard 200, the album enters at No. 8. f All told, 
16 of the "Kidz" albums have hit the top slot on the Top Kid Audio chart. Col- 
lectively, the series has racked up 155 weeks at No. 1 and has sold 9.7 million 
albums in the United States. The series' biggest seller was the first, 2001 's " Kidz 
Bop," with 957,000 copies. —Keilh Caulfidd 
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Cv'i atariai 



BY KEN TUCKER 



Following 
His Heart 



Legend Mac McAnally 
Goes 'Down By 
The River' 

As talented as he is — and make no 
doubt about it. Mac McAnally possesses 
the kind of gift that more successful 
artists either dream about or just bor- 
row — the 52-year-old Mississippian 
knows his limitations. "I'm going 
against my nature." the singer/song- 
writer jokes during a phone inter\iew. 
"I'm talking about myself today and 
I'm in New York Cit>'." 

McAnally's Big Apple trek ser\'ed 
a dual purpfjse. In addition to produc- 
ing some limmy Buffett tracks, he 
was making the media roimds to pro- 
mote his own new album. "Down by 
the River." Released Aug. 4 on Toby 
Keith's Show Dog Nashville. "River" 
is McAnally's 1 1 th set. It debuts this 
week at No. on Billboard's Top 
Country Albums chart. The artist's 
most recent allium was 2004 "s "Semi- 
True Stories." released on Buffetl's 
Mailboat Records. 

The self-produced "River" show- 
cases McAnally's sought-after skills 



on guitar, piano, harmonica, ukulele 
and percussion. He has pledged his 
artist royalties from "You First," the 
set's thoughtful lead single, to the 
Wounded Warriors Project, which as- 
sists wounded military personnel. 
"I've always been a big supporter of 
the troops." McAnally says. "I wanted 
to do something good to shine a lit- 
tle light on what they do for us." 

While Buffett. Alabama. Kenny 
Chesney and Sawyer Brown have all 
recorded his songs, McAnally — a 
member of the Nashville Songwrit- 
ers Hall of Fame — sa)'she onlywxites 
for himself. "I've never put a lot of ef- 
fort into lieing a commercial song- 
writer," says McAnally, a longtime 
member of Buffetl's Coral Reefer 
Band. "1 just try to write what my 
heart's talking about and Ibllow tlial." 

McAnally scored his first No. 1 sin- 
gle as an artist and sixth as a writer 
earlier this year with the Chesney col- 
laboration "Downtlie Road." Prior to 
lliis, McAnally's beslchart perform- 
ance as an artist was 1990's "Back 
Where 1 Come From." whidi readied 
No. 14 on I lot Countr)' Songs. 



; ^ 

f B 




The Chesney collaboration, on 
Chesney's "Lucky Old Sun" album, 
led to a 2009 Academy of Country 
Music vocal event of the year nomi- 
nation. 'Kenny dragged me up the 
charts like an ankle weight." Mc- 
Anally says witli his trademark sense 
of humor. "Thai's how big a star he 
is. But I 'm not making Hghl of thai. 
I'm as gratef ul as anybody walking." 

Having appeared recently on 



Lucky man; 
MAC McANALLY 



radio's syndicated "Bob Sc. Tom Show" 
and Fox Business Network's "Money 
for Breakfast." McAnally will soon 
guest on GAC's radio program/TV 
show "GAC Nights." His ongoing 
goal, he adds, is to "pursue music in 
any way that I can. I love to play and 
sing; I love to perfonn. write and pro- 
duce. 1 don't know anybody luckier 
than me for doing the things I like 
and gelling to call it a job." • ■ • 



BODY BY 'GENIUS' 



The Aussie rock band Jet doesnt need to be sold 
on the power of advertising. The Melbourne-based 
quartet first enjoyed success after its 2003 sin- 
gle, "Are You Gonna Be My Girl." was featured in 
an iPod commercial. Now, as Jet prepares for the 
Aug. 25 release of "Shaka Rock" (Five Seven/Capi- 
tol), the album's first single— "She's a Genius"— 
will appear in a national Victoria's Secret ad. 

"Once I saw a rough cut of the Body by Victo- 
ria ad I knew 'She's a Genius' would work because 
It felt sexy, it had energy, and Jet brings a sound 
which feels classic yet relevant." says Vasili Gavre, 
the ad's music supervisor. 

The 15-second spot began running nationally on 
cable and major networks Aug. 11 and will main- 
tain Its prime-time position through Sept. 17. Jet 
drummer Chris Cester calls the ad a "really good 
way to get your song everywhere all at once" 
rather than a financial decision. 

"She's a Genius" moves 30-28 this week on Bill- 
board's Rock Songs chart after six weeks on the 
list. After appearing in the iPod ad, "Girl" peaked 
at No. 7 on Mainstream Rock. 

The Victoria's Secret ad features supermodels 
parading around in their underwear— an appro- 
priate visual to match with Ccster's riff-heavy ode 
to his dream girl. "We asked the band for a synop- 
sis of 'She's a Genius' and [vocalist/guitarist] Nic 
Cester said, 'This song is about the genius of 
woman in ways other than her mind,' " says Josh 



Roots revisited: JET 




Klemme, VP of integrated marketing and one of 
Jet's managers at 10th Street Entertainment. 

The placement of "She's a Genius," which will 
also appear in Body by Victoria's online pronation, 
is just one component of the marketing strategy 
behind "Shaka Rock." The rollout includes up- 
coming performances on "Late Show With David 
Letterman" and "Late Night With Jimmy Fallon." 

"Shaka Rock" is being positioned as a return-to- 
roots release for Jet after 2006's "Shine On." The 



latter was a dark departure from the upbeat swag- 
ger exhibited by the retro rockers on their 2003 
multiplatinum debut, "Get Born." 

"For better or worse, we parted ways with our 
management company and our lawyers after 
'Shine On,' " Chris Cester says. "We decided with 
this record that we needed to get back to the place 
where we were with 'Get Born' when we were re- 
ally hungry and just wanted to make rock'n'roll 
music together." —JUUan Mapes 




A CATCHY 
'SMILE' 

Uncle Kracker returns to the spotlight 
as a solo artist with "Smile." The song 
cracked the Billboard Hot 100 last 
week at No. 95, ending the Michigan 
native's five-year absence. It holds at 
No. 20 on the Adult Top 40 chart. 

"Smile" mirrors the upbeat attitude 
of Uncle Kracker's fourth album, 
"Happy Hour" (Top Dog/Atlantic), 
due Sept. 15. The set* s straightforward 
progressions and catchy hooks recall 
'I o winning pop-country formula of 
2001's "Follow Me," which peaked at 
No. 5 on the Hot 100, and the Dobie 
Gray cover "Drift Away," which 
topped the AC chart for 22 straight 
weeks in 2003. 

"Sonicalty, "Happy Hour" is a pop 
record, and that influence is due more 
to the traditional songwriting," says 
Uncte Kracker, born Matt Shafer. "I 
don't like weird arrangements or 
goofy bridges." 

Although Uncle Kracker's solo ca- 
reer has been quiet since the release 
of his 2004 album "72 and Sunny." he 
has stayed busy. He collected another 
No. 1 with "When the Sun Goes 
Down," a collaboration with Kenny 
Chesney that topped Hot Country 
Songs in 2004. After initially gaining 
recognition as the DJ in Kid Rock's 
Twisted Brown Trucker Band, Uncle 
Kracker has penned numerous hits 
for Rock, including last year's smash 
"All Summer Long." 

Uncle Kracker recorded a full al- 
bum before "Happy Hour." but it was 
scrapped. "1 liked the record, but it 
got to a point where it was time to 
reinvent," he says. "I needed some- 
thing more positive and upbeat." He 
brought in Grammy Award-winning 
producer Rob Cavallo (Green Day, 
Paramore) to work on "Smile," and 
Cavallo eventually signed on to pro- 
duce all of "Happy Hour." 

Kid Rock has been raising aware- 
ness for his friend's album. The 
"Smile" video is featured on his Web 
site, and the artists will share the stage 
for a string of one-off dates, includ- 
ing Sept. 5 at the New York State Fair. 

Atlantic product manager Chris 
Stang believes focusing on Uncle 
Kracker's collaborations with Rock. 
Chesney and others will help empha- 
size the singer's own work. "This is an 
artist who hasn't put out a record in a 
while," he says. "But songs like 'All 
Summer Long' show he has big hits 
under his belt and a knack for writing 
great songs." —Jason Lipshutz 
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Billboard connect with the music industry's most important decision makers 



For ad placement in print and online call Jeff Serrette 800-223-7S24/jserrette(abillboard.com 




(Advice) 
HOW DO YOU MAKE 
YOUR CLASSIFIED 
AD PAY? 

By running it consistently- 
consecutive weeks-lor impact!! 

Rarely does a prospective 
customer reply to an ad the very 
first time it appears. When that 

customer is ready to buy. 
Ftemember, the very week he or 
she is ready your advertisement 

shoukJ be in POSITION. 
Stay ALIVE and SATISFIED 
with an ACTIVE CLASSIFIEDII 

TOLL FREE 
800-233-7524 or 646-654-4697 



HELP WANTED 



Business Development 
Manager - Music 
Acquisition 

Location: London The Entertain- 
ment & Devices Division ("E&D") 
Is seeking an experienced busi- 
ness development professional to 
drive European content licensing 
in digital music. The position will 
support E&D divisions including 
Zune. Xtxix and W/indows Mobile. 
This individual will work within this 
organization and have the follow- 
ing specific responsibilities 

• Drive local music content ac- 
quisition efforts in EH/IEA 

• Own the relationships with 
EMEA-based Microsoft subsid- 
iaries and product teams 

• Own and manage music content 
licensing relationships with key 
local licensors and music distribu- 
tors Candidate must have demon- 
strated experience leading ne- 
gotiating teams for music content 
licensing agreements. Inbound 
major label music licensing eind 
digital experience is preferred. In 
addition the candidate must have 
excellent analytical, oral/written 
communication, problem resolu- 
tion, and decision-making skills. 
The ability to effectively manage 
ambiguity and interact with multi- 
disciplinary teams across the 
company in order to negotiate 
successfully with counterparts at 
content companies is critical to 
success Candidates must be 
based in London Candidates 
must have a minimum of an IvlBA 
or JD and extensive related con- 
tent licensing experience in the 
music industry Please email your 
resume today to; Joanna Kurczab 
-v-jokurc@microsoft.com 



BILLBOARD 
CLASSIFIEDS 
www.billboard.com 

for more info call: 
800-223-7524 



AUCTIONS 



PUBLIC AUCTION 

"On-Site or Webcast Bidding" 



CD REPLICATION 
PLANT 



ENTERTAINMENT DISTRIBUTION CO, 



MUSIC 
MERCHANDISE 



MASTERING 



BUY DIRECT AND SAVE! 

While Girer penple are raising tfieir prices, we 
are siastiing ouis CD's. LP's. Books Casseltes 
as low as 50 cents. Your choice from the most 
e)(5ens[ve lislings available. 

For tree cataloq call (609) 890-6000. 
Fax (609) B9C-0247 or write 
Scorpio Mufilc, Inc. 
P.O.Box A Trenton, N.J. 08691-0020 
email: scorptomusii'aol.com 



tangerineMASTERING.com 

Grammy winning CD mastering 
REISSUES & RESTORATION 
201-865-1000 



TUES.&WED, SEPT. 1&2J GAM 
GROVEH NORTH CAROUNA 



Faali>Mg Lita-Modal Modem EqulpmMll 

(21) CD REPUCATION UNES 



Packaging Lines; CD/DVD Screen 
Printers; Pre-Production Equip.: 
Bulk Material Handling Equip.; 
Audio Suites; Compressors, 
Chiller, Boilers; General Whse & 
Plant Equip.; Forklifts; Offices; 
Computers & Much Much More! 
$3 inilLIION OF SPARE PARTS IHVENTORT 

WWW.CONTPU\NTS.COM 
OR CALL (212) 757-1800 



CONTINENTHLPLHHIS 

ltClic:M88e'fli[i(«gjrNCLr. tSISI 



SOMETHING TERRIBLE HAPPENS WHEN YOU DON'T ADVERTISE . . . 

NflTHINnl 

BE CREATIVE •KNOW YOUR OPTIONS 
ADVERTISE WISELY 



JEFF SERRETTE senior account makager 

PHONE: e46'6S4'4G97/80D'223'7S24/FtX: EAS-SM-aoeC EMAa: JSERHETTEiiBILIJOARD.COM 




DUPLICATION 
REPLICATION 
VINYL PRESSING 
CD ROM SERVICES 

DVD SERVICES 

FOR SALE 
PROMOTION & 
MARKETING SERVICES 
MUSIC DISTRIBUTORS 

AUCTIONS 
RECORDING STUDIOS 

REAL ESTATE 
INVESTORS V\/ANTED 
STORES FOR SALE 
EQUIPMENT FOR SALE 
STORE SUPPLIES 
FIXTURES 
CD STORAGE 
CABINETS 




DISPLAY UNITS 
PUBLICITY PHOTOS 
INTERNET/WEBSITE 
SERVICES 

BUSINESS SERVICES 
MUSIC INSTRUCTION 
BUSINESS 
OPPORTUNITIES 
COMPUTER/SOFTWARE 
MUSIC MERCHANDISE 
T-SHIRTS 
EMPLOYMENT SERVICES 
PROFESSIONAL 
SERVICES 
DJ SERVICES 
FINANCIAL SERVICES 
LEGAL SERVICES 
ROYALTY AUDITING 



TAX PREPARATION 
BANKRUPTCY SALE 
COLLECTABLE 
PUBLICATIONS 

TALENT 
SONGWRITERS 
SONGS FOR SALE 
DEALERS WANTED 
RETAILERS WANTED 
WANTED TO BUY 
CONCERT INFO 
VENUES 
NOTICES/ 
ANNOUNCEMENTS 
VIDEO 
MUSIC VIDEO 
POSITION WANTED 
LISTENING STATIONS 



FOR LEASE 
DISTRIBUTION 
NEEDED 
EDUCATION 
OPPORTUNITY 
HELP WANTED 
MASTERING 
AUDIO SUPPLIES 
ROYALTY PAYMENT 

PRINTING 
MUSIC PRODUCTION 

METAMUSIC 
STAGE HYPNOTIST 
CD FAIRS & FESTIVALS 
MUSIC WEBSITES 
NEW PRODUCTS 
DOMAIN NAMES 
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A WEEKLY ROUNDUP 
OF NOTABLE CHART 
ACHIEVEMENTS 




unk It?" category; Country 
ng AlAn Jackton hlt> No. 1 for 
e first time on Iho Norway 
■burnt chart this w««k (tea 
ago SI). Hfs "Norwegian 
Bvorit«f" package becomes 
Is first chart-topper there this 
••k after a few previous t< 
Mts . 



Bob Marley « the Wallers 
xupy two of the top ihre* 
lots on Top Reggae Albums 
i«ge 40) as "I Know a Place 
P)" bows At No. 2 and former 
o. t "B U tor Bob" slides to No 
ll'i a flrit for the band and thi 
rst time any act has achieved 
le feat since 3006. A 




Sugarlancl, Jackson Lead Quiet Album Charts 



Although we know we sound like a bro- 
ken record by now. Michael Jackson 
still rules with the lop-seUing album in 
the United States. His "Number Ones" 
sold another 98.000 last week (down 
14%),placinjj;itatNo. 1 on theTopCom- 
prehensive Albums chart for a sixth non- 
consecutive week. 




U s the longest No. 1 run for a male 
artist since SO Cent's "The Massacre" 
also nded for six weeks in late 2007 and 
early 2008. For |ackson. it's his longest 
reign with the lop album in the country 
since 1987's "Bad" spent six weeks as 
the best-selling album. His 1991 set 
" Dangerous" spent four weeks at No. 1, 
while 1995's "HlStory" was No. 1 for 
two weeks and 2001 "s "Invincible" 



topped the tally for one week. 

So, while lackson remains tops over- 
all, on the airrent album-based Billboard 
200. Sugarland's new Wal-Mart- 
exclusive CD/ DVD package "Live on the 
Inside" enters at No. 1 with 76.000sold. 
The release was ushered in by an ABC 
TV special of the same name that aired 
Aug. 3, the night before the set 
hit stores. 

As predicted in last week's col- 
umn, this marks the first time 
during an August week where 
not one current album sold at 
least 100,000 copies. To make 
things even less rosy, not one cat- 
alog album managed that 
amount either. 

Even worse: Sugarland's 
76.000 total is also the lowest 
sales week for a No. 1 -debuting 
album in Nielsen SoundScan's 
18-year history. The previous low 
was set earlier this year, when 
Chrisette Michelle's "lipip- 
hany " enlcrcd at No. 1 wilh 83.000. 

On tJie brighter side. Sugarland's 
"Live" is the country duos second No. 
1 on the Billboard 200 in a Uttle more 
than a year. It earned its first when its 
third studio album. "Love on the In- 
side." ascended to the lop of the Aug. 
16. 2008. tally after debuting at No. 2 
the previous week. 
" Live" is also Sugarland's second No. 



1 on the Top Countr>' Albums chart fol- 
lowing "Love." Surprising? Most assume 
its second effort, "Enjoy the Ride," hit 
No. 1 , but it debuted and peaked at No. 
2. stuck behind Keith Urban's "Love, 
Pain & the Whole Crazy Thing." 

EXCLUSIVELY YOURS: The new Sug- 
arland "Live on the Inside" set is avail- 
able in just two configurations: a 
CD/DVD package and an 
audio-only download 
through WalMart.com. 
This is only the second 
time tliat the No. 1 album 
on the Billboard 200 was 
physically available in jiLsl 
the CD/DVD format. 

Previously. Jay-Z and 
Llnkin Park offered the 
same configuration 
whentheir'MTV Ultimate Mash-Ups 
Presents: Collision Course" debuted 
and peaked at No. 1 for one week on 
the Dec. 17. 2004. chart with 368.000 
copies sold. (The set was later issued 
in an audio-only download format in 
September 2006.) 

Additionally. Sugarland's "Live" is 
just the third account-exclusive set to 
reach No. 1 on the Billboard 200. Less 
than a year ago. AC/DC's Wal-Mart ex- 
clusive, "Black Ice." began a two-week 
run at No. 1 on the Nov. 8. 2008, chart. 
And about a year before that on the Nov. 




1 7, 2007, tally another Wal-Mart set. Ea- 
gles* "Long Road out of Eden," became 
the first account-exclusive album to hit 
No. 1 . That was also the same week Bill- 
board and Nielsen SoundScan revised 
their chart rules to allow exclusive titles 
to appear on the Billboard 200. 

We doubt we'll have to wait another 
year to see an exclusive set rule the chart. 
Pearl Jam's "Backspace!, ' due Sept. 

20, is a semi-exclusive 
set with a good chance of 
capturing the top slot. We 
say semi-exclusive be- 
cause wliileTargel willbe 
the only major brick-and- 
mortar retailer that will 
carry the title, it will also 
be available through inde- 
pendent retailers, Pearl 
Jam's Web site and 
Apple's iTunes store. (We suppose this 
begs the question: When is an exclusive 
still an exclusive?) 

COMING SOON: Next week should 
herald high debuts by George Strait's 

new studio album. "Twang." as well as 
Cobra Starshlp's "Hot Mess." The for- 
mer is almost always good for a big firsi 
week. The last time one of Ihe country 
king's studio sets sold fewer than 
100,000 copies in ils debul week was 
in 1994. when "Lead On" started with 
58,000 sold. 



Market Watch 

Weekly Unit Sales 



A Weekly National Music Sales Report 

Year-To-Date 
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UBum- nuts 


This Week 


6,048,000 


1,286,000 20,853,000 


Last Week 


5.964.000 


1.295.000 21,222.000 


Change 


1.4% 


-0.7% -1.7% 


nisWtiklaslltev 


7.160,000 


1.145,000 19.437,000 


Chanit 


-1S.5X 
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YEAR-TO-DATE SALES BY ALBUM CATEGORY 
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249.376,000 213,765,000 


-14,3% 


Curraflt 


141,038,000 


115.118.000 -18.4% 


DIglulTiKks 


661,295,000 743,250,000 


12.4% 
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108,338.000 


98,647.000 -8.9% 
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1.033,000 1,065,000 


3,1% 


Deep (ilaJof 


77.382.000 


73.115.000 -5.5% 
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ALBUM SALES 
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CURRENT ALBUM SALES 

'08 
•09 



11S.1 million 



213.8 million 



SALES BY ALBUM FORMAT 

a 209,437,000 166,422.000 -20,5% 

Digllll 38.827.000 45.799.000 18.0% 

Casseiu 50.000 23.000 -61.7% 

mm 1.052.000 1.521.000 44,6% 



CATALOG ALBUM SALES 



98,6 million 



W«tMn SotfidScan counts u cuirani orty ules wllhin tha llrst IB montht o« an 
«lt>um'» roiMM (12 months lot cbMlcM ana altwms). TMt llvil utoy n the 
lop Mf of The Silboard 200. how«var. iciriBin as current. Tntes oioer than >a 
mcnttis ara catalog. DMp cataloe M a subMt of catalog for tffMt out mora tlun 
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CHART 
BEAT 

»Sugarland ind Gioriana team 
up for feats never before 
Bccofnpllshed In the 18-year 
Nielsen SoundScan era on the 
Billboard 200 and Top Country 
Albums. On the former list, no 
prior pair of country duos or 
groups had bowed slmultSfl- 
eousty In the top three. On the 
latter, the acts net the first 
concurrent top two starts among 
duos or groups In that span. 

»Creedence Clearwater Revival 
scores Its hlghest-chartirYg album 
on the Billboard 200 In 36 years, 
as "Opus Collection" enters at Ho. 
25. The legendary rock band lait 
placed higher when the No.15- 
peaklng "Creedence Gold" 
completed a string of seven top IS 
albums In 1973. CCR hai ted the list 
twice, wtth ISSS's "Green River" 
and 1 970's "Cosmo's Factory." 

Read Chart Boat 
every week at 
^IPr blllboard.com/chartbeM. 
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TItis collection o1 
kid-friendly venions 
ol hits iilie the 
PiBsyca! Dolls' "I 
Hate Tliis Part" 
enters wilti SB.OOO 
sold. It's tlH lOtti 
top 10 zMm in the 
"Bop" series. 




Snot the set's ei^ht 
B-sides and stray 
cutswmprevtouUv 
RtcauilaiT-fiKli 

ttKllRtllimthevre 
anlabtetogetlwr M 
in a standard CD or 
download (onnat. 



The five-song. Wal- 
Rarl-excluslve EP 
starts with Z4.000 
soM. II tealures 
tfKks from the top 
four rintsheis: Kris 
Allen, Adam 
Lamtwrt (pictured), 
Dannv Oohey flnd 
Allison Iraheta. 



la 

— Ttte sefs Ihree-vear 
anniversafY is Just 
10 weeks awsy-it 
iMas released Oct. 
24, 2006-and it 
tias yet to leave ttie 
top too. 



Amazon's HPI store 
offered the set at a 
one-day-only sale 
pii(eof$2.W 
during the tracking 
iHeek. sparking a 
72^ increase and its 
best sales frame 
(5,000 copies) siiue 
its second week ot 
release. 
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Aided bv Its avall- 
abilllv ii)SUrfa(i(ks 
slofes, ttte iKw 
artist's album starts 
tuith 4,000 copies 
sokf and bows at 
No.2onHeat- 
seefeenAHMnns. 



Eigtily-two percent 
of the album's first- 
WHk sales (4.000) 
tvHC digital down- 
loads. No wondpc 
The set was 
featured last week 
on the Iront page 
of Apple's [Tunes 
Nusic Store. 
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Hy Horning 
Jacket's Jim James 
adopts » pseudo- 
nvm for this six- 
song tribute to 
George Harrison. It 
also starts at No. 4 
on Kealseekers 
Albums. 



Selena Gomei. who 
is featured on itiis 
set. is Itte primary 
artist on the 
"Wliaribof 
Wavefly Place" 
soundtrack, wtiicti 
appears al No. 24 
with 18,000 sold. 






;i 




ARTIST Title 

UPRINT j. »UM6ER ; OiSTRIBUTIHG USEl (PRICt^ 


1 ii 


161 


139 


198 H 


y*f,'°^^4fa;'Dtfnf • Playing For Change: Songs Around The World 


i 


152 


140 


154 g 


^"1?"° , 116 9^, f''^® Thfough The Country 


1 


193 


92 




?7 ' Harry Potter And The Hall Blood Prince 


■ 


194 


152 


161 ; 


„, 1*1 Th. Truth Be Told 


i 


® 


171 


- u 


* J°n 1"^"°^" Homesick 


1 


196 


143 


163 


' -^-i ' iirmtMsiH MoitwMoiz33*,^MRQ 113 9a) Freedom 


1 




167 


1&9 : 


BRITNEY SPEARS (-ircus 


"1 


1W 


125 


85 1 


^'r"^'^" MSB. Strange Cousins From The West 


I 


M 


144 


137 Q 


^""^v",, Black Clouds i Silver Linings 


■ 




124 


133^3 


T"'^.^°"!:'".,,rJ! Hello Love 


1 


iei 


136 


120 


MICHAEL BUBLE Mictiael Buble Meets Madison Square Garden 


1 


162 


164 


162 




1 


16S 


160 


158 12 


METHOD MAN & REDMAN Blackout' 2 


1 


184 


149 


178 P 


SAVING ABEL c-..i— au_i 
SKIOIOD V.«M IStllCiiPiTOL 112 H| Abel 


*i 


168 


ISO 


IS7Q 


r=;?„,T * it M'.ij« ,1. .<, . n.O.O.T.S. <noul. Of overcoming Th. Struggle) 


■ 


168 


150 


150 p 


"*''"S?™aL i,.!»i " """^ George Harrison 




187 


176 


190 fTi 


JADAKISS „ , f..^ 


1 


168 


88 




LOS CREADOflEZ DEL PASITO OURANGUENSE DE ALFREDO RAMIREZ fti^^m^drfiJo En La VIda 


I 


% 


IBS 


16! 


THE DEVIL WEARS PRADA ^^^^^^ Branches B.lo» 


1 


170 








1 




1713 




SLIPKNOT All u 1- r' 

»n(nm«in» All Hope Is Gone 


eH 


172 


142 


105 


DEMI LOVATO . Don t Forget 






141 


101 Q 


SAADIQ _ , The Way ISe.lt 


1 


® 


ffl 




FLEET FOXES 


1 






ITS 


165 


.83^ 


^"^'*"-.!-^''.«„,„9t„ Day Ji Age 


e| 


176 


159 


184 [: 


HILLSONG United: [a_CROSSp','the_EARTH] ; ; Tear Down The Walls 

■I ■■(.. ' ■■ ■ r..:lll)WBlft ,'SOIi> MUSC 113^61 


■ 


177 


182 


181 Q 


...Itu ,13 11, 3 


a| 


17B 


180 


-D 


f?"""^" . , -V *° N° <^ Lo Intenlamos 






196 


-D 




1 


ISO 


155 


165"^ 


,„ Revelation 


1 






181 


121 




MARTINA MCBRIDE cui 

" Shine 


1 


162 


175 




SEAL ^.,,1 

...'.h,s.-«»(i,i«s«r,s .i.M. Soul 




183 


158 


171 m 


°°,r«i?™.n^si »v V.1S c .! Ill 4 Together Through Lfle 


1 


134 


103 


,22 0 


u°.'' ?^,t , Kidz Bop 1 5 


1 


lae 


188 


104 0 


JACK JOHNSON Sleep Through The Sialic 




186 


122 


87 ^ 


□ EVILDniVER _ Pr.„ Fo, Villains 


1 




174 




""J: """ftSPmix i.e Mi Some Mad Hope 


1 


LI- 


192 




SOUNDTRACK^ gi^. jiy,,^ -j^^ ^BO Original Series 






108 


174 Q 


MARILYN M«NSON^ -j^^ ^^^^^ g, ^^^^ 


1 


® 


197 


179 ' 


WILL DOWNING Classique 




161 


170 


138 


SUICIDE SILENCE ^ . No Time To Bleed 


1 


192 


183 


194 


k&IA t IAD 

LAKUL NA LIAH r««.«i«« t« Tu.«a 

.- .■ - . Auisi K I'lmi 




193 


189 




"^'™.,^ Year Of The Gentleman 




1S4 


147 


95 


JOSFORACOVi|BOY 




106 


137 


189 Q 


MERCYME ,0 

■iij ..^.LW6IA I6BO5.SONY MUSIC t18 98 C9,'DV0) 




1S6 


134 


192 E'' 


».l"°f"..,„ r ..„.,. i..„,„,.,.. Tak. ItToTh. Umit 


e| 


® 


E 


■ 1 


AARON SHUST 




196 


190 


188 1 


TITO EL BAMBINO- ^1 Ration 




180 


127 




VARIOUS ARTISTS^^^^ ^^^^ ^ ^haf. What 1 Call Th. 80. Vol. 2 




200 


184 




ISRAEL HOUGHTON tk. o™„ nr n... 





MAniKM .79 jasonma; 

DAMWIMWSBJVIO 30 
MAXWELL 



,31 PAPA flCACH 
PAfiACMUTE 
PftSSIONPIT 



MARTIMA hICSRIDE 191 MATTIMTHMeON isr KATVi-ERHV 

MEBCYW m K-VO 

METALLICA ItS MCKELBACK 

METHOD Wi» A REDWN 



MQMT 96 OWLCtly 

CHfllStnE UCHELE 63 

MODEST r-tOUSE 15 _ 

MDSOEF . - lis BMDF*l5trf 



SEfTilFR 

RASCAL FWns 33. 115 SWIfff WWW 

H-3 HEBEUITION SI WRC'S SHJsr 

6^ RISEAGAJNSI . Ill SJCKPUCt'ltS 
PHILLIPS. ClUIG & DEAN DICK ROSS . . 

*6 (UltVSRUCKEn 
FtlOENOC 60 

MLLIE tVlKltH 

mn. At flAPHAELSAAOO-.-iri JOf^DMSMftKS 

PLEASUPEP '-Z! SAVnCABEL 161 eHITNEVSPEARS 

SEAL 162 RECHA SPEICHW 



SUGARlAND 
?y SUiCIDf SILtWt 
tPoi' rAVlDRSWIH 



1,!1 (idMiyiH MOt(IA«A 3 ;i 

tfil mmn montoaa: the 
9, 30 MOVIE ta 
K^nnVPOTIERANDTIC 
NAU^t£nDI>RK;E. 153 



,132 SILVEHSUN PCKUFS . &7 Wff T VIi'l til! 

ii mAtK SiriHBA .SZ.Ml {5C0(Q(WSITSWMEB « MAMMMIA) 

SUPKHOT 171 AMERICAN IDOL SEASON SPOMSBCn SQUARCFHNrS; TAriTRC 

SOUUABOVTRLEM. 13^ 8 91 SPCNGaoeSGREAIEST WtMAWtStOCm 



TRUE eLOOO: MUSIC THE IHQ TIU3S 

FROM THE HBO ORIQIIM. OSMlEV TSOALE 

SEfliES m TiTo-KeuiieiK)' 

TWdJOHl 41 CHRIS lOMLIN 

TV^ISTA 



WORLD I 

TOWN AND COUNIflV tUNvemsT 

eiUES I4i4 WLCO 

VAASWAAPEOIOUn CKARLC WILSON . 



fid 

i '/!f't -. V' fJ TX 

m OISNET CHANNEL 

4-1 I>IAYUST 

NOW 30 to 6 

NOrtSI 2 W0WMrTS2009;3D0f 

NOW THAT'S WHAT I CAU THEVEARSTOP YtAH VEAH VEAMS 



.124 2009 TOUR COWiLAT^N WSIN L VAKIEL 



40 AMERICAN OOL SEASON MItS 130 trtOmCf ACtAWiWI 43 tAHHt UHWflWOOO 80 THE8£ISWL2 190 CHR6I1AN ABIBIS VWYWilES 

8 THESSONGEP U TRANSFOAMERS TKIROOAV 160 KEITH Ufl KAN 49 PLAVMG FOR CHANGE. ANDHIIS 

OISNETWIZWIOSOF REVENGE OF THE ROB THOMAS «Z SONGS AflOUND THE 

GEORGESTRAIT ICQ WAVStLV PLACE .24 FALLEIL THE ALBUM .58 U 126 



Data for week of AUGUST 22, 2009 I For chart reprints call 646.654.4633 



Go to wwv«/.billboard.biz for complete chart data i 39 

iterial 






SALES OAI» 
^nuikii in Bv 


EXCLUSIVE CHARTS 


^ Billboard. 


niclsen 


FROM BILLBOARD 


SoundScvin 


^™ 



TOP INDEPENDENT 









ARTIST Tlll« 

lUmu: 4 NUMBER DtSIftieuillW L/BEl (PBCEl 
Kl SOUNDTRACK Amwlcan KM Saason 8. Ths 5 Song EP 










JASON ALDEAN 


WhJc Open 






E 


PI 


CREEDENCE CLEARWATER REVIVAL Opus Coltectlon 






E 


1 


DORROUGH 


Dorrough Music 








10 


CHICKENFOOT 

: ■, !iai 


Cn«ken1oot 










ALL TIF.1E LOW 


Wotliinfl Peraonal 










■ ■ 






A 
V 


E 


1 


REBELUTION Bright Slda 01 Ule 

■..r ■ . I.Ti-.^LLtD S'JBSTSICC 50UNDLABS (H Ml 










JOE 


SIgnalure 




A 
W 


6 




PHOENIX 


Wolfgang Amadeus Phoenre 










LiiiillilJ VARIOUS ARTISTS Vi 
MillJNiW ■.li.L.'iLLU.iMV !38J IS 


ns Warped loir 2009 %ir ComiriHlDn 

81 


1 

1 






Is 

w 


CAGE THE ELEPHANT 

; . . : j.'i i is 9Bi 


Cage Ine E,leptwm 




12 


5 


> 


DJ SKRIBBLE 


Total Club Htis 3 






g 


i 


SILVER5UN PICKUPS 


Swoon 




V 


10 


12 


DANE COOK 

:.i . i' ■■ |15M CD.'UVD 


iSolMsd llkKtant 






E 


a 


TANTRIC 

■ ■■■ ■■ ■ 'OSOr.'ILG H5Mf 


Mind Control 






I 


] 


JULIAN PLENTI 


Jutian Plenii Is , Skyscraper 




W 


E 


1 


AMANDA BLANK 


1 Love You 






16 


11 


GRIZZLY BEAR 


Veckatimest 








VARIOUS ARTISTS 


Town And Country Blues 






17 


(4 


THE TING TINGS 

lit.' ; ,rr 58. 


We Slarl«d Nothing 




SI 


13 


i 


MOS DEF 


The Ecstatic 






JO 


Il 


PASSION PIT 

-Ktfii.l-K.is J:a96 COLUUBIA Wl Ml 


Manners 




23 


18 


■ 


COLT FORD 

AVeRAGE JOE S I0O1 98) 


Ride Through The Country 






11 


I 


SOUNDTRACK Many Potter And The Halt-Blood Prince 

•\VH - KE 3:-i152 il5 3Bi 






22 


1 


A DAY TO REMEMBER 


HomesKk 




8S 


M 


1 


CLUTCH 


Strange Cousirre From The West 




XT' 


26 


■ 


THE DEVIL WEARS PRAOA \ 


Vllh Roots Above And Branctes Beloyj 






41 




FLEET FOXES 


Fleet Foxfls 






29 


■ 


MATT & KIM 


Grand 






19 


s 


JOB FOR A COWBOY 


Rtiinatinn 






E 


1 


AARON SHUST 


Take Dvei 




32 




2 


LEE WILLIAMS AND THE SPIRITUAL QC'S \3S\ On Me 




® 




19 


PRINCE BRIA VALENTE 


LdIus Flow3r.'MPLSoUND;Elij(3r 




si> 


B 


a 


LUIS ENRIQUE 

... _ .. ^ 


Ciclos 




36 


« 




RAY LAMONTAGNE 


Gossip In The Grain 




A 


E 


1 


MANDY K 

'iANOV « OCIlAt EK iS BSl 


Mandy K |EP) 




A 


B 




BON IVER 

_.i.i],',i;MnAr. -js- i1J9B} 


For Emma, Forever Ago 




A 


E 


a 


MOVITSI Appclknyckar|2zz 

ri[iiT'.L EX ZCMEDVCENIRAL^gaai 






2-1 


3 


STRYPER 


Murder By Pride 






39 


5 


VARIOUS ARTISTS Atemaho Press 


Summer 01 Rodi Vtut Ulthnale Gude 




A 




a 


THE SOUNDS 


Crossirtg Ttte Rubicon 








Ari.iri. nRlGiriSL signal C129.|T.JNIV'tPEAL VZ'TDWM |1D 95! 








18 


METRIC 

■■--f. ■ .^.-.M'.- GAiJt, ;-4 Ml 


Fantasies 




43 


21 


di 


OUR LADY PEACE 


Burn Burn 




4« 


34 


n 


DIRTY PROJECTORS 

DOMINO rtr- ■•; s.}i 


Bitle Orca 




46 


31 




RANCID 

■■' i : i :^[rnpi' .is gai ■* 


Let The Dominoes Fall 




® 


B 


a 


CAMERA OBSCURA 


My MaMlIn Career 














47 


-15 


11 


IRON AND WINE 


Around The Well 






B 


a 


THE MAINE 


Can i Stop Won't Stop 






E 


] 


CHniS QUILAU^HIM WALKER SMITH'WEUSSA HOW JesusOJUni Comnal 






50 


■ 


VARIOUS ARTISTS 

;EAf;LE&!; 3C119 lu y^; 


Punk Goes Pop Volume Two 





For (he tourtti nontonsMulive week, Nkhael iukwi has Ume ol 
the top lout selkn on the Top Connpninslvt Abums chart. He's 
a) No. 1 witli ''Humter One)" (99,000), No. J with "The Essential 
Mkhael Jatltswi" (S4,OO0) ami Ho. 4 with "Thrilier" (47,000). 
iackun might vacate Ho. 1 next week, when Geortje Stfait's 
"Twang" afrives. 




TOP COMPREHENSIVE 
ALBUMS 



;2 SS ARTIST Till© 
!» A V.1MBEFI.' D'STflieuKHOLABEL IPRICE) 

. Kl MICHAEL JACKSON Number Ones i 

U). \P\Z SjfleS.'SOMV MUSIC <tS B8>'i; B8) 

SUGARLAND LIVE On The Inside 

JHCURV HARHVILLE 0131S1 iX'UMBH (H.W CRWDl 




MICHAEL JACKSON The Essential MichaelJackson 

E?l[ ■IG.'.CV a.i::' LOrjV VaSiC l25 9S> 

MICHAEL JACKSON 

[-iir .:-.t.i-v \ \rA'i MUSC I1B9BI 

VARIOUS ARTISTS 

I M ■Mv -..1, if.i :'iieK;SCr<y muSC tm an;. 



THE BLACK EYED PEAS 



^rJASHtfllLE) 519rM WRN tl3 Ml 



KINGS OF LEON 



Only By The Night i 



Leave This Town 



10 
12 

ia 

14 

IT 

® 

IS 

21 



MAXWELL 

I rpLLVB >. !9ti;50>ff MUSIC HS.^I '■* 



BLACKsummers night ^ 



KIDZ BOP KIDS 



TAYLOR SWIFT 



I DESER-: SIORM DEt J*r,1 OtJQBa'.'IDJMG (13 Ml 
SOUNDTRACK 



LtKO'G Way (Soundliackl 



Hannah Montana 3 



I ZAC BROWN BAND 



: GROnN.' ATLANTIC S1BS3I/AG |U 



I DEMI LOVATO 



■1: 



MODEST MOUSE 



No One's first. And You're New lEPi 



LADY GAGA 



SOUNDTRACK 



The fame i 

I FRRYTRgE.irirEflSCOPE O'ISDS'. iGA j^? M| ' 

American Idol Season B Thti S Song EP 



MICHAEL JACKSON 



SOUNDTRACK 



Hannah Montana The Movie i 



■a 


18 




EMINEM 

IMfl 5>i;.I; y ftfTinVATK lKTEBSCOM C12Bfl3 


113 9S) 


Relapse 






21 




JASON ALDEAN 






Wide Open 


• 




43 


55 


GREATEST ESEHaHZE 
GAINER IMWIBBBBBW 


miitiv 


Love On Ttie inside 
mm [13 91) 


■ 


2B 


24 




DARIUS RUCKER 






Learn To Live 


• 


XI 


20 




MICHAEL JACKSON 

E-1 . . . ■ ■ ■ ■ ...I'ly MUEC 


12 3B1 




Dangerous 


■ 


sa 


23 




NICKELBACK 

HU" ■; 1 : 1 . . V ■ !H 






Dark Horse 


a 


W 


17 




MICHAEL JACKSON 


1?iiH^ 




Ofl The Wall 


B 



34 

36 



9 



JACKSON 5 



The Ullimale Coileclion 



SOUNDTRACK 



Wizards 01 Waveily Place 



CREEDENCE CLEARWATER REVIVAL Opus Collechon 

i:'l. M - linens tl? !'li;i 

"brad paisley 



American Saturday Night 



JONAS BROTHERS 



UrHs, Vines And Tryvig Times 



I HP GREEN DAY 
59 



SHINEDOWN 



Zlst Century Breakdown 0 
Ttte Souitrl or Madness ^ 



DAVE MATTHEWS BAND Big WhEhey And The GrooGrux Ktr»g 



JASON MRAZ 



We Sing We Dance. We Steal Things. 



Lady Antebellum 0 



I RASCAL FLATTS 
LfR;: S'HIEI 002604 I1B3B} 



If C13C9f'lDJMGi129i 



KENNY CHESNEY 



46 

® 

48 28 
48 40 I 

SO 37 I 



8EY0NCE 

M.I- ■■■"•i.r'CSLUVBIA laaK.'SDHY VUSIC ■jtS.B; 



I Ajn..,Sasha Fierce ; 



BILLY CURRINGTON 



Lfflle Bit OF Everytliino 



CASTING CROWNS 

I'i .- I ■ 1 -ir.tfllOH |1B Si) 

ll^YLOR SWIFT 



JORDIN SPARKS 



SOUNDTRACK 



AhTICSU3?3'.AGnBM>'^: 



Rebeluliwi enters Top Rewae Mbuu (see chart. ri9hl) al No. 1 
witti neatly 9,000 copies sotd-tiK mosl sales the chart tias seen 
tof a non-RDb Mariey atbum since the iuiy ?1, 200?, chart. Ihal was 
when Coie Buddz' sell-titled set bowetl in the penthouse with 
TI.OOO sold. Tiie new Rebelution set was ptominentiy teatured in 
Apple's iTunes Music Store IkI weeli. tn turn, dliittal downloads 
account tor 76% of ib sales. 



40 



Go to www.billboard.biz for complete chart data 



®AOL 
VIDEO 



AOL>» 





ii 


-s 

So 


^1^1^^ Th» «r»ali'« nioM-«1rMniM vidao* on AOL 

'i^TlST ilUORifjT LABE.I 


1 


1 


9 


WHITE HORSE I 
ggg r»vinR ^win -ir, ■Jf.rnK.g n', ,tr:-,'., i;[i-.i:.liC J 




2 


9 


TELL ME SOMETHING 1 DON T KNOW 




■ 


I 


SNEAKERN IGHT 

1MNESSA HI;[)GENE i. 




1 


! 


LOVE STORY 
TAVLDH SWiri I3IG k-/.CIIINEi 




■ 


■ 


THYLORSWin |3IG VViCltiriE;ull\'EaSAL REPUBLIC ■ 






i 


PICTURE TO BURN 
TATLOIISWin IBIG UOCHINEi 






■ 


■JEW PI AQ^ir* 

DREW SEELIV a SELENA GOMU inA^^R A 'IF' 


a 


6 


4 


SINGLE LADIES (PUT A RING ON IT) 




IS 


2 


QUE ME OUEDES TU 

SHAK a* ::'..-|t I.'vY . LJ.Ii'li 


10 


9 


3 


TEARDROPS ON MY GUITAR 

lATLnS SWi:i -.r, '.'i. HINt. 






1 


CRANK THAT {SOULJA BOY) 

iCU-.H ajy ''E.JEM : jLLIFAPKilMffiKOPI) 




10 


a 


POKER FACE 

LADTCAGA ':.lr[.U'Ht,E »;0HLIVE.CHERRYTn£E,IMTEHSCOPf| 




i 


■ 


LET IT ROCK 

■tniH RUDOLF FEAIURIW IIL WATHE ICASH MGPftV.'Uhrt'ERSU. REf UBUC.i 


14 


8 


3 


CRUSH 

DAVID ARCHULETA m l:'.'F'JLG| 


16 




I 


ABOUT YOU NOW 

VinANOACDSGROVE I'l CKnCDEON COLUVBIA^ 




©JAH001 ^ 






■pU^g Tlw «i««h's inott-«r»8iri*4 sai>g« on Yahool Music 
ARTIST liWPRirJTlABEu 


1 


1 


.1 


Kl YOU BELONG WITH ME 1 
iWrS THYLUiis-Wlfl ^.IGUACHirJEi'UHrt'EflSALREPUSUC) | 




2 


3 


DAY N' NITE 

HtD CJC'l "jjL. ^OLL G : : D.'JNIVtfiEAL VCTDWri, 




■ 


■ 


HER DIAMONDS 

ROB IHGIMS itl.'i'.L),', i'LANTKl 




5 


7 


DON'T TRUST ME 

10HI3 il'lliiTu (.H.SH-ATlAHIIC'fiKPl 




a 


7 


WAKING UP IN VEGAS 

(ATT PIHRY 'C^rirO.i 




7 


$ 


1 KNOW YOU WANT ME (CALLE OCHO) 

PtlBULL :.iLt-iJ 




■ 


m 


BIRTHDAY SEX 

AWm ii.iit:K s.:iiuii; ii(f :m ieuwg; 




■ 


■ 


HALO 

lEVDKE iMU&e WQRiO.'COLUMBIA; 




LOVEGAME 

lADT DAIiA ,StREAWLirJE''kONLIVE.'CHEHRYie£i'1l|TtRSCDF=| 


u 


11 




SECOND CHANCE 

SMINfltDWJ 




■ 


■ 


KNOCK YOU DOWN 

KCH: >-il<:Lh iuni<iK3 (ANYEWESI A HE-VO iMOSLEY.'IOHE 4.'INT(aSCDPE| 






i 


HOW DO YOU SLEEP? 

JESSE r^CCART»l£r FLATJHING LUDACRIS HOL.YrtCCi^i 








FIRE BURNING 

SEAN KIMSTOH ^IV :» htlCHTS t^lCI 


14 


13 


3 


GOOD GIRLS GO BAD 

CaflHASrsfliHIPIEAI LElUMTGNVEiSISH infCAVIWhCF/FiaEOa'RAMEH.'ATLAIfnC.flflP) 






PLEASE DON'T LEAVE ME 

PINK |i.i.:rV:£,.i.:.i 




9 TOP REGGAE ALBUMS" ® 




&8 i| 


TITLE 

AHtlST iiWPflWT,' UtSTRieuTINQ iMEL) 


o 




I 


Kl BRIGHT SIDE OF LIFE 1 

BBfl REBELUTION ' HILL KIO 'COltT ROLLED SUBSTANCE SOUKDLASSt | 


o 




1 


1 KNOW A PLACE (EP) 

r,1ARl[Y ,IH3 Tt-E MAtlERS >IUFF tiONa'iSLAND.'IOJMG) 


3 


1 


7 


B IS FOR BOB 

I'M MOftLEY AND Il.£ WAtlERS .TUFF QONBlSlANfi.UMEi 


o 


2 


14 


FAMILY TIME 

IICGYMA^LEY r..-" I-Z'IGi 


8 


3 


7 


REGGAE GOLD 2009 

VAPinitS AB-ISTS iVf'l 


e 




1 


CONTAGIOUS 

TAPHJE fll-EY iVO| 


7 


4 


2 


HIGHER HEIGHTS 

PAPA SAN ' y-i\:' \ 


o 


; 


9 


SOCA GOLD 2009 

yAt^i^iiiri flK-isTS .'I 


o 


6 


'15 


GREATEST HITS 




5 


17 


EASY STAR'S LONELY HEARTS DUB BAND 

EASY STAR ALL-STARS [EASY STARj 




P 


m 


AWAKE 

JULIAN MARLEV jTU^F GONGi'GIIETTO YOUTHS.' UNIVERSAL REPUBUC.'UURGj 


IS 




26 


VIBES 

MEAVYO .sthlDt.fEDEBALf 


13 


10 


26 


ABOVE THE BONES 

H ShKA 1 1 Ll'.^Kl 


o 




23 


MR. BROOKS ...A BETTER TOMORROW 

MAVA3C T.vr, 




15 


59 


REGGAE GOLD 2008 

YARIDUS ARtlStS IVH 



■oil 

li 

si 

'A 
I 

■OS 

li 

II 
\i 



i 
ill 



Data for wcok of AUGUST 22, 2009 



AiFT.ikY SALES DATA 

1.10'* -nFI[0 BT COMPILED IT 

BDS SoundScw 



Billboard 




M HEATSEEKERS ALBUMS 


If 






_'':LL & rJUMBEn OlSIRIBUTING LABEL iPRICtI ^^^^^^^^^H 


m Title 






s> 






ARTIST 

ARTIST TitlB 

.A5EL & NUMBER ' DISIRIBUTIK LABEL 1PRICEI 






Bi 




1 ^ 








O 






Kb JULIAN PLENTI . 

MAifccan BT3- <wM| 


Lilian Plenti Is... Skyscraper 






26 




corr^ uiiT^uiuc^u 


1 


2 


HE 


w 


ANJULIE 

■,(:'i':.:[r; }3J'5f h:ah |U.5B; 


AnjLilie 




YM. 




® 


c 


■ 






3 






AMANDA BLANK 


1 Love You 






28 




4 


^ ^ 1*3 „1 Ml *• *" * 


1 


HE 


w 


■■.-J 1 ■ '■ I14MI 




Interpol's Paul 
Banks ts the man 




: 




WW 


YIM YAMES 


Tribute To (EP) 






,._a» 


34 


34 


J .■• Ml -.•..»■» r)W«WWK»> HI HoldOnTighl 




D 


1 


50 


THE AIRBORNE TOXIC EVENT 

■.■■■__r ■.■<CrCTf IOLi>H3 D';S27*;IDJMG 112WI 


The Airborne Toxic Event 




beliind "Jutian 
Plenti." wtikh sees 




E 


■ 


ANCHOR & BRAILLE Fell 








3r 


RANDY HOUSER 

J'll'.U;;*L 50U1H 011699 HO.Ml 


Anything Gocu 




iti album bow with 
slightly more tlun 
4.000 (opies. 




® 


E 


1 


1 iigggt Radiolarians III 






3 


24 


COLT FORD 

;,.---iA;.C.iriF-^. fCOl [IC Ml 


Rid* Through Th« Country 






at 


20 


4 


RX BANDITS 




a 


6 


16 


MATT & KIM 

. •■ . ■!!.. . .jir ,t! 3fl] 


Qrar>d 


m 




33 


39 


8 


iip.flijiv hrccr^UAiLi 

; . n "0' Love 






5 


34 


CAROLINA LIAR 

■ ■■ -I it3 38i 


Coming To Terms 


n 






34 


9 


G 


ZEE AVI ^^^^^ a: or''3vuMflG no itS' Brushfiro Records & Monotorte Present: Zee Avi 


J 




35 


3 


I'l'f^iV^il MANDY K 

"ANiTV K oKkiiAL EX isaei 


Martdy K (EP) 1 


\? ? 




36 


■i3 


ja 


.:.-jDi[praM,l3 9e) Siiclde Season 






12 


7 


TRAILER CHOIR 

■ ■ r, . 1 F .'J.-S \1 'is; 


Off The Hillbilly Hook (EP) 




r V 






43 


29 


"'^M 11, .,,5.i«eTO,UCI.l!8«UI.«S(n Ml "■"""'I' °" """" 


■ 1 


Q 


23 


2 


MOVITS! 

'.: I'^MEDr CENTRAL re 9B. 


Appelknyckariazz 




Allei the Comedy 






30 


7 


„■<■■ ' ,11 i»I»|.lMi EINiDoDeOro 


o 




14 


15 


SAFETYSUIT 

-.! ■■ ■ V/ri HIC9rB.'lWHGMt S9l 


Ufe Led To Go 




Central Records act 
appearHl July 2i on 


f- 


41 


5 


IMAGI NATION MOVERS imagination Movers: For Those About To Hop (Soundtrack) 


z 




13 


10 


DAVID GARRETT 

."ifCC-lCl/li'.'.UNIVERSAl CLASSICS GSOUPrtt 9lli 


David Garrett 




the network's "The 




7 


2 


: iVtr. ir o.| Trevor Hall 




m 






WOMEN OF FAITH WORSHIP TEAM 


A Grand New Day 




Colbert Report"— 
and garnered Iront- 




10 


3 


1°;^"/, " .,r™i° .°- „, Explains II All 




E 


ia 


2 


CHRIS OUILALA KIM WALKER-SMITH/MELISSA HOW 


Jesus Culture: Consumed 




page attention in 
the ilunes store- 
the album nelsa 




*> 


36 


23 


*Vr^ n Someday Came Suddenly 






E 


a 


THROW ME THE STATUE 


Creaturesque 






m 


HEW 


L> . ™' ■ " . I""™" l-lSl" 


A 




THIS PROVIDENCE 


Who Are You Now? 




5?% saks jump. 


m 


HEW 


DOUGBENSON ,iw. j.j 
, 1 M n 1 =1 Unbalanced Load 






16 


3 


BAND OF SKULLS g^j,^ D^^^^g D^,, ^^^^ 




ia 




sa 


37 


"^.fr"°i f La» flomanticas De Paneho Barraza Vol. II 


1 




FRUIT DATS 


The Ruminant Band 




WiIhatlo.2debul 

on Tap Contem- 
porary iazz AlbJiTis 








a 


"fn"."?" limm i=hi " '"> 




■ 


17 


2 


YACHT 


See Mystery Lights 






48 


45 


22 


n;° °""-i-*". ■,!.cc,,ri. BoBurnham 




22 


E 


1 


JAPANDROIDS 

POLyvir/>'L ia.i' in 9a> 


Post-Nothing 




t)ie trio earns Its 
1Zlh lop 10 set. 




Rf-nm 


EDWARD SHARPE & THE MAGNETIC ZEROES .,„ ,,„„ n.j„_ 

cm.iuuiiiT. urn, ii! VAGH«- .11 Ml "P """< Bslow 










THE VERONICAS 

ENC HilCOM SINE ^TBBil-f 'A'Sfl'JEt BIOS I139B; 


Hook Me Up 




including a 2006 
collaboration witt) 
John Scorield. 






NE-IiniT 


"c'S 0-" 0< "y Hand. 


1 






2 


DIVINE HERESY 


Bringer Ot Plagues 








27 


te 


While ImWalUng 










EVERYDAY SUNDAY 


Best Night Of Oijr Lives 








24 


e 


THERE FOR TOMORROW ^ ^^^^ p.,,,,, 

























4 HEATSEEKERS SONGS 



REGIONAL HEATSEEKERS "1 ALBUMS 



IsSH TITLE 



ARTIST liUPniNT / PROMOTIOIl LABa) 

I'M IN MIAMI TRICK 

IMFAD >l 




B7 


6 


WILD AT HEART 

GLOftmN* iil.'ii EM 5Tpftl^.f.WAEt'lfa D30S Wfln 


B 


6 


BOOTS ON 

ft«NDVhQ;ISE« JNI'^mSAL SOUTH; 




9 


SMALL TOWN USA 

.IIS'IN HnOPE n'AIV^ ' 


B 6 


6 


SAY HEY (1 LOVE VOU) 

MlCHttL FHANIl t SPMHHEAD iKlllJ Hlin WAIC AIIII-.llHlVEfiSAL ftEPUSllCl 


HE 


1 


MAGIC 

UlEHAEOMEi '.Vtr DIJKfV,. 


^9 10 


5 


ONE TIME 




6 


NOT MEANT TO BE 

Il-FaiTOFAn-AnWAS : i i J^fUHNERrBflPJ 


B» 


9 


WANTED 

.EiS i JAVIi M . 1-1 . ',1.. 


B|,i 


6 


BAREFOOT AND CRAZY 
.Act INC RAW 11 J 1/,'.: 1 \: 


13 


9 


LOVE YOUR LOVE THE MOST 

ERIC CHIHCM . .'.I'lM, NASH'J UEl 




UPRISING 


8 


8 


SHOW ME WHAT I'M LOOKING FOR 

CAROLINA I AP i"lLAMIC 


2 
12 


2 
9 


SEXY BITCH 

DAVID 3JETTA FEft-URINQ AKON 'GUM'A$1llAi.WtllK&>CAPIT0LI 
WHEN LOVE TAKES OVER 

DAUIC njETTAFEA-URIHO KELLY nnfUIND ^GUM' ASTfULnERK&CAPITOll 


14 


6 


SHE IS LOVE 

PARACHUTE VinCURY lE'jVGl 


IQ 29 


2 


WHATCHA SAY 

.ASQNCERULO i DLlUGA HEIGHTSrYrARMEP BRC^ 1 


19 


5 


DAYLIGHT 

FAAII A AIM Itii LABELI 


16 


9 


ON THE OCEAN 




9 


GETTIN YOU HOME (THE BLACK DRESS SONG) 

CHRIS YOUNG F:;, 




9 


AIN T NO REST FOR THE WICKED 

CACt'Ht E.ERHAHT lUSP.'jrVElJLGI 


19 


9 


CHILLIN 

WALE FEAtuniNli LADY CASA lALLIOQIIMIERSCOPE} 


^2 24 


5 


DO 1 

LUKE BRYAN . CAFiFOL t*ASKVIlLE| 


H 20 


6 


PANIC SWITCH 

SiLtfEFHSGN FICKUPS iDAdGERBIBBl 


22 


9 


RUNAWAY 

LOVE AND THEfT |CAROIWODO| 



MandyK(EP) 
Mandy K 



WEST NORTH CENTRAL ■ EAST NORTH CENTRAL 



Tribute To (EP) 

yim Yames 




MOUNTAIN 



I The Kin 
The UPaide 



Anjulie 



The Airborne Toxic Event 

The Airbarna Toxic Ewtil 



AdelitasWay 

AdeMas Way 



Swollen Members Presents: Prevafl 

E:,^eb:,li Biit And Nails (EP) 

Julian Plenti 

jgj Jutian Plenti Is.. Skyscrapw 

■ Amanda Blank 
rtovcvbu 



I 



Randy HouMr 

Anything Go*s 

Carolina Liar 

Coming To Terms 



Ride Through The Country 

Colt Ford 



Ride Through the Country 

Colt Ford 



SOUTH CENTRAL SOUTH ATLANTIC 



The Airborne Toxic Event 
The Airborne Toxic Event 



PROGRESS REPORT 



Adelitas Way, "Invincible" 

The band's self-titled album debuted at No. 16 on Heatseekers 
Albums three weeks ago, while its first single, "Invincible," climbs 
this week to No. 20 on Active Rock Songs. The song is the offi- 
cial theme to the "WWE Superstars" TV show. 




Yim Yames 

rnfrule To lEPj 



Anjulie 



Julian Plenti 

Julian PhntUs .. Skytcrapar 

Amanda Blank 

I Love You 



Yim Yames 

Tribute To (EP) 



The Airborne Toxic Event 

The Airborne Toxic Event 



Throw Me The Statue 

Creature! que 
j Yacht 

I St^e Mystery Ughts 

Jessy J 

True Love 

SvroMen Members Presente: F 

Basebaft Bat And Nails iEP) 



Data for wock of AUGUST 22. 2009 I For chart reprints call 646.654.4633 
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I Billboard 




^THE BILLBOARD HOT 100' 







£ 


Ss 


TITLE Artist 

RODUCER |50hGWfiiTEB| IMPRINI ; PROMOTiOK LftflEi. 


1 


is 


1 


1 


1 


9 


Kl > GOTTA FEELING Th« Black Eyed Peu 

1 ' - - I- -1 :.AVt5.API)IE0A.JO0MEZS,FS<GUS0N,DGUETIA,FRIt5IEnefl) O mtEHSCGPE 


1 




3 


4 




YOU BELONG WITH ME Taylor Swift 

" ""■.-""l- © Eic yACtiirjE'Ui v[RS/.L peflISLic 




2 




2 


2 




BEST 1 EVER HAD Drake 

i;f ■ C.iiVliELS D MfttflLTONl O VCJ'tG MDK[Y.:a&H UOfJEV/UMViflSAL MOTC'A'I. 




2 


4 


4 


3 






KNOCK YOU DOWN Keri Hltson F«alurii»g Kanye West & Ne-Yo 

■.-I" ■ i f 1 -.illJ.KCDSSOM.SSMIIHWARAICA.KWESli © MOS.fV.fONt 4 !h'tf--F^:flF'( 




3 


o 


5 


5 




USE SOMEBODY Kings Of Leon 

■ I.- -it Ml 1 SWIU .1 ECluOWlLt.M fOttOrtHt.N fOllOWliU © P.r.C Pk^h 


■ 


S 


o 


G 




6 




IdlinMjpHH DOWN Jay Sean Featuring Lil Wayne 


6 


O 


10 


12 




GOOD GIRLS GO BAD Cobra Starship Featuring Lo.ghton Mcester 




J 


8 


7 


6 




FIRE BURNING Sean Kingston 


■ 


9 












■. ' ■■ . II MiiVVAiB-iAiJii © i!Hi,:=n liFimiTit-ic 






o 


15 


22 




HOTEL ROOM SERVICE Pitbull 




fl 
















10 


B 


' 




BOOM BOOM POW The Black Eyed Peas 

',\ .-.jAi;: F fEDAS tEBGUSOHj G0ME21 © i ;,M ^,'[F^-:nr[ 




1 


11 


11 


d 




WAKING UP IN VEGAS Kaly Perry 




9 


IS 


9 


S 




LOVEGAME Udy Gaga 

■■r-:: ,:- ^f.:iTTi U KI-tVf.T, ©OO SIftf AMl.tSE.'KONUVf.CHf ftaVlBFF -.h'fRy.im 




5 


At 

w 


21 


41 


4 




a£LU£Q||| SHE WOLF ShaMra 

tT:1i:H;l|i][Hl7il1 SVEBAAAXR jmLISMEGARAKR J.DR[nEIUIIIU.S.EMOIC(m) 9 SOUVMUSC LATIHTPC 


13 


<E) 


M 


17 




OBSESSED Marlah Carey 

'•' :■" ■!■■ ■ ! C ;--£rtAF* iU CAREY ^ rM5H C A SliV/ARIl M> ISLAND. IDJVf, 




11 


IS 


12 


H 




1 KNOW YOU WANT ME (CALLE OCHO) Pitbull 

■'■^ . 1 i.V-l.nii in.l AaLINt^Kl D ^ERAPMiHi & flCStO h FA&ANO.PGOmiA A C KRrZl © illTq,x 




2 


16 


13 


10 




BATTLEFIELD Jordin Sparks 
-( TfLMJ /;f.";REL BIMCAN!ELU)W«lLIUreiL8*Myijmii).S.WArTEHSWWlK#J5,R'tO[:iF1 © 'i y.l il:. 




10 


17 


16 


14 




EVERY GIRL Young Money 




ID 


18 


18 


19 




PLEASE DON'T LEAVE ME Pink 

'.■ '.lit. ■, If <.: i: iSi © LAfAC-MH. 




17 


10 


17 


13 




BIRTHDAY SEX Jeren^ih 

IJ ^aiDK KjAMtS,MSCHULT7V ©O MICH K'tULTrTFF JO.M \U.Vb. 




4 




31 


35 




BREAK UP Mario Featuring Gucci Mane & Sean Garrett 

:■ ;iri[--; th.^iv^iird ;S gafbett scrawfdrd.R davisi © 333 e-hjh j r-wt 




20 


21 


19 


18 




NEW DIVIDE Unkin Park 

■.-!. © MACHINE SHOP.'WARIJER 3RCIS 


# 


6 




28 


31 






BIG GREEN TRACTOR Jason Aldean 

■ ' ' 1. INS C I yjAPI'V. O Fc:.,F't 0111V 




22 






34 




I M YOURS Jason Mraz 

■ >.T-.fi2,i © .■.i.,',Nt;c h^p 


B 


1 




26 


25 




21 GUNS Green Day 
■'.i-ii IBJ ARMSTROND.OREtM DAY) © 




24 


as 


2* 


30 




YOU RE A JERK New Boyz 

. :i T)i'ir,u<< F HflENJUtlH VI © ASVLUU,'VIARNEf< HF^n'.: 




24 


28 


20 


10 




DON T TRUST ME SOHI3 
. r ! -■■.'ICO iS.fORIMAN.tJ.MOTTE'- © PHOTO FINISH^ATUlNtlC'nn!' 


B 


7 




32 


28 




NO SURPRISE Daughlry 

■■ .^ ,1. IiALGMTHfCKflOEGER-R-WESTBEBCEDILLI © ^•f-'f^Z'- nv[, 




IB 


28 


22 


21 




THE CLIMB Miley Cyius 

ALtHANDER.J MASEl © WALT O'^fifcV HnLLV/Jniji. 




4 


20 


2b 


24 




SECOND CHANCE Shjn«down 

_'.■.■,■„... ,l! ^lifTli DBASSEITi © .ULtliHt 


B 


7 




34 


33 




ALRIGHT OariUG Rucker 




9D 




:■ r .:-[- -nnGtRsi © Capitc: „[ 




81 


27 


23 




POKER FACE Lady Gaga 
■i- ■ ■ . il 1- IJ ©OO 3IR£AMLINE;KONLiV£.CH6fl«l> ' Ptt lh:-:ii.-: 




1 


32 


30 


2B 




IF TODAY WAS YOUR LAST OAV Nickelback 

HI .- l,l::t;itlACK,.l WOuHICKELBAnK <; KROEGEai © Pr'^fiR^rNfjfk a^f 




19 


aa 


23 


20 




HALO Beyonce 

^ -[rrtr i; h.'i:v,'Lrs .:E kko'ailes.h teddeh lkbogahtp ©©0 musi: rt'^aL^.tcuvBi^. 


B 


5 


34 


33 


29 




PEOPLE ARE CRAZY Billy Currington 

. -i.'.Mi ttUJ L' ! i Ml '(':raN iB BRADOOCK.IJONESI © MEBCURV WASHVi:.t 




27 




36 


36 




HER DIAMONDS Rob Thomas 

© fMF.lFMi'flTLAMIC 




23 




A2 


^8 




ICE CREAM PAINT JOB DotTOUgh 

. ; . I- . .. © "(an.j&'-i 




36 




49 


52 




LOVE DRUNK Boys Like Girls 

■ WL. [,: .. ; : . L : -lOL'JlNDEH.D KATZi ©C:;JVBIA 




22 


W 


A7 


60 




THROW IT IN THE BAG Fabolous Featuring The-Dream 

..- ' '.i.KSOIi.C.ASIEWflfll'NASHi ©0 f-ltStm SHJKM.Htl .mv l|t..V.i. 




3B 


30 


38 


37 






SUMMER NIGHTS Rascal Flatts 

■ lULJVOX.SJAMtS.BUSflEEl ©Iv^iCSi^^^" 




37 




45 


46 




PRETTY WINGS Maxwell 

1 :"'.ir i.vj^;:: .i- :.i.,ifi vtis?E; 8© i::ijvbia 




40 


41 


37 


36 




YOU FOUND ME The Fray 

n-H(l'-"'i V ■■VtVi 1 -hE 'RAVJ KING ISLAOEl © ;^ir 


B 


7 


42 


39 


40 




EGO Beyonce 

; \v <■ IILI^B KNQWlESiEmLLJAMSMlii.i'*, JR B KNOWlESi © HUStC ttC^. i r . .I'J iii.v 




30 




50 


51 




MAKE HER SAY Kid Cudi Featuring Kanye West & Common 




43 














44 


43 


59 




FALLING FOR YOU Colbie Caillal 

"\ K ■.■..!.■■■ 1 .1 ■. 1 A.^LLAI.RICOWELSI © i.V.u-.'-''. HM ;-Lii 




12 


46 


44 


44 




WETTER (CALLING YOU DADDY) TMsta FMtunng Ertka Shevon 

<■■ ■ M !-« ,1: MiICHfa S LiliDUV.t ICCKRABIOSAFFOLDl © Gfl MOKi V ::Ai'i! I'l 




44 




46 


42 




LOVE STORY Taylor Swift 

.'I'.. ■.■,:!( 00 Bit MACHINE.llM.VERSJl; B(F,1.t;1Ii. 




4 


■ 


48 


47 




NEVER SAY NEVER The Fray 

I- "FL -RAVJ KING ! &Lla£l © E^IC 




47 






39 




THAT S NOT MY NAME The Tif>g Tings 

.1 3: MAK-||.0..'i:'t KSHlMO.K rtH(TE) © I:::'LJVP1A 


B 


30 


48 


40 


27 




1 HUN TO YOU Lady Antebellum 

■.■';,hWFiVaqi.:v ,;D HAVrtOODC KEUfV.llSCDirTDOUGLASi © CAP[TOl Ijnitiv .,E 


• 






51 


57 




SO FINE Sean Paul 




SD 




56 


53 




I'M IN MIAMI TRICK LMFAO 

^ •. '.^iintiy A 'jOHOy iLMFAO; ©0 ''Mjy f^'':'. ih'tc:^-::rif{ 




SI 




79 


95 




TOES Zac Brown Band 

•. -.lEGALL 1 BRnWH iZUHCWW.WOUflREIIE.JHaPKIIIS.SMULLINSl © HOMt GHOWN.ATI AhttC'eifi f IL MiCt 




52 




69 


68 




WILD AT HEART Gloriana 

V irHLETIC ;'A SEHLniCJ.KLAB S BENTLEY| ©© .'VBLiV HC^FIErWAilNEn snOi V.'FI. 




53 


o 


57 


76 




JUMP Flo Rida Featuring Nelly Furtado 

V :A1Erj,CiLGEE.I.BAR«R|7[HUA>ID,HCARENJ.eARK£RO.GOLD&-£'N.»rUP.rftDD,E0EWI: © POE eCY AUAhlii 




St 




55 


58 




BOOTS ON Rai>dy Houser 

y I'lft'^lHT C AUDRETCH in (R HDUSER.B KINNEY) © UNIVEBSAL SUF ' 




5S 



Two landmark 
Kcords could shat- 
ter next Issue: This 
we«h, the Peas 
matth Usher's 
mulDsong streak cf 
19 Eonsecutive 
we«ks at No.l.At 
No. U. "Vm Yours" 
lies LeAnn SImes' 
"How Do I Lite" for 
ttie longest Bill- 
board Hoi 100 run, 
even but leting thanks 
toa1?% digitnl 
spike (56,000 
downloads). 



m 

Afler peaking 
between Nos. 10 
and 94 with liis first 
nine chart entries, 
ttie rapper makes it 
badc-to-lucktop 
10s. "I Know rou 
Want Ne(Calie 
Odio)," this week 
at Ho. IS. reached 
No. 2 h June. 



13 ' 



The ifitemalioiial 
superstar improves 
by 57% on Hoi 
[Hgitat Songs (22-11. 
7S,0O0 downioads). 
See page SO lor 
details on the 
track's Ulin Pop 
Airplay coforatiort. 



Die Disney star's 
remake, new on 
Hot Digitai Songs at 
No. 24(42.000). 
returns the song to 
the Hot 100 54 
years ami one week 
after Pilot's original 
tompteled a 20- 
week run (peaking 
atHo.5)in19JS. 



r _ 
ii 




ii 


is 


TITLE Arti«l 

■ ' " !JCf F. iSOhSWHITEHl IKPRINI PfiOMOIION LASEL 


§ 9 




M 


74 




SMALL TOWN USA Jusllti Moore 

.1 ^Til'-ff .H D MAHfft J & ST^A'E^ J yOOaCi © VAir.R'. 


"—1 

m 


® 


68 


82 




SAV HEV (1 LOVE YOU) Michael Fnnti & Spearhead 

V rn.srni DLt.SAr R ^.h'.KE?-PEAR 'M raAtni.CVOU'lGl e BOO BOO'WAXWJTI UHl.VEREJiL SErjsLtC 


SI 


68 


54 






AMERICAN RIDE Toby Keith 


..1 

Mj 


59 


52 


50 




BEST DAYS OF YOUR LIFE Kellie Pickler 

■.! K I- ■•l.tr: r 'v.vi. [ . & ut.HfM 


• *l 


w 


65 


68 




LIVING FOR THE NIGHT George Strait 

' E^:V.'(; b jlR.Vl :ij f.r.-l.Mi S STRiVff.D DILLONI O MCfl WI1SH«..L£ 


■ 


® 


Si 
E 


SI 

il 


, MAGIC Sstana GomttZ 

■Baj'lEfl!VT11ET0t(WiyALL.llPlffDI« 6 WALI DIMFl' 


. 1 
"1 


w 


?8 






ONE TIME Justin Biebm 


..1 


S3 


60 


02 




1 NEED A GIRL Trey Songz 


« 


64 


63 


66 




LAST CHANCE Ginuwirre 


m 


w 


75 


«0 




SUCCESSFUL Dratte Featuring Trey Songz 




W 


S8 






RUN THIS TOWN J«y-Z, Rihanna S Kanye West 


m 


® 


80 


90 




BE ON you Flo RiiJa Featuring Ne-Yo 

ji', "iG ^,T " f.f ■' " 1 T ~i. ft*ID "J SMITH V ^ EfifKSEH TE HEP MAHSEN'i © -^OE BOY ATLAI.TIL 


17 


ee 


62 


64 




NOT MEANT TO BE Theory 01 A Deadman 


m] 


W 


73 






IT'S A BUSINESS DOING PLEASURE WITH YOU Tim McGraw 


"i 


W 


72 


73 




TRUST Keyehia Cole Duet With Monica 

ill' . 1 IF^F' ^AiH (K M COLE f TAVlORiO L ALF080) © IMAM'GE*f EHi'IK"EftSCrjF'F 


MM 

m 


© 


E 


1 




CELEBRATION Madonna 






76 


67 




WANTED Jessie James 


a 


73 


66 


56 




SIDEIVAYS Dierks Bentley 


«! 




E 


■ 




1 LOOK TO YOU Whitrey Houston 


•MJ 


76 


67 


55 




OUT LAST NIGHT Kenny Chesney 

.'-'.I, ■ ^ r ;:4;SNEV iK UHfS'iEVB J*i^E5;. ® HfiA 


It 


w 


81 


83 




BAREFOOT AND CRAZY Jack Ingram 




® 


85 


81 




LOVE YOUR LOVE THE MOST Eric Church 

:i r O'l 3'."H U PHEENEVi ij) il.^^'Ti"! l,.'iM •.■ , 


77 


78 


77 


75 




HUSH HUSH The Pussycat Dolls Featuring Nicole Scherzinger 

'i " 1 ^ : J r L 'ifi[£5J (A AOMfHWIEJ LAR0!i5l ■ WBO..£€fl. N SCHE'lilhfcl" FJ^EUFm. i-Ev' ; i 0ri':F 'Ft 


7S 


79 


59 


65 




GOODBYE Kristmia DeBarge 


• n 


60 


53 


15 




HERE WE GO AGAIN Demi Lovato 

ii'F'ii'if"" i'Th",.^ '4 1 RODBiliS M riLFAN'i © IIOLLV'/^OOC' 


m 


09k 
® 






UPRISING Muse 


M 1 


82 


70 


61 




1 DO NOT HOOK UP Kelly Clailison 

■lll-'iilil. ^ KtlHi N l.limi.t^Cll u fttLLSl ©ID.Rt^RUli 




® 


91 


97 




SWEET DREAMS Beyonce 

iiFi> r I'l'-.".. /I iju t'.iU'- -11 1 ' 1 ''j ' 1 II KK^WL ES J G SCHEFFER W ttlLKJNS flICO LOVEj © MUSIC VtfiRi f C'^' UMBiA 


"1 


® 


94 


99 




ONLY YOU CAN LOVE ME THIS WAV Kerth Urban 


••1 


86 


74 


70 




SHOVi' ME WHAT I M LOOKING FOR Carolina Uar 

-.' I.ijk; ', i v, . 1 ■ - -i . -. ■ -il, i © ftlLAMIF 


a 


09k 
® 


100 


96 




IMMA STAR (EVERYWHERE VkTE ARE) Jetemih 

v^-Hir ii- ii. ■ I-/.- . ■ Mil-'. a MICK SCHiJlIJ'Btf JUM.IO.'Wi-, 


n 




87 


79 




COME BACK TO ME David Cook 

^ :/l^^^Ll; i; m.'.l.:v i . QJDFK.ijriD. © f.ca p-wg 


83 


® 


89 


85 




SOUND OF MADNESS Shinedown 

n :'.',i,',ll: .fi z'a > r snssElTi © ailamii: 


K 


© 






ALREADY GONE Kelly Clarkson 


70 






H UIIF ■ 1 lAI-KMlhRIEOOeRl © 1'^ HWI, 




® 


92 


87 




GOO IN ME Mary Mary Featuring Kierra KiKi' Sheard 

A' ;,-'.i.'F-" . -.i.u ■1" ■" 'rt;iNS.CAMPOEiL.l*lK;HS CflM»BfLi; © MV a-.ou: :"..i:iyBiA 




Q 


00 


86 




I'LL JUST HOLD ON Blaks Shetton 

-C'lJ ..■ :■ . ; i 1. ...FN E StMPSONI © rtAfvLEI- 9RD5 iTIASHVILLt i WFt* 




® 






DIGITAL GIRL Jamie Foxx Featuring Drake. Kanye West & The-Dream 

I- 1 1 . 'i SfEWAHf I lASM K «E5I T-PAIIi,0 SALKiUHi © J KdTr 




S3 


56 






SEXY BITCH David Guetla Featuring Akort 

.1 i^.FIl.', ■ ,FF . _ ilHJRES :DGl)tT"AJCaf(DB6S.GTI.-lflF0flT,SVrEa:-(!AUi 0 :i,lM ASTP.ill/JE^t.S. CAf ITGl 


St 


64 


29 






REMEMBER ME Tl. Featuring Mary J. Blige 
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THE ONE Mary J. Blige Featuring Drake 
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HE COULD BE THE ONE Hannah Montana 
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D.O.A. (DEATH OF AUTO-TUNE) Jay-Z 
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WELCOME TO THE FUTURE Brad Paisley 
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WHEN LOVE TAKES OVER David Guetta Featuring Kelly Rowland 
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SHE IS LOVE Paractiute 
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BETWEEN THE BULLETS 



HISTORIC HOT 100 DIVA DEBUTS 




Madaima and Wliitiu-y Houston dfbiil on the Billboard Hot 100. upping 
thcii counts for career chart appearances. With "Celebration" (No. 71; 
32.000 downloads) her 55th entry. Madonna inoves within one of Dionne 
Warwick for the sccond-mosl Hot 100 hits among women. Aretha Pranklin 
Irsds with 73. Houstons "I Look to You" (No. 74. new on Hot 100 Airplay at 
No. 7^ with an audience of 17 million) is her first Hot 100 hit since 2003 
,iiid her 38th overall. Tlie bow puts her at No. 10 on the list of women with 
the most charted titles. —Gary Tnist 
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42 So to www.billboari:j.biz for complete chart data 



Data for week of AUGUST 22, 2009 I CHARTS LEGEND on Pago 43 
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SO FINE 
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YOU BELONG WITH ME 
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THROW IT IN THE BAG 
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BE ON YOU 
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KNOCK YOU DOWN 
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AMERICAN RIDE 
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WAKING UP IN VEGAS 
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DON'T TRUST ME 
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NEVER SAY NEVER 
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LOVEGAME 
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I'LL JUST HOLD ON 
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USE SOMEBODY 
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PEOPLE ARE CRAZY 
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EVERY GIRL 
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BIG GREEN TRACTOR 
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FIRE BURNING 

S6AH CIEBSraN ,f tHjr.o HblrjHTS'EPIC; 




RUN THIS TOWN 

JAY Z RIHARNA A AAFnE WEST <;ROC HATlORi 




P 


51 
67 


4 

2 


ITS A BUSINESS DOING PLEASURE WITH YOU 
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HOTEL ROOM SERVICE 
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SUMMER NIGHTS 
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21 GUNS 
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PLEASE DONT LEAVE ME 
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SECOND CHANCE 
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ONLY YOU CAN LOVE ME THIS WAY 
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BREAK UP 
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THAT'S NOT MY NAME 
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OBSESSED 
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LOVE STORY 
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BEST DAYS OF YOUR LIFE 

AELLIEPICRLER <rc E'lT. 




2A 


49 


I'M YOURS 
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THE CLIMB 
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SOUNDS LIKE LIFE TO ME 
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JUSTIR NOORE iV.UC.T 




GETTIN YOU HOME (THE BUCK DRESS SONG| 

:hHS YOUNG 'ic.i IJ3 3HV .a 


25 


23 


10 


EGO 

QEY0W:E MJ- ■.',', .n.: . ,', 






IS 


10 


NEW DIVIDE 








74 


10 


NOT MEANT TO BE 

THEORY UP A DEAOMAN Pu: HUACHLHNtR, F3RPi 






«)ni(Kl oiC top AO. adUI co-itsinpoiiiiV R&S/hiP'lap. coLntry 

nonttOfvd 21 ioi»i i rtar, 7 <Ui-i a lu-, uma k ,ha-cI u> 




















(T) HOT DIGITAL SONGS 




-a is 


TITLE 

JtRTiST iiwrn NT pn^'W—iDK maCLi 








Hi 


l\ 
si 


TITLE 

ARTIST ilFJPRlFr ' PROMDIIDII lASEL) 








Hi 


ii 


TITLE 

ARTIST I'TPplfn ' PROMOTFOFI ITABELl 




1 1 


9 


K|l GOTTA FEELING 

(f)(fH^ TMt lUCIl EYED PEAS |:«r£BSCOI>£i 








29 


33 


POKER FACE 

LADY GAITA Li", I.'^L'LliE SCRL'i'I CHtPfR'TRillKTEflSMf^] 






f.1 


20 


40 


FOREVER 

CRBFS BROWN i. 'I'E 




2 


! 


5 


DOWN 

M StAM Far .1. WWM ly^H WTf'VftWSftl. HEf.CLi;i 


■ 


® 


4/ 


6 


IM IN MIAMI TRICK 

LMFAD 'T'TT'' rnr., .'.ic-.L — ^E 




52 

o 


10 
59 


2 
2 


REMEMBER ME 

T: FEAF MARY 3 BL^E I'TRAND HUSTlf ATlARTFCl 




3 


3 


26 


USE SOMEBODY 

«IH:>S U> LtCJN K! 1^ hMlV 


26 


25 
45 


16 
4 


BIRTHDAY SEX 


THROW IT IN THE BAG 

FA1CLJ33S FEAT THE DBEAAAiCtSi'r ETCPMCfT ajaliU1|:.i 






5 


10 
IS 


GOOD GIRLS GO BAD 

v.'si'mi']r.iiiT.\f]i^ 


ICE CREAM PAINT JOB 

DORRCJGH iCfMLS El 




54 


37 


5 


HE COULD BE THE ONE 

HANNAH HONTARR i PJALl 3 SNEVi 


• 
• 

■ 
• 


YOU BELONG WITH ME 
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SECOND CHANCE 

SH REOawN i.iTl.'.rjTlC, 




62 


6 


WANTED 

3ESSIE JAMES ,'3EHC0RY3r jWCl 


OBSESSED 

MAH'AM CA1ET 1 ^-ANli' DJMGi 


37 


35 


14 


NO SURPRISE 

OflJCHTrY ■'^^.TR^fLi 






2 


DAYLIGHT 

NAFF A tit I'rLCFP LAHLl 


• 

■ 


BATTLEFIELD 

joHCiN s;>A«KS • ■ (ivf.Jib; 


38 


33 


30 


THATS NOT MY NAME 

ThF T1FJ3 ''RGS "i , iM-l- 


S3 


55 


12 


HER DIAMONDS 

RGB TRDWAS Tl'P.;'-' ■.T.A'lTi'Ci 




H 


12 


21 GUNS 

GRLIH DAY i ! ■" -li Cr ■ 


• 


39 


19 


1 


HERE WE GO AGAIN 
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SAY HEY (1 LOVE YOU) 
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FALLING FOR YOU 
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NEVER SAY NEVER 
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IF IT KILLS ME 

3AS0N MRAI lAT.ART .CRRP' 
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MAKE HER SAY 


SO 


26 


SEXY BITCH 
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ALBUM CHARTS 



Sdles data compiled from a comprehesive pool ot U.S. musK 
mefchants by Nielsen SoundScan. Sales data for R&B/hip-hop 
retail charu Ii compiled by Nielsen SoundScan from a rutkinal 
subset ot core stores that specialize In those genres. 
# Albums with the greatest sales gains this week. 



Where Included, thrs award indicates the titte 
with the chart's largest unit increase 



wtn included, lha award indicates the tttte with 

I ch.irt's biggost porconlngo growth. 
IndiciMcs album cntcfcd top 100 of The BiSlK^ard 200 
<M>d has been removed from Heai^eeken chart. 



PRICING/CONFIGURATION/AVAILABILITY 
CD/Cdu«>ttc price* arc suggested list or equivalent prices, which 
ate pro}ecled from wholesale prtces. P after price sylicates album 
orUy av«ilab4e on OualDlsc. CD/DVD aftor prico IndicAtn CD/DVD 
combo ooty avallabic. o DualDiic avBllable- * CO/OVO combo 
available. ' Indicates vinyl LP Is available. Pricing and vmyl LP avall- 
abdity are rtot included on aJI charts. EX after catalog number Indi- 
cates title is exclusive to ooe account or has limited distrit>utlon. 



SONG CHARTS 



Sc« legends an rcspcelivn chart pages fo( the Billboarel Hot lOO 
and Hot R&B/Hip-Hop Songs. 

RADIO AIRPLAY CHARTS 

Hot 100 Airplay. Rock Soctgi. Hot Country Songs. Hot Rap 
Songs. Christian Songs, Hot Latin Sor>gs and Latin Airplay charts 
arc compiled from a ruilional sample of data supplied by Nicftcn 
Broadcast Data Systems. Charts are ranked t>y number of gross 
impressions, computed by cross- referencing exact times of air- 
play with Aibltron listener data. Mainstream Top 40. Adult 
Contemporary, Adult Top 40. Alternative, Triple A. Active Rock. 
Heritage Rock. Mainstream R&B/Hlp-Hop, Rhythmic. Adult R&B. 
Hot Chnstian AC Songs. Hot Gospel Songs, Hot Dance Airplay, 
and Smooth Jazz Sor>gs are ranked by total detections. 
0 Songs showing an increase in audience (or detections) 
over the prevtous week, regardless of chart movement 

I Where Included, this awArd indicates the titte 
witti the cf^arTs largest airplay increase. 

RECURRENT RULES 

Songs are removed from the Billboard Hot 100 and Hot 100 
Airplay charts simultaneously after 20 weeks on the Billboard 
Hot 100 and if ranking tielow No. SO. Sor>gs are removed from 
Hot R8B/Hip-Hop Songs after 20 weeks if ranking below No. 
50 Songs are removed from Hot Country Songs after 20 weeks 
if ranking balow No, 10 in detections or audience, provided that 
Ihoy are not still gaining enough audienco points to bullet or it 
tfwy rank below No. 10 and post a third consecutive week of 
audience doclina, regArdless of total chart weeks. Songs are 
removed from Mainstream Top 40. Rock Songs. Mainstream 
RAB/Hlp-Hop. Rhythmic Hot Latin Songs arKJ Latin Airplay 
charts after 20 weeks If ranking below No. 20. Descendlrtg 
songs are removed liom Adult Cof^temporaiy arvd Adult Top 40 
after 20 weeks if ranking below No. 15, after 36 weeks If ranklrtg 
t>elow No. )0, oi after 52 weeks if ranking t>elow No. 5. 
Descendmg songs are removed from tfte Adult RSB, Christian 
Songs. Hot Christian AC Songs, Christian CHR, Hot Gospel 
Songs. Hot Dance Airplay arvd Smooth Jazz Songs charts aftef 
20 weeks and it ranking below No. 15. 

CONFIGURATIONS 

9 CD single available. ® Digital Download available. O DVD 
single available. O Vinyl Maxi-Single available. O Vinyl single 
available. O CD Maxl-Slngle available. Configurations are not 
included on all singles charts 

HOT DANCE CLUB SONGS 

Compiled iTom a riational sample ot reports from club DJs. 

^ Tttlos with the greatest club piny incrsaso over the previous week, 

[jiTT n Tlw award »Kicates the title, currentty Ijetow the top 20 ar»d on 
uSm the chart the week hcfewe, with the I,v9mt increnw in points. 



AWARD CERT. LEVELS I 

ALBUM CHARTS 

• Recording Irvdustry Assn. Of America (RIAA) certification for 
net shipment ot SOO.OOO ait>ums (Gold). ■ RIAA certification for 
net shipment of l million units CPlatinum). ^ RIAA certification 
(or net shipment of 10 million units (Diamond). Numeral within 
Platinum or Diamond symbol indicates album's mutti- platinum 
level For boxed sets, and double albums with a running time of 
100 minutes or more. tf>e RIAA multiplies shipments by tfie num- 
ber of discs and/or tapes. Certification for rvet shipments of 
100.(X)0 units (Oro). Certification of 200,000 units (Platino). 

' CertiRcation of 400.OO0 units (Multi-Platino). 

SINGLES CHARTS 

• RIAA certification (or 500,000 pwd downloads (Gokl) 

■ RIAA certification for I million paid downloads (PIntinum) 
Nwneral within platinum symtooi incScates sor>g's mtiBiplatinum level. 
RIAA certification for net shipment of 500.000 singles (CoM). 

MUSIC VIDEO SALES CHARTS 

# RIAA gold certification for net shipment of 25,00O units for 
video singles. RIAA gold certificalion for not shipment of 
SO.OOO units for shortform or tongform videos. ■ RIAA pl.-itinum 
certification for net shipment of 50.000 units for video singles. 

RIAA pl.itinum certification for sales of 100,000 units for 
xhortform or longform videos. Numeral wKhin platinum symbol 
indicates song's mutliplatinum level. 

DVD SALES/VHS SALES/VIDEO RENTALS 

# RIAA gold certification for not ^ipmenl of 50,000 units or Jl mil- 
lion in sales at suggested retad pnce. ■ RIAA piatinurn certification 
for sales of XX),000 kvvts or S2 million in sales at suggested retail 
pncc. IRMA gold certiflcatkin for a minimum sale of 125,000 urrts 
or a dollar volume of £9 million at retail for ll>eatrically released pro- 
grams; or of at least 25.O00 units arxl $1 milbon at suggested retail 
for non-tt»ea(neal titles. iRMA ptalirn*n certirieation for a minimum 
sate of 250.000 units or a dollar volume of $18 million at retad for 
theatrically released programs, atxj of at least 50,000 units and $2 
million at suggested retail tor non-theatrical titles. 
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While lulure "American Idol'' quest judge Katy Petry cedes the 
Hakistream Top 40 summil to the Bta<k Eyed Peas, one of IIm show's 
p»I (bainpioiH seb a fvmit reconi moRg "Mol" contestants. 

Wf SNSM vklir Joftti Sfaito ctVects hm hiirth amsecutive lop 
W in as manv tries, « "Battlefictd" charges 11-S. The tttle track to her 
second sKwrn follows a trio of top lOs last year from Ftef detiit setf- 
titled set: "Tattoo" [No. 
S).'-No Air" (No. 2) and 
"One Step at a Time" 
(No. !). Sparks is the 
first "Idol" alumnus to 
storm the clian with rotir 
top 10s. passing 2006 
tiiulisl Ciwls Daughtry, 
whose band arrived with 
tliree: "It's Not Over" 
(No. D.-Home" (No. J) 
and "Over You" (No. 4]. 
TIte group's lourtli pop 
single, "Feels Like 
Tonight," peaked at 
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Upl.l million 
impreuioits, 
Mooie's swond iin- 
qk becomes his 
litst lop 10. The 
rookie singer's 
debut tra<k, "Bach 
Thdt Tiling Up." 
peaked at Ho. }3 on 
ttie Dei. 6, 2008, 
chart. 




The lourlti-seaion 
■'Nashville Star" 
winner achieves 
his highest (hart 
peak to date, 
crossing the 
Aiipowei threshold 
with spins at all 
but two ot the 128 
slalions monitored 
lor this list. 
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BETWEEN THE BULLETS 



NO. 1 BY A HAIR 

ik^^^^H in one of iht- lititlest No. 1 contests on 
*!'^'^^H \ lot Country' Songs since its shift from 
detections to audience-based rankings 
four years ago. Taylor Swift's "You Be- 
long With Me" becomes the artist's 
fourtli No. 1. replacing Darius Ruck- 
cr's "Ahighl " atop the cliart by just 200 
audience impressions. Sv^ift's song reigns with 57.359,300 
impressions, while Ruckcr's track finishes with 37.359.100. 

Since |anuary 2005. the only tighter races happened on 
the |une 25. 2005. chart (a tiebreaker between Nos. 1 and 2 
witli 34.945,900 impressions) and on the May 19. 2007. tally 
(another tiebreaker with 35.065.900). —"^ade jessm 




Data for week of AUGUST 22. 2009 I For chart reprints call 646.654.4633 



Go to wwvtf.billboard.biz for complete chart data i 45 
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SOMETHING SPECIAL Will Downing 
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MY PARTNA DEM Rich Kidz Featuring Young Dro 
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THE BEST PART OF THE DAY Urban Myt-lic 
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FUTURISTIC LOVE (ELROY) Yung L.A. Featuring Ricco Barrino 
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NOVEMBER 18TH Drake 
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SLOW DANCE 
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BETWEEN THE BULLETS 



MARIO TAKES 'BREAK' TO NO. 1 




Mario previews his m*xt albiiin. "D.N.A." (Sept. 29). with "Break Up." The 
song rises 2-1 on Mainstream R&B/l lip-Mop. It s the second chart-topper 
for the Bahimore native, who spent seven weeks atop the Hst with "Let Me 
Love You" in 2(H)4. The song's featured artists. Gucci Mane and Scan Gar- 
rett, each earn first their trips to the chart's peak. The chart's former 
leader. Drake's "Best I Ever Had" (No. 3). spent seven weeks at No. 1, ty- 
ing Yiing)oc's "U"s Coin' Down" for the longest stint by a debut male artist 
this decade. — Raphael George 



Data for week of AUGUST 22. 2009 I For chart reprints call 646.654.4633 



Go to www.billboard.biz for complete chart data i 47 
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The vtleran trio Phillips, Ctais S Dean lands 
its rirst ctuil-tDppef and biggest one-week 
sum on Top Christian Ubums. as "Fearless" 
sells 10.000 (opl«s to enlet at No. 1. The 
rank tops Ihe act's No. 5 tww with "Let the 
Worshippers Arise" in October 2004. 




Witli spins atlOot the 44 stations 
monitofed for the chart, Vickte Winans 
bows at No. 28 on Hot Gospel Songs 
(viewable in lull at billboard, biz/charts) 
with the title track/lead single from "How 
I &ol Over," due Aug. 25. 
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CnOLP 1 CAEW rEnuEN-'WOR: :jR5 


• 


3 


19 


LEAD ME JESUS 

aPEu I'JJit A IPRAIZE J| (11 11 1 V 


3 


12 


6 


MY SWEET ESCAPE 

nUH lie HOM Ti:iOH i MAIL 




9 


17 


1 WOULDN'T KNOW YOU 




10 


18 


BORN AGAIN 

IHIHO OAT EEAI lACEY MOSUt ESStNllAL'PLG 




■ 


■ 


THEY THAT WAIT 

EREG HAMEADMDFEAT ,01HF KEt iLG 


|. 


13 


8 


FROM THE INSIDE OUT 

SEVtHlHOAY SLJMBE^ i fl. TCOT.i A hail 




13 


26 


JUST WANNA SAY 

ISRAEL RC.ir.KTlN 


W 


It 


13 


LIFE IS BEAUTIFUL 

F=aESS PLAY r "L.i'J 


1^.1 


12 


29 


GOD IS ABLE 

JOE LEAVE.L A s: r-fv^Et* 'EypLi iiioiR yy^ti. 


t4 


14 


18 


OCEAN WIDE 

TPE AETEFi 'IC 




14 


41 


PEACE AND FAVOR REST ON US 

(URl CARP A THE AJRT CARP SiMOERS KCG.'J^a 


IS 


16 


9 


MORE BEAUTIFUL YOU 

jaNNY OlAi 


m 


IS 


16 


ALL 1 NEED 

BP*N COURTNEY WILSON l - RH KiE HG.'MUlvC WCRLO 


16 


15 


14 


FADING 

CEDYEER CQWN INO 


m 


16 


13 


RIGHTEOUS FORSAKEN 

RISHCP EOCIE LONG FEAT GW .1 ' lA'ATF.il 




16 


8 


FALLING DOWN 

TflOMA ."-r[ 




17 


15 


LOVE LIKE THAT 

TREBRVATJBDTFIA' ^EAWWLUAIBBLACtJAmiMKIWtt 


m 


19 


9 


LEAD ME TO THE CROSS 


IP 


20 


6 


RESTORED 

J MOSS 1 - i^M . . -.i - LLNTRlC .ILG 




20 


14 


ONE OF THOSE DAYS 

JOYWILLIAWS IN' ■;! "■ 


m 


16 


16 


WITH YOU ALWAYS 

IRCT SNEEC EM H.; l.:.^: 'LL 


i" 


17 


20 


CAN T TAKE AWAY 

MINESCHAIH vURH 




19 


11 


EVERYBODY DANCE 

JAMES flORTRSON JC 


w 


22 


7 


CLEAR VIEW 

lAL A ACACIA tSSENI ALfLG 


m' 


25 


2 


GOD FAVORED ME 

RlZEAAJI WA.It= i LfC =EAT EEMVN SAPPi OJ HOOEM EeTYOfi 


22 


21 


19 


GOD OF THIS CITY 

B.LElflEE -JLC 




23 


18 


BETTER THAN THAT 

PRil TAMVEH ■ ■ .1 




24 


3 


FORWARD MOTION 

TKJJSAhO fCiOi HP JICH ;*i i L.i'i . 




21 


4 


BROKEN VESSEL 

JEfE EAAjCRS (UI lASRELL GHKEIR Vu^lL ONE 


o 


38 


4 


ITI.'iVtU 1^°" LOVES 1 

[HilEllIH DWIDCFCWDERBAADf[£ltPSSWmUB«CIC | 


24 


22 


11 


THE CORINTHIAN SONG 

tflCAR STAMPLET 'IT;"!,! :! 


© 


23 


5 


IT JUST TAKES ONE 

ADCICONHOAO L.: 






HELP ME BELIEVE 

KIRA FRANKLIN ED YO SOULODSAtO CENIHiCi'JLG 
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80S SoundScan tJUHJW\iAl^ti 



^HOT DANCE CLUB SONGS 



nicison niclsen 



JAZZ/ 
CLASSICAL ' 





ii 




TITLE 

ARTIST yPRINT PROMOTION WBEl 

Vn WAKING UP IN VEQAS 

BCa K»Ty PIPHY :ap;tol 






W 


ii 


So 


TITLE 

ARTIST IMPftlNI ■ PflOUOTOH LABEL 


o 












El 


26 


7 


TOTAI IV MIIUD 

TCD ViS:^ ■;. - ..n.' 






CRAZY POSSESSIVE 




m 


37 


3 


i^ccD IT i^niw 1 mincD 
nccr' II uL'Im LUUUCn 

MAJcn .AZE^ v-. -Lii- nni\h':iy;fi 




10 


FIRE BURNING 

S£AM tINSSTOM ;[LUGA HEIGHTS' [PIC 




m 


33 


6 


WHILE YOU SEE A CHANCE 

M«!I ZAHLCt ffAlllHItG fliaY PORKB JAFIfV SOriiV- 


Us 


11 


MONEYS TOO TIGHT TO MENTION 2009 

SiWPLYIED f ■'i'L'PECCOM'IAiOHSTIE 




■221 


MUONW WARMER BROS 1 


5 


7 


7 


BE ALRIGHT 

KPISTINE W M > H'..AIIt 




m 


40 


2 


vi\j\j^u vb SB en 1 nB unB 

SOLWIllE msiZ lVOfli.D;GtfFtN I1It«SC0Pe 


6 


9 


5 


SWEET DREAMS 

SEYONCE 'J.I' iC '.v:-niO;CDLUMBiA 






31 


10 


iT'4 ai DiftUT iT'Q nK 

II O MLrllvini, II D Ul\ 

AsHiETiisoAit UHlrS 


7 


10 


1 


GOODBYE 

KRISTIMI* OEHPOE 50D*POP.'ISLAHDTPJMC 






m 


« 


DEEP INFLUENCE TEATUniHG ZELMA DAVIS BLUEPLATE 








11 


HUSH HUSH 

THE F^^3SY-« DDKS FtWllUHG MCDLE SCWHIlNilBI KltPSCCPf 




24 


6 


AT tJil n 1 /*■ LI T 

A 1 MiUniun 1 

JIMMY Q nOEINSOK PRESEMTS CUVOX J MUSX 




8 


12 


GIVE YOU EVERYTHING 

EH dp JPYNE -■ 






39 


4 


t uB 1 LIr 1 BU 

ERIDK MoatLLO FEATUHiNG OESOHAH COOPER aUifLIMINd. 


Iq 19 


10 


PATRON TEQUILA 

WJL SC G PLJ TEATJHIIIC LA J3Pt a EVE rtLLIflV.1HTrPS3:PE 


m 


44 


2 


WAn 1 cu 

JESSIE JAMES MfSCUPV li.jVa 




4 


BULLETPROOF 

HflOU]En:.iT.np CHERRYrp-E:SI£P5CDPE 








G LI C LU O 1 C 

ant nVJLr 

SHAKIR* :>DN> UL3IC UTiri EPIC.-SOtlV MUSIC 


^Qj 16 


6 


1 GOTTA FEELING 

THE BLPCl EYED PEAS iH'f PfiCGPf 




m 


41 


3 


ULTUV V4*M 1 WAMUA Ul IDT UC QO DAn9 
WtlT TIJW TTAnnA nUrl 1 IWB 9U BMUr 

Nicii HicnAsns ■jii>;i|iir"fiHD? r:u' 


H M 


g 


ANOTHER DAY 
SOPHIA »IAY 






36 


16 


WHEN LOVE TAKES OVER 

□«1DQU[Tll^^^AfllF:^ttS[U.'fr:WLft'^: .r.' :.-■»!. f.'-r.-. 




17 


9 


ATTENTION WHORE 

DiADMAUi A MELEEEFBESH PlAY 








EVERYBODY SHAKE IT 

FULPMI ROSARia FEXIUFUHS SHAWN CHRISTOPHEII aLUCPLAIE 


1 


13 


13 


LOVE ETC. 

PET SHOP BUYS AI- HALPJEIWCAPIIOL 






32 


7 


MDKc IS MOnc 

HEIDI MChlAG ■ -11 CirCtt'iRP 




12 


9 


DROP A HOUSE 

QJ OEWIU fEAT.PlH: HEjCBER LESH WESISAI^ LAiELTDUUY BJT 




16 


13 


MRtjtW iri^cri 1 




6 


SHOES 

-ica-'.;tgaijg-ji30 






« 


3 


WUIATCUA UiUATCUA 

MLPM FALCON .'lEflvCJS 


20 


6 


ROSE OF JERICHO 

BT 'L"HYER^ 




m 


SO 


2 


RIGHT HERE 
CARHEN REECE It/iLME 




21 


8 


ARMAGEDDON 

JESSICA JABBELE M^flCUPv lEJva 






36 


6 


RISE 

CYDilFLARE M jy.iL: l-_il'<r 


20 




11 


SING 

MYHOrJEJA CL'PD 






49 


2 


I M A FUCKING CELEBRITY 

DJ tlVBn 1 1 IHh 




B 


s 


PARANOID 

lONflS BP:TPEH5 ^:-LLVV,fi!lf 






46 


2 


GIVE ME TONIGHT 

TF FEAIJPIN] !"flEN;i'IE :A«:S ?ALViV( 




29 


4 


H'lyijj Do)i'rui>sEnHE»mNM|iioe«Bvao) i 

LIUS NOISETTES l.'l-i I H< [IJMG 1 




48 


2 


FOUNTAINS OF YOUTH 

LOVEflUS^ UK FEAIURINO MOLLV MNCMFI SEA TO 5LH 




: 


S 


7 


LIVING FOR THE WEEKEND 




m 


23 


13 


BACK IT UP 

GIA SELLA ■"(-FMf 




26 




SUGARFREE 

«AT CANSOI. 1 . ',V[P 




m 


45 


3 


DISCO ELECTRIQUE 

aihGc Players vs chdcglaie puma sTfliriy B«rmM 




11 


12 


LOVEGAME 

LADY SAGA -. H|(.M|iNt'«»fJllVtl>T£BnYTflEE'HnfBECCff 


m 


43 


6 


LAGERFELD LADY 

FRITZ HHO£B l-Ol-^t LH HtLClE,=i 














TOP DANCE/ 
ELECTRONIC ALBUMS ' 
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HOT DANCE 
AIRPLAY- 
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ARTIST 

TITLE lOTPlKT S HUMBER.' OlSTflEBUTiriG LABEL 

Wn '-'Q'' GAQA 

BE3 ' -^1 J *0BJ««*YTeill3BCCRflliaTB 




O 


2 


ii 


TITLE 

ARTIST IMPSIHT t PflOMOTOK LABEL 

Bl LET THE FEELINGS GO | 




4 


57 


30HI3 

WArTT F-i.ji'L I.M5H MUSI 




h 


1 


1? 


WHEN LOVE TAKES OVER 

uwi:!iuETUFCjirunHGiiuurnwLMi'^jA',(6'MA[fl»^<:A^ri[ 




2 


4 


OWL CITY 

OEEAM EYES JNIVEPSAL BEPU8LIC 0T3HT* UMBO 


_ 


D 


3 


17 


INFINITY 2008 
GURU JOSH PROJECT ULTRA 


4 


6 


5 


LMFAO 

iwiih;:. -1 - v.i.iJMaeTiwnewEIBCKDiBi'iii 




II 


4 


7 


1 GOTTA FEELING 

THE BLACK ETED PEAS tMTER&CQPE 




3 


3 


DJ SKRIBBLE 

TDIALCLDa I'TS 3TIF;VE0*B^:£'T^fi^J^^KX«a^ATI•R^'E 






5 


11 


LOVEGAME 

LAOYCACA ;-ri.!it,viij;;tj::Nl-'rtiCI**fi>TREL'nTEHSCCPt 


6 


HEW 


AMANDA BLANK 

1 LOVE YOO ;in\\ir:v;iL F3n£9' 




■ 


S 


7 


ARMAGEDDON 

JESSICA JARHEIL '^F^CURY IfjUS 


7 




s 


BEYONCE 

MtTjiixiEE'Tir: HP 'J 'i: mijl;o;lwia«eaiuwt'Plh:» 




D 




CELEBRATION 

MADONNA A'Ar:ijER 9R0S 




7 


37 


SOUNDTRACK 

SA'MDOG MILLICKAIBE IITTERGOCPE aT25']2TG>V 




■ 


7 


12 


ANOTHER DAY 

SOPWA MAY SiHVOL-S 








17 


DEPECHE MODE 

SOUNDS 0FTHEUOTEBSEWLlTLVFJ3ri^6rF6'C'"i::f 






12 


6 


1 REMEMBER 

CLACMAL: M.'.LilftAP/AHO PRESSy'UITRA 








6 


MOBY 

WAIT FOB t#E LiIT.t 3:GT P-Ufi- MUTE 




€> 


13 


3 


SHE WOLF 

SMAtlPA ;-lL 


11 


17 


23 


TONY OKUNGBOWA 

Til'A, DAHCL ;;:.E Ill^^l'^fLi■LCE Plidj' *l'flil'E 






10 


4 


EVACUATE THE DANCEFLOOR 

CAECAHA 1 ■ ■ r 




10 


2 


YACHT 

SEE WYSTEP.Y LIGHTS OfA 221! 




m 


6 


5 


THE SOUND OF MISSING YOU 

AMfERAM ^ilh-H 




IS 


67 


SANTOGOLD 

SANTOCD.D . :af[- <IIIC TOD3A"'1101*MTOmi 




m 


25 


2 


OBSESSED 


14 




5 


DISCOVERY 

IP H - ....'.^i ;;aouP 


B 


ID 


16 


2 


HOTEL ROOM SERVICE 




13 


6 


JASON NEVINS 

LLTPA WEEAEhD 5 U JRA 2080 




la 


16 


6 


WAKING UP IN VEGAS 

KATT PEFRY r, M,,, 




12 


5 


OAKENFOLD 

PEBFECTC VEGAS PEPFECTC B08151HRWI 






IS 


4 


SWEET DREAMS 

fltYONCE "; " ■,';"i-;r ."'"ujMeif. 




14 


g DAVID WAXMAN 






1 


S 


BEAUTIFUL U R 

OEBQnA'l :ci 


ID 


19 


,, VARIOUS ARTISTS 




la 


E 


9 


BULLETPROOF 

LAfloii« ''It ii.riRwjQPE 


m 


25 


12 


FAMILY FORCE S 

DA4CE OR 0£ WITH A VEMDEAHCE TTAi STSGBTCOTh A IWL 






17 


16 


MODERN TIMES 

IiPfffiHT:-/L:.'-_ f ii! r;'v:ni.: -■■x.ii ■ '.:u*WIl>Mim 


6) 


ff'f'l THE CRYSTAL METHOD 






19 


6 


PLEASE DON T LEAVE ME 

PINK LAr.'.i:[ j^>i 


m 


16 


31 


DJ skribbIe 

TDTA, DLJ8 H TS f PKr^EOAIFCE WTBftTHRIVE 


: 


□ 


22 


2 


DANCING INTO DANGER 

NDVASPACE --IIZ [.-ICK SIR CI.V S-tri-M 


22 


1 


8 


6 


MIIKE SNOW 

Ml *E SHCVf : : A'MOLY'i t[,;l55' 


1 


m 


11 


12 


CRAZY POSSESSIVE 

NACI EArrAQLIA 1.11^ 




20 


12 


OWL CITY 

NATBEIVTOEWFIW H((>K'llf*tPSA,HETiBj; :i!K*y«j 








8 


FIRE BURNING 

SUN KINGSTON B^UJQ^ Mt G'lTS EF C 


24 


21 


31 


JASON NEVINS 

JASCN HEVIt.5 PHESEMS: ULDU DAKE YD ULTRA IBSS 


1 


m 






RUNNIN' 

DOVAN i GOODING FEATURIM DRU & LINCOLK HDV.'EN 


2S 


23 


8 


MAJOR LAZER 

GUKSODNTKIUPEOPU. UUIHS DOEnLSYETnATI TDOSB* 


w 






6 


GONE 

LAS30 ^■I^^H '4H 
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A TOP TRADITIONAL 
V JAZZ ALBUMS' 


if 


LAST 
WEEK 


si 

»o 


ARTIST 

niU IM^MM ,\ MJMBf ft . OlSIRIBlJTlNG lABfl 


CUT- 1 


o_ 


9 


13 


FRANK SINATRA 
MBM uniiwicMiuattwvginiiajnaiBraKn 




2 


1 


20 


ni A M A V D A 1 1 
UlAnA fxHALL 

OUIET (HSKIS VfHlii di'Jai VI, 




3 


2 


8 


MICHAEL BUBLE 




4 


3 


15 


MELODY GAR DOT 

MYDHE MD ONLY THRai VERVE 0123^3* VG 






« 


10 


FRANK SINATRA 

cuKic WWW 1 -Hi nw^ti »wTHA amiroN i»w wna. 


■ 




4 


e 


SOUNDTRACK 

PUtlK ENEMIES DECCA Of 3D7? 




Bi 


7 


29 


FR&MK mNATSA 
rnMn^ oinMitiM 

iai™5iirFiiii«[Fj«--*fTMi.s«:vcaiJiTn(;'eBiEWi 






A 


2a 


RENEE OLSTEAD 

SIYLASI, i .i ■! -■ -J::i.'iVilAflMfB BIOS. 


I 




S 


3 


BILL FRISELL 




® 


10 


22 


MADELEINE PEYROUX 

BARE BOKES rou,: 6>:CT2 






11 


74 


MELODY GARDOT 

WOflR^CWEMiART .'^iH';; C104fifi'VG 






12 


27 


VARIOUS ARTISTS 

BEST 'J' iiU !AHD -.MlCt ^EClU PnOOUCTSHlDI.WIUCr 




13 


13 


16 


ALLEN TOUSSAINT 

TiiE GDiiiiiT uE»ssrntoBicH«oHanw«BinDG. 


! 


14 


16 


& 


CHRISTIAN MCBtWE & INSIDE 8TRMQHT 

itiKD OF BROWN f^^n Kiiim iD.i:;ABTSTflr 




m 


18 


17 


CHICK COREA & JOHN MCLAUGHLIN 

FIVE PEACE IIANO:ltVE r i<u:::.H< C Ki: 
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TOP CONTEMPORARY 
JAZZ ALBUMS" 


LAST 
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20 


ARTIST H 

TITLE IMPPiNT A jtiTWBER / OlSTftlSUlINQ LA8EI 

Wn CHRIS BOTTI 

BBS CIRTECT'l IH|{^03JNIIE3VJMCIiYMB:4i 


JSl 


NEW 


MEDESKI martin d WOOD 

BAOIOLARIANS III ilt'CT: 117 


3 




JESSY J 

TRUE EOWl PEAK 31PB2,'CDIy:ORO 


L 




2 


2 


RICK BRAUN M 

AlllITAKESi - . i .-Ml; rorO.ARIISTRY |S 




5 


3 


PAUL TAYLOR 

lURNIN ■ M ■ 'i .iIRD 


1 


s 


3 


27 


BONEY JAMES 'W 

SEAOONEYEiJH.OVEiJJl;^;": 3E;1^ » ■ 




4 


10 


VANESSA WILLIAMS 

THE REAL TMIM3 'J J'PIORD j^Bie 


r 


iO 


9 


11 


PAUL HARDCASTLE 

THE COLLECTION Ml-'P '1 T fTHYTPlf 3£ 


i 




6 


2 


STREETWIZE 

PUT U TO lEO 511AI.AC1IIE iT: 


L 


® 


12 


l" 


MARCUS JOHNSOl. 

POniCALLY JUSTIFIED >nEE AEY3 ;079 


s 




14 


12 


RICHARD ELLIOT 

HOCK STEADY VALK AvtllUE TOISMRHSTEir 


1 


12 


13 


44 


DAVE KOZ H 

GPEATES- HITS- J^ " .1411,:) 


o 


23 


15 


SPYRO GYRA 

DOWNThEWlHE mw.t^ ij" jlM 


I 




22 


27 


MINDI ABAIR 

STARS -nil!' cni:::.!): 


1 




W 


22 


1HE HIPPINOTONS FEAIURING HUSS FREEMAN R| 
HOOERNAHT ■■fAK aLL :<s :-:'*coF,r 









iisi 

1 30 


TITLE 

AP.TIST T-M ■. f-f vriON LABEL 
Kl STEADY AS SHE QOES 
DHwAMl^ i;iA-;.iY ltAOSUC 




3 


17 


GO FOR IT 

SERNIE MILILAMS HITC^U RDCY. FIO^E 




2 


24 


MOVE ON UP 

PICHARD ELLOT SRTIS.-R' 


4 


4 


25 


IM WAITING FOR YOU 

JACYIEMJOYNEH .''^T f.IRV 


0 


5 


14 


TALK OF THE TOWN 

CAP HEN PAPA M.^fl : : VE 


0 




11 


SEND ONE YOUR LOVE 

aOTjCY ,'AMES ::i':oRD CMG 




9 


IS 


WHO WILL COMFORT ME 

MELODY r.A^cni '. | . . 


0 


6 


10 


THE CIRCLE 


m 


6 


5 


TROPICAL RAIN 

JESSY J r:,(,K ri.lG 


m 


14 


10 


TIJUANA DANCE 

HICK BPAUA I.m:-: A', LLUl ARTISTRY 


m 


10 


5 


LIVING IN HIGH DEFINITION 

GEOflCE RENSCIi 1 '| ilKf':Mij 


11 


12 


29 


BADA BING 

CADE AG; TEAT JEEP GOlOB i'.f "li 


M 


13 


g 


JUST FRIENDS 

VAhESSA WLLIAVS OjllCZ ^D. CMG 




11 


42 


CHILL OR BE CHILLED 

oils n ■-: 'I ■, -ir-i-M 


m 


IS 


6 


SONGBIRD 

CRAlCCHAaUICG SHANACHIE 
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TOP TRADITIONAL 

CLASSICAL albums: 
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0 


1 38 


TITLE V.-HINI A (lUMBm , OlSTHlBUTlEi^ LABEL 

KIthe priests 

^^tl^ YHA PnCSTS FVTAVCICR 3£BaS0W MISC 


1 


2 


2 


2 


•LAW AJinMnl LuUbiTMrVll Lf^RllLAIHCIIUIlSAlAl 
COCTBR A'flmc SYMfUBW -Ari -i,:,!l *;!;7:iy,AH!lin :RCS' 


I 




3 


22 


PLACIDO DOMINGO 

AM3RE IHEINITB LMiT^SAL CLASSICS GRDL'P 


ill 


8 


16 


STILE ANTICO 

SSROOf SCR." ■■ •■ ,ir',-.lH? 




7 


SI 


THE (JSIPC M '.■ L~ -r - -EIUOENKREUZ 
mio voir ^ ' ■:. < 


m 


11 


49 


J0SHlJ49ElliCiiEfJV OFST UARTINIHIHEREIOS 
LTYUII tip: toiR lEAi:ifi i^Kl :LLioA.'L 1 U'LSLKf VASTETM)TIS 


7 


19 


IB 


SOUNDTRACK 

TPE SCLOIST K 3-3.-?«mT:R&^ CLASSCSGflCUP 






S 


6 


VLADIMIR HOROWITZ 






w 


LUCIANO PAVAROTTI 

IME Buns «0,P .r ;■. TU .iHf.YP:^ ClAASICS tifCcP 


J 


10 




Q 

1 


imuMiuMinBiuieDiiniiasnaim - J 

iut«amFnTiiniMw}«K]C>sij«^a'sscEEnf '| 


m 


ANDRE niEU 

QREAnST HET3 OETION TTTgA SLG * 


! 


B 




(mmamiioixai«iBmam>Bm«m 

KM T4 Rji3cmmc»?]ui A ^ r J- ' v?i .lie :=j.' 


12 


44 


LMi UNG'ilEHMfi PHIOlfiHIKNC OfKHBTW iMBflA) 

C'O'H THiTun]t';R;LTr.;E :l, j'i:j;;i:;.;;T..p 




13 


4 


LOS ANGELES PHILHARMONIC (BRONFMAN) 

SAL3REIir .. :i:-:^ . (VERSAL classics group 




20 


4S 


ANDRE RIEU 

LIVE IN V EHNA > 1,: t, I ,'6flS'&LG *' 


1 
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TOP CLASSICAL 
CROSSOVER ALBUMS- 


MS 

0 


ii is 

2 10 


ARTIST 1 

TITLE IMPRINT A NUMBER OISTRIBUTHIQ LABEL H 

KM DAVID OARHETT 1 

HMlENIilMISTCaCAOTS.'SlMmE^j^Dnf 1 




1 


39 


IL DIVO 

THE PR3MISE 3 ..LY:TA SESMSCI/' AYJ5C • 


• 

1 


D 


3 


40 


ANDREA BOCELLI 

MCAHTC ■: . :'i:v3i eecca * 


4 


5 
4 


n 


NEAL E. BOYD 

MY AMIH :ANOHEAMD£Ci;A0IZflBf 


J 
1 


ESCALA 

LSLAIO II ,3HilMeiA4Ti?-J,'SOHVMUS«: 




6 


22 


SARAH BRIGHTMAN 

SYrAPKDNY L3/E NVefflA'4nAWTT^"i;t-:3IS.3 A 


1 


0 


ILi&i 

pn 

'^7 14 


PAUL POTTS 

PAMIOItt Ey:C ::.j*i9IA TM3:^ S,:'H'' VJSIC 


laMianKiinxwE'unmessKaiiGiTi 

HK mUItUIT O'iYHf ilEUW U 'W^R iir:-rtL-.: >: E C U; 


FARYL 
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66 


JOSH GROBAN 

awake .IVE 1 LT R£«TH EISWa-WAREtfl BROS iii 
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YO YO MA 

Mitt «llWES*taHW}tP«DI»»EWM® 
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49 


AHN TRIO 

uui' ^EVI^MiniE unMcnuaSEnmnrlWBWW 
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14 


33 


moiiiiiiiuiictcAmBiiuiiBWiOwpuBt 

PRAISE TO "HE VAN I.Yin'JCri TUBWEOfOCRSOtZIiB 
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Z 


LAURENT KORCIA 
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IS 
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SOUNDTRACK 

A^Eli L TiAllAS '3 I.^ 3 Mi'^iJi ;.3ffi-3LWy LfcTE(W»*S 
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V^RLD ALBUMS 
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ARTIST 

TITLE lUPRlNT A NUA1BER i' OlSlRlBUTRie LABEL 

d CELTIC THUNDER 

TAAP W HONIE LXETC THLRCCR iTTaoeTjceccA 


1 

1 


2 


2 
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VARIOUS ARTISTS 

Fupic -tfl >jja iTte AiTiNjrAEwcHiB -EYT !-i3;o;tfiR; ♦ 
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1 
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2 


MOVITS! 

APPtLAr(YT:<A=URn3B ^^3^ DETFTAi ETtCCWEnY COTTTLA. 


D 

m 


5 
3 


47 
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CELTIC THUNDER 

A:-TY3n ■ 1 i'.i LROlIljOS BECCA 


VARIOUS ARTISTS 

AL'iLti/HLA, ;f :y. UA4nTs.:;3aE Tcr*£u;is 


CELTIC THUNDER 

CELTIC THUNDER i;[LT .3 TMLhQER COT QECCA 
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CELTIC WOMAN 

TH: :flt«TfS- .fijW-' TKEATALCtALETWVAJt-AJTlA JT\>4H3 


if 


12 


23 


BELA FLECK 

IPROW HOWH Y3UP HEAfll ROtlNOER 0T«:t4 
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10 


2 


VARIOUS ARTISTS 

PJ-3MAYC PAEiETS lRA2ILt«NC*FtFUTUEARYT]2M 


j 


10 


1 


5 


CEU 

VACAROSA JRRh-4 j3riGLE ITOB'SIA DEGREES 


11 


11 


26 


GAELIC STORM 

WHAT S THE RUMPUSY ROAR ?C06I lOST AGAIN 


J 

1 

1 


12 


9 


26 


THE BABY EINSTEIN MUSIC BOX OflCHESTRA 

ajUY EmsTtiN wonio 1A3S1; a.ut e sf.f- ll::; 




CARLA BRUNI 

CQNNC SI BE RIEN Hni^ TOf £UA1tT>\f riGLi 03AirDATj 


14 


13 


ANUHEA 

AhOPEA :3-.HALYAtlAN JOBT 




13 


5 


MUUTU ASTATKE ' THE HELICENTRICS 

tlSPIPATON INPBUMATIOHl 1*,' JC STR.l' 



Go to www.billboard.biz for complete chart data 1 
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W!mM to INTENTAMOS 
itWl ESPIWU Ptt |ASU 
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iFPiC SONY MUS C lATifJi 
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3 


23 


YA ES MUY TAROE 

.A ARHOLLADORA BKNDA EL IIMON (DISA.'EDIMONSA) 


.4 


S 


26 


1 A hil D 

I 10 -fl RAWSIN^' sitrafci 
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CAUSA Y EFECTO 

^AU, NA n JB J ri vCRWL MUSiC LAriNO;. 
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8 
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ABUSADORA 

WIS H t TflNCEL I.V' MAC'ET:. 
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rnrnr™ "rn¥nmTO|l«US»m»MnS«,Mm«;L»l»iM 


w 


G 


15 


YO NO SE MANANA 






COMPRENDEME 

GEHWAN MONTEHa rOriaw 3A.'MJS(VSA| 




! 


i 


SUFRE 

ICS OAflEVES DJ lA SiEftfM IDlSfli 




16 


4 


Tr IDA MJtr ir^D CIU Ul 

Ji;AN S:H*S1IAH i". t- i- '-V -ii.iai 
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COMO UN TATUAJE 

» DE -A SIJiiilA :iL ■. [CIMONS/.1 


m 


i 


i 


NO ME DEJES DE AMAR 

.AHFJESTfl :.--ir.-. 
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OUIEN ES USTED? 




■ 


P 


1 KNOW YOU WANT ME (CALLE OCHO) 

ilTBULl 1 |Ti-..i 
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TE PRESUMO 

jANDAELPiCGDC ,'D(iClVISA| 
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AQUI ESTOY YO 

,1 1^ :riw^i ■, . 1 l-' AL MUSIC LMINOI 
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R ECUERD AME 

.a;:.i 'lu ,si)NV MUSIC UTINl 


m 


■ 


i 


CAMI NAR E 

KTC CAiLE TtLlViyii 


m 






FUE SU AMOR 

ALAG^tSNES WJSICAL i (iGLIiLfl tOUOV'SA! 


m 


■ 


1 


TOCANDO FONDO 

^lL■^H'Jl; ii^AtmA t'i- - . r-\ 'if. 








EL CULPABLE SOY YO 

CHUTIdN CASTP.a i 't '.'[fiS/.L MLiStC LJIINOi 




■ 


i 


1 GOTTA FEELING 

THE aiACK ETED f£M itrnERSCDPEi 


24 




16 


ALL UP 2 YOU 

A'.:rJTllHA A' .'HlhC AXON ■ miN < YJWEl iFfCMUM I^IT Ii, 




22 


2 


UVflnlUo 




39 


2 


LA GRANJA 

,CS TIGRIS CEL hOR't i F 1 ■iCVIl.'. 




2; 


S 


NECESITO DE Tl 

VICEMTE FEflNAMDEI >50Ny MUSIC lATiNl 
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Y AHORA QUE? 

,Li RIELEMOS 0!L NOKIE ;fDllOVI5a| 
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2 


CU MBAYA 


30 


29 


14 


crw Dncar^TioA 
nUUUIlUA 

nrh 3MAB I'-'iCHEUi 


31 


28 


12 


t r\ n/ND Tl 

.nS TEMERAHOS 1 1 ■.rXCIVISAi 




' 


HOT 

(JT 


Ml CAMA HUELE A Tl 

T TO -tL BAMBINQ- rUTUHK ZHM ft LENMI iSIEKTEj 
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EL BALEADO 

-ARRV HEPHASDEZ r :l, rviE C MUS'VISAi 
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ME GUSTA ME GUSTA 
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SE NOS MURIO EL AMOR 

i. .iLLRO I SU BAKDACEfJUHAHIO :A -i | 


36 


3i 


0 


TE AMO TANTO 

:S'X .!MI "ELEVI;:.'. 


37 


36 


5 


TE VES FATAL 

E. raOKO DE MEXICO i iG'lGVIBA 


® 


43 


2 


ADIOS 

JESSE & .{lY iiVAI-r.ih L*'lh1| 


® 


41 


2 


MARIPOSA MIA 

^IVAtiATI'iA ■, , f .y^Klha MU5IKI 


40 


3/ 
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MAR ADENTRO 

TCMMY TOHHES lYMnHiH LATlWl 
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42 
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ERE5 

c Hiu vAHnfff : mstm ins supeb HEyis iWAmw i.A'iHo 




DEJ4ME ENTRAR 
mkM I'.>;"t7ti 
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WffU FIRE BURNING 

■■ilfl itl>l KINGSTON <QtLLG/< hEIC^IiTS/EPICl 


44 


40 
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TU NO VALES LA PENA 

cijrstuas iMus.fcHr salbca} 


o 


a 
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SU VENENO 

AVbN-IRO ■ ■ r M I'.l LAriNl 




34 


12 


TU CAMISA PUESTA 

jeiiN nvEn* i .■'.-vi^.'.i 




45 


16 


NADA QUE HE RECUERDE A Tl 

VAIlC3AhT0MIC SCLIS iV 


■© 


SO 


9 


EL LATIDO DE Ml CORAZON 


4S 


47 


4 


EXCUSE ME 

■jA' ZBQ ;:.rii;v k'LSic latin; 




yjlllll LOSC»H»RI0i GAFN'E:- 



"Hi Cama Huele A Ti'' by Tito "El Bambino" 
bows on Hot Latin Songs ii No. J2 (4.1 
milinn in audience, up 40')) and rises 5-2 
on lattn Rhyltiin Airplay. The IrsEh ts his 
sUlh top five on the latter chart, tying him 
with RKN & Ken-Y for Rfth-nMSt in ttie 
list's hislorv. 
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WISIN & YANDEL 

L* ilEVOLUCION fll M,\:t(rE ai?9671IWi.E + 
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VICENTE FERNANDEZ 

NE:EstTo DE Tl uDM UTiN ^ 3;a: 
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m :mmm fUira burmsjeike KiVfEBa mmei 

AVAN/ANDO EN LA VIDA 1 -..1 ■".n rS^AIMLE 
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ESPINOZA PAZ 
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TITO EL BAMBINO" 

EL Fil'IICI. ■ ■ ' "■ ■■; ■ 
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QIHS LUIS ENRIQUE 

cicics 1 ■ ■ -yit. . 
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TIERRA CALI mt 

K-ii't>.v. '. - ^'Kl:l>nMaerj^wwtE 




> 


19 


LARRY HERNANDEZ 

1 i SAPCO :;DF;flil!lji 1 t FuHO.lSA 5?C03MWLE 


1 
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39 


EL TRONO DE MEXICO 

ALMAS GEMILAS 'O'lj'j ;-:.3aO»' iIMl.- 
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12 


56 


ESPINOZA PAZ 

El CAMA flLTDHltE. FJEEIC J.nLOISA r30Of3,'UML 
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12 


10 
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VARIOUS ARTISTS 

iJPH IT FJEL-fi HII!i i:-f 013U9-UMl£ 


L 








EL TRONO DE MEXICO 

cejD- .A PATFiR istm: ' ::o\TjA is-mswiE 
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PAULINA RUBIO 
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MARISELA 

;■[! t» MS IWV3R1AIWIM SB-it 
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LUIS FONSI 
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DON OMAR 

ICJt (L-: Li:fl67'UMLE 
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DADDY YANKEE 

iiirutii 111 lAnc'iiiiDcinKDii i-ijintMuxnancouHi 
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17 
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ALICIA VILLARREAL 

Lfl Afl. ■ ■■ . ■■ ■ i ■ : -MIE *' 


r 


20 


21 


17 


EL COMPA CHUY 

El nif;3 3= OF 3 . - i" : ■ . ". : ?oorjY music latim 
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RICARDO ARJONA 
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LA ARROLLAOORA BANOA EL LIMOM 

MAS ADELAHTE r LIME 
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H LA OUINTA ESTACION 

SIH ffiEWS E;'t> MJSIE LAtiH 4JJJ' 


L 


O 


26 


45 


PANCHO BARRAZA 

LIT. fWVM-cM K m^uuakl ivt.unT nuuuxx 
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25 


22 


4 


CONJUNTO PRIMAVERA 

la Hi^iLipiADE i:is Kiiiii- :u\'.-si. :)!,JiiM.u«i( 


L 


26 


24 


7 


LOS TIGRES DEL NORTE 


IJ 


27 


19 


16 


EL COMPA SACRA: EL ULTIMO RAZO ■ 

h'EHBA VALA KJNCA VJEAE tO},'' ULSC LAHIJ CH-I ^1 


2a 


29 


S 


BANDA EL RECODO ■ 

LA rt nnn-.A de '.ns iinns j-'-^iumsa ?;.^ijq.umle 




33 
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HECTOR ACOSTA 

iW-.^vt.Hi If. 
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30 


3D 


11 


LOS DAREYES DE LA SIERRA 

LSAC0F.1 ■■'i.l " ■ " ■ : i^.lS 


r 


o 


35 
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JENNI RIVLRA ■ 

INM rriii-iirTiTr,- . Ill Tl. 1 ■■■V.TMMi.MSKMl * 




39 
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MAKANO 






36 
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MANA 

A^DEtLciELO i'.,'.Ft,EF .TiiMjatraa 4. 
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VARIOUS ARTISTS 

SJF;=( ESTREUAS DOlOS |-f,CVIEA ^i^008.■UMLE 
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MARCO ANTONIO SOUS 

m IfCLEETAF K.|,:.Vi^l J ,■ 4a.'UMlt +■ 
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VARIOUS ARTISTS 

It f sliniik U ui! tUIDl CtMiOMHUiair-LHrkf l>tttlMi 
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ENRIQUE IGLESIAS 

ri;.iia LSVERS'u MUS-: LAT 'la Jrrfi-J.UMLEj* 
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OMEQA 

ElDUeHOHLftM«lAKT»11»S0NirHUSlClXTH 1 
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VARIOUS ARTISTS 

t:j'iANBtlOiniMS:SmLSS OlSA 774i7;.dUU 


■ 




42 


4 


BRONCO ■ 


41 


35 
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HUlCHOL MUSICAL 

mi mr. CU: V: 3..IIEPAS M D ISA ;mM'MA 
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42 


41 
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VARIOUS ARTISTS 

hHW lATIM] ( inv-i-V, H..MSWt.VM,IHCLAir 
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37 
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EL GUERO Y SU BANDA CENTEHARIO I 

St HQS MJftlD EL AMOR !■ F C 3357 L 


44 


40 
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MARISELA 

rO EXTOS INVOBTfcLEI VOL. Z (M 6615 
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P^IMEI'A HL* .Tl Um:- 1 ATlH 4C03! 
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CRISTIAN CASTRO ■ 

L_.jL(',ijiL;-:ijrvj ■ . ■,(.t:.<;:Arhooi;B4i,ijimi 


o 


50 
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MARCO ANTONIO SOUS 

LU ^Mld mar lUTHi n « g BMtt Mpi^n^f 
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49 
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DJ NESTY 

Win ■ Y«CU HItiRIWlU MHtl WtflU W.WOTH C'??.*JA 


1 


50 


44 


19 


ALEXIS & FIDO 

DGWK TO EAfilh iDKY VJSIC -.Wm 4i56- 





Following a iiromotKHUI TV campaign in 
Pi»rto Rico, Luis Enrique's '^Ciclos'' makes 
an 88^! increase in sales. The title catapults 
20-7 on Top Latin Albums and steps i-2 on 
Tropical Albums (?,0OO copies). More than 
7S^: ot the sum comes from Puerto Rico 
and the Virgin Islands. 
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COMO UN TATUAJE 
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QUIEN ES USTED? 
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TE PRESUMO 
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» ESPERO 
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. LA GRANJA 
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' lin YO NO SE MANANA 1 
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SI TU TE VAS 
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g HAGAMOSLO AUNOUE DUELA 
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c QUE TENGO QUE HACER 

' OWEOA ^ SNU 
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LLEGO EL AMOR 

**' GlLBERTOSAVTARCSA [ICTf MLJS'C lAT S 
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•3 ABUSADORA 

WISIN 4 YAh:EL '.■■■■.riL- 1 
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SEXY ROBOTICA 
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16 


4 LOB A 

' SHUIRA EPIC SDIty UUSIC LATIN 
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,0 TE AMO TANTO 

ELEX ::■ Ti.rv 
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1 KNOW YOU WANT ME (CALLE OCHO) 
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3 ASI ES LA VIDA 
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g TU PRIMERA VEZ 

' HECTOa ACDSTA D A y VEIIEMUSIC 
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SALSA CON TIMBA 
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3 MAN05 AL AIRE 

■* Ki..Y H.^IAin ■,■ ■•■l> ilNIVEHSAl MUSIC LATINO 
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r EL ULTIMO BESO 
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ya ME PUEDO MATAR 
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„ EL AMOR 
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. DEJAME ENTRAR 
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n DECIDI 
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Q AGUA PASAOA 

ANDT AHOY -''LAf.EI SOIiV MUSIC LATIN 
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HID -fl iAMBIW SIEfJTt 

MANOS AL AIRE 
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TOCANDO FONDO 
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YO NO SE MANANA 



LLORO POR Tl 



I KNOW YOU WANT ME (CAUE OCHO) 



INOLVIDABLE 



EL CULPABLE SOY YO 
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ABUSADORA 
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I GOTTA FEELING 
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PSOWrm LABEL! 
ABUSADORA 
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QUE TENGO OUE HACER 
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SEXY ROBOTICA 

DDHOMAaVArFtt- 

LUjjmi MANOS AL AIRE j 
^Jj,[,[[J Miiiiininii nflifltftijiinttLiaacEjgwl 
LOBA 

SHAKifift :nc i^oNy MLS.: latin 

I KNOW YOU WANT ME (CALLE OCHO) 



DEJAME ENTRAR 

MAUNO P.VHAMA WAChCE; 



HOTEL ROOM SERVICE 

PITBULL LT. r.: ^v:_.'iE.L . lu 
OJOS QUE NO VEN 

Alius A HCll :'IV Mli^ LAIIN 



LEADER OF THE PACK 




As " Loba" jumps 2-1 on Latin Pop Airplay {10.6 million audience, up 
?%), Shakira grows her number of chart-topping titles to nine. In the 
cliarl's 15-ycar history, llie only other artists with more are Enrique 
Iglesias (14). Cristian Castro (11) and Luis Miguel (10), making 
Shakira the female artist with the most No. Is on latin Pop Airplay. 
She is trailed by Paulina Rubio and Gloria Estefan (five each) and 
i aura Pausini and Ednita Nazario (four each). — Rauly Ramirez 



50 I Go to www.blllboard.blz for complete cfiart data 
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tArji: m'. ru.i-^^l t.iii-jr - ;S.-rosEMtiCfijmi*)on 
' ■ ' ASCAP.WB 



.M^f.nfl.ASCA 
-.: ASiAP,1i 



BUUKtTONME ad, Mj;i[ fcSESACi^Kinp 
PndiKlu-. i[>: . ^fiJ^Utiuelte UdNb Music. 
SE»C/EMA|«iU«iiclK..ASO)P/SlnussCs..LLC. 
A^yNwmi Hills IMe IU«lilin|. ASCMVChuek 
HHmnytHouwIWidHnii ASCtf]lsiidi»BMt 
Mule. HUmm»liimilim P«l jtilnaCcrp, GMg. 
Hl^lGM.RBH41 

BOD (Mn MkB Jemi^ MjsIc, BMlZ Plqu PuUtth- 
iiR IMIMnw^EwMni Pitiisliing Ccrp, EhWI's 
Onh About Music. ASACPiKactic t>Mt Miulc Gnup. 
A^VyWBM.MHai 

■OWK (Kw AcdMa MiBK. BMbBoM n Muu: . 
GMHbstnSnili Songt, mWC Munc BIAMjbi: 
Uiitfq Muilt EtWMnk Shoe Mac. HMlMn^ 

BDOM BoaM POWrMlliamMuGi:.kic:.eiAnm'dtlii 
:'-<T> Mutic Inc .8MtH««Uwra 
■-.nAP.'Cheityflwei Musis Co, 
: l5C4Pi cum. HIM 10. 



BOOTS ON 



_.AP> HLP8H6 
BREAK UP I iKini ^ M PuHdiina BMleWgas PM' 

U:f,-''.\o-r;-. *■<: ASMP..tMIApfiirAac»tc. 

■ ■ I - iriifUIWiny m\ H1.H10320 

BUr 100 A ROUND (UP WO OOWN) iTJiil Lisierff 



CAN-tllVE WITHOUT Yi 



CAUSA YEFECTO i:..' . 

CEIifinATDHi'i'i^.: I^i! hJliujiiii; A^r.A»Vbr>ti-:1 
IAi:ji:.BMl''ilielncl^Sni4Ul.P[ISf&em b'n 



Une-ZlMslLC.ASCAPjiFislK GoUPuUishn} 
BMkSonyATV Sont UC fihWai-Gte Mum; inc . 
ewmjndNci Misc. BMlSugv HIP hhisic Publtshng. 



Music M-fl i 'A'aM.HIC02e 
COME BACK TO r« :. r.'.j .M . 



COMOUNTATIIAJC ■. ■ I >■-■ ' i ■ 
COHPftENDEME i . f.^^,.i . hl J^L.* '; L 
CONSIDER ME OQMC [:iiAiKl^l»KiMuuC 

<:p.TiaM!. BMIWnurlBnsilHHr 
' ' 1 1 ' 1 1 . nBH CS S1 

COOL I...V. .<liKk.E»ASonnOIUnmrul 
I ' '" - ?MVEMieLirtW30(IA!Lek.kic 

:'.i-: I.' >!'^i..fl£CAf,-CmmpIqf(Pittns^- 
■ -,' SEM45 



DEJAME EHTFUR i Uo-xral Mjk - MSB Song^ 

PecrLU ASUP^ Music PUU^IUASCA^ 
Musif CVQ. ASCAP,'Plu» Gimme W/lUiltUingtic. 

(iW[Wl-?iii'A-;. dMi.;i: I .. KMl'lMlflndMuuc- 
"■■ ". ■■■■]■ -I.' ■! r ^" ■ ■ ^MU.iwitsalMjsi; 
■ ■ . HHHS2 

DOA inEA'^HOF iV.rOTUflEi l-Miap-'"'Vs': tic 
..,1 Ill .. ;:vJJP,>lK.H) Musjc 
ti;ii:t.>L.,r.i.:(H)u cJA.lJiKnipptllMuSK, IIC 
HM) HL'ViGM H11»9;.HBH62 
DO I iTW Ftena BI4Mjnah Mi» CotpotAn 
BMIiBjjMiiJir lyftinwjlsl BMIWvnei-Tli'nwfane 

l^.tfi;tirr;i:OT PP/' f.in flB.N ' M.-h .-q 




EGOifUi^lKf/uric BMieyiBadwDOdMiadnt, 
"I." 1 1'. r.u. SUl'EMIABnl MulleInc , 

.ri:.5AafU3'l.HUHl«42liBH4 

EIGHT Etcnun RIDE unwmil MusK ■ Carol. 

I. bl r^ing. BMIfDrw I Hmm hhac 
I'.Hrlii', III .Mlia.FSr^l.lMRaiSUIeOiKMusiE 
Atre-.:a W.li HL.\\tW,CS» 

EPtPHAK* r M LEWINGI lUnMinl MMic ■ Z Songs 
BM'ftfi hTte GnHirdPliUdliM ASCAP/Oud Hai- 
rnsff s House F\jblshH, A5CAn9ttutS Co , UC 
ASCAP/EMI A(ri MusiclDt. ASCAP). HLWM. REH 

|CXJ(Hi&.8UICnagnUuiieC(V0idan.BV1[| 



J 41 

tmirtmPiu 

BMliEMtfilk)Hood\luiIc. iK.BMlHteilCaulLMn 
Pitiishhq. ASCAP/HindnKHta Misc AtWtsting. 
'"-'-'uOtUnwisil Int. BMlUrMnalhfcM 
7!,m/IWM. HIXIT.BWB 
on^;ATVTunisaC,ASC«>llI48 



MLMiMMmeyhiblsMnglnc. I 
KPilbliitimCm.BM^WrigB 
t filkSHOodliliBlc. Ik . BMlHteil I 




FEELS JUST LIKE A LDUE SONC 



FIGHT UKE A GIRL . 

FIE1URNINGI..I , 

dxlicnsLLC.aML^.'- - 

BM) HI Hioaa n ^ 
FmmriiximnHD-i 

Mii.'i: r,niiji. \';r/.r ■ ■ 

FROM PflY HEART TO YOURS , .ij-.r f/ijL.c Limwa 

FUE SU AHOfl I -( l.'.M h'.'.ijiilaRjidEfSACllT 

FUTURSTC LOVE lEUtOT) < LiJT'tAu^inF\jbtsnii>j 
OiMfiee RUl^iuoanniiaMLat ASCAfiTiwOM^t 
MuEic. A£CAP,<'QiwdKusllePubhnini3 )i^C*Pm 
MuiitCtfii. ASCAPt. A%1 nfiH^a 



TT 



GETT1N' YOU HOME (THE BLJICK DRESS SONG) 

hi:''j.irA?.Wi.iriTi:.l)";rn-urS'uix- BVl'l') ^"'ci 
GIVING MT$ELF \< Lte Ern TTikIx Miuk. l-^Z-iPl BEH 
GODINMEift/i/iiri n. -..^'.r 

GDin IlUm OlANGtS 



.'.■^r.i-.F.'rvnijMiiMChc EMKD D._ 
ijiiJ.iitL>] East SQnq&BUOvnsn Ode 

-.rj.,-,- .■..V-3^.'J;t,V-fiM-'-nr/<i-Jr=i,hl0h- 



GOOD GIRLS UO HAD 'IM 

BtAWj'iBi r.niKilr': i^itiivliiig i:<:i]i ' auU^iulin 
ferraie Miiuc. BMlBuq MuiiL icomorHX. BMlsl 
K«#i)i PiWislifig, AS&Pl. MUWBIOIIOO T 



BfiieeluQi Heuiii, Music Bh1l'Sanv.''Arv Sony LLC. 

buvhlhiooIq 

HIITWSlLjlehPUWrfiina*.' 



PlHWO 



HEKnYCAKIVJHILHI ! 



HEH DIAMONDS I 
HEREWECOAOAIIf - 



HOKKYTONK STOMP 
Qcrtn'o-i'l.'-':icVu 



Hl^'iDJCE S1MD(HDpfr4(- 
BMI«wasOf 
i.'.ii'Slmmelnem 
■ l2MllSl:.BMtClJh- 



■ I ill-.; aSCAP,.HtvW«ki 
I '.iiiigAmtfci.l'f . 

■I. r":-.4SC4PlHI0O 

■II - in>? PittislimgCan- 
. lijiuMeanMuse 
bMt,ii[t.«rCaDYf)*ls. 
: SMl'Miti/iEorrjArdSil- 



nlLRDOM senncE imiui sinjTLYF^ihMiQ 
52 I Go to www.billboard.biz for complete chart data 



BUllJrii'Brsd Mu'jc - MGB Songs. ASCAR'Jtmojb. 
R\nTMi RiitkMiKdMnc. he , BM^.'An- Son(p 

I'ljOlhtfhMcSMIMuiitOlfveiHfrHoiL 

■ mi Hiwii 

HURRY HOME .'"'■>■ ■. ■ i M-';':,.&SC4P.'tod5& 



A.:]..- I . ; i;l 3MlShe 

Ri^il-.Mirii t.-.-i. .,1 :■. (,i",M-ilrftniJlratJ 

HlOO 78 



Ciini;uni ASUP.Mnile lAOK (USA). ASCAP.Uha 

TijFi?'. a,5WP-.H'D3 3S FSH 12 
I DO HOT HOOK UP ./IWM rm HI* W Be My Bitfi 

-; I ■ . - -rP.IIMuw.WEMIBUriT 

.■. I . [■ ■ . Hi.miHTOoa; 

IFTKISISNTLCWE - n-l ■^.-rr S-^j-;^": m,-.-.rl 



IFTDIJftYWASYUUIlLASTDAY :■■< ■■ - - i... ■ 
■ I I . ■■■iifiXiiiLill3-\lilLi.-if)n.in;. 

. . - ■.t-iLa.SOCAN|,MW.Ht(KI32 
I GOHA FEELING . anfJujit Inc., BHtOeytf/ 



A LUm MOflE COUNTRY THAN THN ;Un«[sai 



A;CAP.1.ilrl^W>:%MiiMi; 'SCAP.-IUwCai 
A5C*P.fM4pnlMi.i<tic ASCAPJySb; 



■>:*alMriscPijh- 

I KHOWYOU WAtlT MF ICALIF OCHOKOm rtihato 

'I. '11 .1- I.' ' '.I. :!iilr>ailiMd 
■ 'I ■ : -.I v.lii-,:^ A-iCAPiOoll 
1 .- ■ ■ I . .i ■ \1"I.'1J'i',.'_I;j!MjSC- 

M ■ ■! I -n'Q Piilisnrn. gMlfUa-rv 
: .'.llCiPAJntitfsUMmKrtUai 



A^^CAPAWi:- 
n.n 'hiiUuuL. 
.'I'Vr tose 
iMsa litetUin- 



r.;[i; t.'.ll ' 



I UKKTO VDD (RKflly Pub^no. Int.. BMIfUiMiol 
MuK • I Sor^ auil. Ht/MTA K100 74: 19 

m MM jSorvAIV Miam Musk. ASCAP,«jnd»9ul 
Mm lie ASMPySaiy.«1VCros&KR>s Music njlh 
llihlrQ ASCAP,.San|[A^1V Acut Rase Musk. 
BUtUnraim Music BU^KcBiUlTiMiBe, 
ASdP.etiLririB..:!'. FM'. Hi C^.^f^ 

I'MDOMGtH 'I II-. 

rW GOOD ■ 



FHIH MIAMI TMK - ' 

IMMAPUTITONHER 

Atfi WuyJn;.. .<ViiJ»h';U4ii.Ty -Vtjlurliii]. 
BMl1.Uili-McM> Mwie. BWWanKi4jinif^ Pit^ 
iiy)irigCam.fiNVBbimn1funkSwiiW|iTlDM» 
Sajlh SFSADTMIiaCiinyPUHihln9SESAC/IM»<el 

fiilil -.-ini $?56iM:i'r--rf(mn Pljhl'iMna^SISAt'Etil- 

■'.'.iii'- :l.'' ' l.'iL'JL^RibliAni]. 

IMMA STAR irvri<yV>^<irR[ Wr AREI i.lnrmi PtJIm 



INDIAN SUMMUi . .'.!'/ Ikt .'M\:h«\i 
' . SMbSbcMtillf Miisic 

■M . : fiMiyHLKM 

iNEEOARinL I ■ iilfiM^rinirr!, 

- I.-' . : ■ . . ■'.:i:;h.-j i£CAP,«ow:W 
". . I'' FM.^f/liipril 

IN LOVE WITH AHOTHFH MAN I. r , Fl)«y M.'. 



-'.r ■ M, ; L.ii I.... t/.si Hl.'\\ii,l.Ci*/iia)i*i 

I STILL LIKE HOLOGNA iFfJI ApiilMac tic. 

■ I ■ ■ ■■■ ; I.'.,.. ^SCAP)Hl CS44 
ITHirmiLOVEHER ■ -I 'vrt;f3ii-'- 
IT S A BUSINESS DUINC PLEASURE WITH YOU 



IT'S A GIRL THING .' 



I WAHT MY LIFE BACK r^-h-.u IAjsic. BMllrjnl 
f-Vtn Miiii:. WVliHiiiiPo Eiiknuiinrrf Gmi. ht 
ASCAP.'QiaK] & Gm Musi: Gnup U^ASO^Pi CS37 



JOCY iJtnftreiHelies PiUlitina ASCAP/EUIGbO:- 
iitwdUjsc.hc..BMlOiilailMKC.6MI'Sofl<i'ATV 
TiMinntiJiircCfnicanv. WUA BubluMuJc BMri 
CS21 

JIMP (E-CUa FUiltshnu. AECAPMill On Sun]« 
MuK. ASCARSorwATi! Iifits aC. ASCAP;Senoifi 
Sotplues, ASCWjfetl Pwl Mum. ASCAP-fM Afdl 
Mum r c . ASCAP^ke G Music ASCAP/CMA ^ 
PiilH^Pub&^ng.BUlUllsUiPiMiihirQ SOCAHI^I 
0aTYi[tMvBM).HL.HiaQS4 

JUST A nSS {V>rt Ptnmi ASCAP/JceBo Muilt 
ASCtP/$onvATV1«>«UIXASCAP/F«yinki. 
ASCAPfiiQ Wjilc ASCAPMXM 01 Wndwepl. 
ASCAP/CMAfHilMuac he. ASCAPjnDcCaiPiibli<}iiiti 
& MuK Finumarm LLC ASCAP/Wu Face Muaic 
ASCAP^aiHiside Meradsnt Musk PiUlshra 
ASCAPJBitfmiM, ASCAPt, Ht/WBU. RBH4S 



KNOCK YOU DOWN iDanoTiaHb Musk SESACW B .U 
Misc. SESAQMilcteyMUSc ASCAPAJnMlSilMiiSJi: 
Coip.. ASCAPiW Musk PiUishn^ BMlVbmn- 



IdmeffxwfVblB'itngCaiu.. BMl'SupM Saiin nihltjh 
ing.BMl'^telMtAiscPUblistinghc.ASCAP/DMdM 
Ehilldi. Esci . n: , ASCAP.fkQSeGimfiM Mr PlibtefiiiKj 
Int. BMt>EMI SUOrwod Musk. Iv.. BMH, HUViSM. 



£L LMm Ul Ml CDRAZOH (M:i| lufcill LT4e 



UneFlilMdUngCw 
Hl/WmiCSH 
UVHBminEM 



aHTlGBMnSUgNPuUiiiira 

G!Mnee,«iMii PiAlihm DesqneuSon^AlV 
AcuFflue UuK. BMlOJiwound hliac BMI). iL CS 
7,H1E06II 

LOBA (The Cinnal Hcuis UuiK. BM(-f niiot Music 
OixvemDB mWiOwim Mujic. ASCV/EMI loil 
MuiJc Inc , ASCAp^clonu MuKiIss Oliuefs. 
SL/Wvm ClUHKll MustcSnnSA. SGAEAmalli 
Cooi Musk, BM^hrfsals Sonu^ BMIi HIjWGM LI 2 



UnoniRTiakiiMnil MDiii3.1nc.ASCAP)lT31 

uiinnMnaiHciiLiiMUt 

UL (April ] Sm MuA BUMtan^F^temtant Pub- 



lishna Com.. BMtNo OunciMw Music Ftibtttna 
BMC^ iUmUr PubltAng. eUl'SailB Boy Isrem 

Tp.6Miai3nC 

:Gbub,ASC'" 
MCdMu-jc Inc. SMIL HL/ABUHBH^ 



LUUtUMUNK .■ uiMuUtASCAP/EMIAfrt 
. - Malon)Mu<ic ASCAP.'SM 
■■■.'■■'jl Songs. ASCAP.€M 
F«irtllanMirac.3MI|. 

LDVEr.ftMF ■ .itapVaLrifGwH. 

h'. 1.. clA<Huu%OI!^Pul)lis>>- 

!■-. I. n',<..;.i.....:'.l...;hc.EMlFWOrwPmc>j-:- 

liaiiLl'-.dMli, H..MIi012 
Um LIVES ON (SoiM-'ATV Gnu Keys Mint PuHrJi- 

Ir^ 'u'.CAP/MyGcndGklMistf.ASCAP.Cuiit Soiut 

L j; i^L.tP ^am-Ji fie! Sonas, BMI-Main «ts\ 

F„MJiM. [:...:(i... .niCiPaUCSS? 
IDVE srotTY , ■ .■.ti\,liHi-,e**'Sc(iy,WTn>! 

I- I .. ■ 1 HL.HIUU* 

LOUESl«GESTI0NS. ,1 DswiimtAjagCo, 
■ !■ ■■ . - t.'.!ii;A3ftP,Wt«n9Defc 
- Vne sScnsMjiic. 
II ASCAPl. it. BBH B3 
LOVE YnUR LDUE THE MOST(SoiTjiiATViB«ftibl*- 

I' . M , , "TvAcUtRasiiM«9C.SMI|. 




H.M1C0 



£ \m Music PuUlshina ASCAP/UriMisa tJLuc - 

I Tunn LLC . ASCAPi, ICffiM. REH 93 
MAKE HBt SAY {Eble's Batri Bor PuUis^lna 
ASCAP/Viny Good Bob. BMWp Hop Sncc 197fl 



jsOIUilisnil. U 

BNWSenyinTVSaaLLC, SMUMM FMicions 
LLC.8M(iH0BlBe OrE^MiSilna bie., BMlt^/- 
PUbMisc. BMIUiranri MusicAlSongs, BWGUI 
April Musk kK. ASCAPjCHM Souce Mac. 
A5CAP;9y As A Fen Muk Inc , BM^ Mne BiIb- 
Ulnmnl BMW PuHshtu ASCAfyS Tha Mm U>- 
hstrnq 9ML\>BMj3<:C«p.ASCAP.^Mj!icfVili- 
i-.iMi^i VT ^r;.ij(|..- ■ f*ia»ii,aMlWafdonFl 

"i ■ 'I ■ : MIK.lckJAWdMLIiB. He 

..... I - \-sj>'.l»!qiK. tUill 
I. lli.WBM,H100 43, RBH 44 
kANOSALAlftE ' ! - Ml 
MAR ADEIiTHD I i i ' -r-'.^'Aia l.fir.: 

MAHlPOSn MIA ' 
ME GUSTA ME GUSTA ' 
MICANWHUELEATl ■ 
MILLION BUCKS 



MILLiOKOOLURBIUii -". 

*:^i;^-'.iUIAiii Wu^L jii. Hi._i/, irnii licx., 
EESACUiidrul Tiubv SESACStosOI Unntnal. 
h: SF^C'^CneMuacAniBnca BM) HL RBH 

MOO U MOO iCiOiHi Cil| Music PiiVi.iMiQ 

I . •.>^M)lishiw,flMVW*!btffty(in 

. iiij BMCKMSliUlMLUicPLUistxw. 

II ■j-«s.8UiymF«nnoSon|)!.SESAC)CS 

MR. HIT OAT HOC I R 
IWPMITNADEM '.:-L^d;R 



NADAOUEMCftECUatOCA1l(Ciwni.ln£ ASCAPl 
NECESITOOETl ■. (I. ""vMh<o A,StAP.S<,CM 
NE\'Efl GIVE YOU UP 



NEVER SAY NEVER 



MMLULJLSULrtMiM 



-...aPUnMml 
■! l-.'.r.-Scmi ki 
.' HHH3? 
■ ■"..aP.lintoliiS 



NOSEVIVIH ■ I 

NOSURPRISE . ' ■. . :,','ijrjc 
f;:\ ■.•< ,-i .,1 '.(... . . ■ -i.ii .iiLi-JiKliiFiili 
liitira 'iiC'H'/l3iKi'j.niif^i<i PXJi^ngCcflS, 
tlJl'tamn Cluuell. SOOVl&ntvAIV Sam LLC. 
And Jo sMusit BM) HLWM. HTM 27 

HOT ANYMORE (UiMTsal Music -ZSaig!. BMlftiih 
Tlyi GreutriPulli^ing ASCAPj&iMjaptfiuac-BMfl, 
Hl/^m fBH36 

HOTMEANTTOBE';A^>^EfnailmPubkshingCDtp 
mnrAxii ^.ui,-K fM\'tan Toque tU)llSh|M. 
MUH'EJiri.-- f' Hi-h.-r -frrA', In Api' f OOl PUb- 
ti.' I : Ml ■■. ■■ PWAitHouJe 



NUHBERONE i i i ; : ti;A>1Jnwisil 

Uii-jL-l yxi-^ t:M.7idj:^Uijuc bMlHI DoKI I. 
m.'Satiih 01 (inMnil. he . liMFlJnMtsil Uune 
Cof AbCAP.'Kircter Music ASCAP], HLWBU RSH 



V,HMwcCc(p.ASCAP|. 
:> ^CrUaUuucPi 



leLLC. M]iHLHlOII« 



ONLY YOU CAN LOVE ME THIS WAY 
Mii":if l^riMlE-'rl-.i'.V - 



OUTSIDE WV WINDOW . 



BMUMuh-Scngs. he. SESACAvtfluMischc. 
SESACEW Ap.il Hi: . ASCAPjSalenio Scrip 
ASOtPiMi Caui MusiL ASCAP). HL CS 4B 
OVARKI$ IDuncMiBic. BMI] U » 



PEOPLE ARE CRAZY i ■ , '•TV m FliMshing Compa- 
!V ! ■■ ■ .'.III ■ >.'l; Hi. CS3 M1IK134 

PLEASE DONT LEAVE ME Fint msidePubi^ina 
'!>.' ■ * I. lAHMnn^ftt Aft. 



J. hc.fSCWl. 

" .l-ijbii/iina BM/tUmu- 
^Wmi] Oiumma, 
.I!.?) MM. BBH50 
''<|.(ii Uuit: he 
ric BML'TappifYillTrK's 



PLENTY MONEY 

THEPomi 01 ir all! 

POKER FACE i '< -.iDrdCtik^LJilv^ 

W ' " lMl')^C(6»iniM! 

ri: I irii.BMIJMOnePnduc 

PBinYWINQS ■ ■. f.'r.iC.ASCAP^W April 

ASCdJ'.'Mui.v.ai. .Ui^l'-t'i ML MIOO 4I], HBH I 



QUIDI ES USTEOT iRKlhc LiAii CopiiigH Ik . 
ASCAP,'tJnr«tfsal-Muy:a Unica Ribkshtng BMfi LT 14 



RAOn WAVES i IilU#riii Musit aMKatxxl UjSic 

"rrup RMi\Tii£:Musk.eMJCS4Z 
RAMPING SHOP iNol llEtttfl riCH 76 
RECUERDAME lEiri Mu^ird S A dp C V) IT IB 
REDLIGHT i; ' .vr ; ' m MusIC ASCAP.JKutitll 
.1 ■-: ASCAP.lrossiwn 

. 1^1 Kolxil Music Flibltf»> 
. Music. ASCAPl CS 25 
REGRO.i... - -.Mir,. ■■■^CAPJIackFiMiWnPiJb- 
l^ir^ A^LAr'.'EMI Aui TAjsic hC. ASCAPA- 
-^ens Misic. ASCAP/Jonne Uw Mjsc hie. 



- '^fiihnckfStfBhhg. he. 

REMEME ER m Fubkffina BkllWanWF- 

HMlMVOSsiartStaw- 
: ' ^1 Ini .BMl.'JasonsLvncs. 

i ■ I I i f.-SAail]ICXinnD(nn 

HOCKIN nit BEER GUT ^m^ribo, Music BM)CSa} 
RUNAWAY 1 '.i. jitrAac.ASCAP.ftxlHMp 
:iEWos«wMiwc.ASCAP,'irr1 



EUi^Fiiiii^ira ASCAP^iaase Gimme hVfWisttna 
tit Ff<1.EM^ta»3CdMuticlnc.BMlTlolD 
Uuii:, Br^'Ctr/sdisrAisie FVibltfing. ASCAP.'Arrarti 
UiCic LLC BXIt'EtotonsA Aftaisjcs Atitu my 
HL,H1C0fi£. BfiH IS 



3AVHEyilUIVETCU)(Fuiil>;!UiUk>ffi ASCAP.Uii^ 
«ral Musk C-xp *SCAP.'C-ftLjl(fScwnai.3Mll. 

SCCOMDCHANCE [i". :n EvrAjscBMllMIBrack- 
v,.' 'M 'I MirwijIlihgMusic 

-L,APiHLWEM.HllM29 
SCMDSMURIQELAMon qnjSaiMuilchc BMB 



■■■ iili:- 



r."F."' 



I- ri5C«.hc ASCAP.'tili- 

■ ::Ti5hK AS«P:'Scrv/AT\' 



JaaW WCAPyHLHtBIAFSHiS 
SHE IS UNE iHiM I Sbodd Belkluii:. BMI) H100 tCO 
SHE WOLF iTh; Caiiml Hcuse Muse. BMltnsni 
Musk CapxaSDn SMlltalKinun Music, ASCAP,f U 
April rA;sc he. A$CAP.>EdicknBSMusicAsCipp(rs 
S [ ,VI|iama Cluppdl Musk Span S A , SGAL^Vrdfl 
CorifAiNr RVlPn.iy.uJi;Jii(^, BMI|. M WPU 
Hitt - J 

SHOW ME WHAT I'M LOOKING FOR ' ■ i .1 



3WC£VDUEI»LH=HIIILH . ■ 
', I ; . l.'i,'IL AJiL^I'i\lll'Al^i 

M ■ -,:c Music ASCAPl, 

SXINHYCIIPPJN' .,111.1 Mu^c ASCAP/Dciliit 
.-jVi!iijMj.c,A£C*P1CSSJ 

sum DANCE iKondarUitici ASUPAMmibIMmc 
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RECORD COMPANIES; Warner Music Entertainment Central 
Europe appoints Steffen Muller managing director. He was 
GM/partner at the Berlin-based label X-cell Records. 

Sony Music Entertainment names Jay Pomeroy VP of mo- 
bile sales. He was VP of business development at EMI Music 
North America. 

El Entertainment names Sejin Park director of worldwide 
acquisitions. She was an acquisitions consultant for Para- 
mount Home Entertainment. 
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PUBLISHING: Universal Music Publishing Group pro- 
motes Michael Rexford to VP of business affairs. He was 
senior director- 
Cherry Lane Music Publishing promotes Lauren Levine to 
manager of creative and marketing. She was coordinator. 

TOURING: Tlcketmaster appoints Roger Ames CEO of 
international operations. He was head of EMI Music 
North America. 

Tenth Street Entertainment names Doug Thaler senior VP 
of touring. He was VP of the artist management division at 
Metropolitan Talent. 

LEGAL: The law frrm Loeb& Loeb names Channing D. John- 
son a partner in its corporate department and corporate 
media and entertainment practice group. He was a found- 
ing partner of the firm Akin Gump's Los Angeles office. 

RELATED FIELDS: VH1 and VH1 Classic promote Lee Roiontz 
to executive VP of original production and development and 
Keshia Williams to VP of original music production and de- 
velopment. Roiontz was VP of original music production, 
and Williams was director of music programming at BMG. 

—Edited by Mitchell Peters 
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GREEN DAY'S DIRNT DESIGNS SHOE FOR 
CHARITY 

Green Day bassisl Mike Dirnl has collaborated with Mac- 
beth Footwear to creale a new shoe design, with all royalties 
from the product going to Nashville-based Soles4Souls. a 
charity devoted to giving free shoes to those in need that has 
distributed more than 5 miUion pairs. 

"It's great to have a really incredible artist in the rock com- 
munity as a part of our family." says )immy Throgmorton. 
creative marketing director at Macbeth Footwear. 

The "45 RPM" shoe arrived in June, about a 
month after the release of Green Day's new albimi, 
"21 si Centur)' Breakdown." So far, it has sold 
"a couple thousand pairs," accord- 
ing to Throgmorton. 
The black 45 RPM shoe is 
available in high-top or low-top, with distressed gold de- 
tails. "[Dirnt] was extremely involved — almost more than 
any other artists I've worked with — as far as the design 
process," Throgmorton says. The shoe is entirely vegan- 
crafted, and animal products weren't used in the design or 
distribution process. 

The shoe is available through the fall at select Journeys 
stores and its Web site (Journeys.com). American Rag and 
other retailers. The price ranges between S65 and $80. de- 
pending on the model. A third version is a high-top canvas 
shoe, available exclusively at Journeys. — CaiiUn Bercm 
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UNIVERSAL REPUBLIC, BMI 
SHOWCASE COLBIE CAILLAT 

BMI iind Ufiivc'ial Republic co-prcsonted 
singer/song writer Colbie Caillat Aug. 4 at 
the Hotel Cafo in Los Angeles, Caillat per- 
formed new rnaterial. including her single 
"Fatting for You." from her second album, 
slated for an Aug. 25 release. Caillat recently 
earned BMI songwriter and song of the year 
honors for her hit, "Bubbly," at the BMI Pop 
Awards, omotos courtesv of usa f letcmep 

ABOVE: From left: BMI director of 
writer/publisher relations for Los Angeles 
CsMy Roblion. senior director of writer/ 
publisher relations for Los Angeles "Hacle 
Vvrilrtd* and associate director of writer/ 
publisher relations for Los Angetes Tavt 
Shabestari: Caillat: BMI VP/GM of wnter/ 
publisher relations for Los Angeles Barbara 
Cane and Caillat'<; manager Chad Jensen, 
LEFT: Colbie Caillat performs with her band. 



Killswitch Engage cele- 
brates "As Daylight 
Dies" achieving RIAA- 
certified gold status. 
The band was present- 
ed with plaques July 30 
at Agri- Center at the 
Fairgrounds in 
Hamburg, N.Y., during 
the Rockslar Energy 
Mayhem Fest show. 
Standing, from left: 
Roadrunner Records 
promotions manager 
Beth SImtone. Strong 
Management's Kenny 
Gabor. Killswitch 
Engage's Justin Foley, 
Roadrunner Records 
marketing director 
Chris Brown, Killswitch 
Engage's Howard 
Jones and Adam 
Dutkiewkz, 
Roadrunner Records 
president Jonai 
Nachsin and Strong 
Management's Vaughn 
Lewis Kneeling are 
Killswitch Engage's Joel 
Stroetzel and MHte 
D'Antonio. 
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HAMMERTIME, ONE MORE TIME 



MC Hammer doesn't want to hurt 
'em. Again. 

The veteran rapper (real name 
Stanley Burrell) is planning a 20th- 
anniversary "companion" album to his 
1990 breakthrough. "Please Hammer. 
Don't Hurt 'Em." which spent 21 weeks 
at No. 1 on the Billboard 200, was cer- 
tified 10-times-platinum by the RIAA; 
and launched the hits "U Can't Touch 
This," "Have You Seen Her" and "Pray." 

Hammer calls the new set, titled 
"Don't Hurt 'Em," a "follow-up" that will 
"capture again the very essence and 
vibes of 'Please Hammer, Don't Hurt 
'Em,' but updated with the sonic qual- 
ity of today but very much anchored 
with the soulfulness and the sensibili- 
ties of [the original album]. There'll be 



a lot of parallels between the two, but 
certainly it'll be very 2010." 

Hammer says he has more than 200 
tracks he's been working on for vari- 
ous projects. Some will be considered 
for "Don't Hurt 'Em," but he predicts 
that "there's 20 more I'll record spe- 
cific to 'Don't Hurt 'Em.' " Don't expect 
any guest features, however. "Maybe 
on the remixes," ho says, "but not on 
the album." 

Hammer plans to release another stu- 
dio album. "DancoJamtheMusic," in 
September as welt as a Christmas album 
with his family before the end of the 
year, He's also working on an autobiog- 
raphy and is awaiting word on a second 
season of the "Hammerlime" reality 
show for the A&E Network. 
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Front 
Line Management 
CEO Irving Aroff (left) 
stgned Josh Groban foe world- 
wide career management, Azoff will 
pet?,onal!y represent Groban under the 
A --,'f^^l i-[,r M^nflgement division 



Benson Publishing Singer/songwriter/author Williams published a book that 
she co-wrote with her father, Pat Williams, an executive with the NBA's Oriando 
Magic, titled "Tho Takeaway: 20 Unforgettable Life Lessons Every Father Should 
Pass On to His Child " From lefL SESAC associate VP of writer/publisher rela- 
tions Tim Fink, Brent wood -Benson Publishing senior croalive director StActy 
Wlllbur. Williams and Brentwood -Benson Publishing creative director Eric Hurt 
and president Oal« Mathawi, pmoio: coortesv of eo booe 
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Register Early & Save! BillboardEvents.com 



Our World Live & Billboard Present 



Billb«ardlive^ 

This truly interactive concert experience viewed through the world's 

ONLY five-screen HD player will: 



• Feature Today's Top Artists 
Reach Millions Of Music Fans Around The Globe 



Allow The Audience To Watch Uve Shows From Their Favorite 
Camera Angle - Free Of Charge With No Additional 
Equipment Necessary v 
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